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VUdnt  more  online  traffic? 


Improve  the  scenery. 


Universal  Press  Syndicate  properties 
make  readers  stop.  Look.  Laugh.  Think. 
And  most  important,  they  make  readers 
come  back  and  do  it  all  again  tomorrow. 
And  the  next  day.  And  the  next. 

UCIick,  the  online  deliveiy  service, 
makes  it  easy  to  put  the  proven  power 
of  our  features  to  work  in  your  online 
publication.  We  serve  up  the  goods. 

You  simply  integrate  our  comics,  columns 
and  features  into  your  pages  with  com¬ 
plete  design  flexibility. 


Your  local  ad  links  and  our  traffic-stop¬ 
pers  will  give  you  higher  click-through 
rates,  more  traffic  that  stays  longer, 
and  greater  advertising  revenue 
opportunities. 

Now  introducing  Universal  Crossword, 

a  Java-powered  puzzle  that’s  completely 
interactive.  It’s  incredibly  simple  to  play 
and  requires  no  additional  software.  And 
with  UCIick,  it’s  easy  on  you,  too.  It’s  a 
great  traffic-builder.  Fill  in  the  blanks 
at  http://www.uclick.com/demo/puzzle. 

It’s  content  that  clicks! 


Universal 
New  Media 

Universal  Press  Syndicate  •  4520  Main  Street,  Kansas  City,  MO  64111  •  1-800-255-6734  •  http://\Nww.uexpress.com 
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Best  Wishes  for  a  Joyous  Holiday  Season  and  a 
Happy  New  Year  from  all  of  us  at  Editor  &  Publisher 
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JANUARY 

11- 16  Newspaper  Association  of  America  SuperConfercnce, 

Fountainebleau  Hotel,  Miami 

29-1  Parenting  Publications  of  America  Annual  Convention, 
Hyatt  Regency/Riverwalk,  San  Antonio,Texas 

FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems,  Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,Tampa,  Fla. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literacty  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-lJrbana,  Ill. 


Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  eclpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


Of-  I 
A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■M  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


MARCH 

7-10  Southern  Newspaper  Publishers  Association  New,s- 
paper  Operations  Conference  and  Trade  Show,  Dallas 
11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 

Condado  Plaza  Hotel  &  C^asino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Schola,stic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bl(X)mington,  Ill. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


E&P  Archives 

•  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


■P^ll  Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  ->f  E&P, 
contact  Information  Services  Manage:  S.iqipe  Malushi 
at  ext.  351. 


APRIL 

3-4  Free  Community  Papers  of  New  England  Spring 
Convention,  Newport  Marriott,  Newport,  R.I. 
19-22  Newspaper  Association  of  America  Annual 

Publishers  Convention,  Wyndham  Hotel,  Dallas 
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B  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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British-Bom  Editor  Blasts  U.S.  Journalism 


IN  AN  IMPASSIONED  lecture  at  the  Freedom  Forum, 
Harold  Evans,  newly  appointed  editorial  director  of  the 
New  York  Daily  jVcm’s,  excoriated  American  journalism, 
but  said  he  won’t  do  much  to  change  it  at  the  News. 

“I’m  not  going  to  edit  the  Daily  News”  he  said.  He 
summed  up  his  role  there  in  three  words: “advise,  warn 
and  encourage.” 

At  the  2()th  annual  Frank  E.  Gannett  lecture  at  the  New- 
seum  in  New  York  (aty,  Evans,  the  former  president  and 
publisher  of  Random  House  who  was  recently 
named  editorial  director  and  vice  chairman  of 
Mortimer  Zuckerman’s  publications  group,  also 
including  U.S.  Netvs  &  World  Report  and 
Atlantic  Monthly,  lauded  the  great  freedoms  of 
the  American  press,  but  said  they  are  being 
wasted. 

“1  was  inspired  and  impressed  by  the  free¬ 
dom,  but  the  failure  to  u.se  the  freedom  has 
depressed  me,”  said  Evans  a  former  Fleet  Street 
editor  under  Rupert  Murdoch.  American  jour¬ 
nalists  haven’t  taken  advantage  of  their  freedom  because 
of  “a  decline  in  the  standards  of  reporting  and  an  erosion 
of  professional  standards  and  craftsmanship,”  Evans  said. 
The  trend  is  noticeable  in  the  “personal  vendettas  that 
one  sees  every'  day  in  the  press,”  and  “the  sexual  allega¬ 
tions  that  appear  on  the  front  page  defended  on  the 
grounds  that  the  story  is  about  character,”  Evans  explained. 

He  criticized  the  “.scurrilous  stories”  of  the  supermar¬ 
ket  tabloids  and  the  rest  of  the  press  for  not  challenging 
them.  “Nobody  criticized  the  scandal  sheets  for  finding 


Frank  Gifford  with  a  prostitute,”  he  said. 

Evans  believes  the  U.S.  press  has  failed  in  covering 
most  major  issues  —  from  right-wing  violence  (“There 
was  little  reporting  of  the  violent  elements  in  right-wing 
America  until  they  blew  up  a  building  in  Oklahoma”)  to 
the  recent  Arlington  cemetery  scandal  (“The  story  wasn’t 
true  but  it  was  reported  anyway  with  a  verdict-first-facts- 
later  approach.  It  was  a  bad  day  for  the  press.”) 

And  when  Gorbachev  halted  nuclear  testing  in  Russia 
years  ago,  newspapers  reported  it  as  propa¬ 
ganda  and  ignored  the  ban,  while  the  U.S.  con¬ 
tinued  to  conduct  nuclear  tests.  “This  was  a 
totally  abysmal  failure  of  reporting,”  Evans  said. 

Likewise  he  condemned  most  Whitewater 
reporting  as  “lots  of  smoke,  but  they  can’t  find 
the  fire.”  And  reporting  on  President  Bill  (din- 
ton’s  health  plan  was  “the  biggest  failure  of  all 
in  recent  times”  because  most  articles  weren’t 
understandable. 

As  bad  as  American  journalism  often  is, 

Evans  believes  it  will  improve.  “I  have  no  doubt  there 
will  be  a  whole  regeneration,  because  what  Americans 
are  good  at  is  self  improvement,”  he  said. 

A  highlight  of  the  speech  was  an  anecdote  about  his 
first  assignment  as  a  London  reporter:  a  religious  speech 
by  a  Salvation  Army  general.  After  all  rose  to  their  feet 
except  Evans,  the  general  asked, “Won’t  you  stand  for 
Jesus,  son?" 

“I’m  press,”  Evans  responded,  whereupon  the  general 
said, “But  you  can  still  be  saved.”  —  Ken  Liebeskind 


Photog  As 
Lifesaver 

Bob  PEPPlNCi,  A  staff  photographer 
for  the  Contra  Costa  Times,  took 
time  out  from  his  feature  assignment  at 
San  Francisco’s  Ocean  Beach  to  rescue 
a  swimmer  in  trouble. 

Pepping,  44,  was  preparing  to  shoot  a 
sunset  picture  of  the  beach’s  famed 
Cliff  House  when 
he  heard  a  cry  for 
help  and  saw  a 
man  frantically- 
waving  an  arm  in 
the  water.  He 
dropped  his  cam¬ 
era,  stripped  to  his 
shorts  and 

plunged  in. 

“It  was  total  reaction,”  he  said.  He 
recalled  that  one  of  two  fully  dressed 
onlookers  watched  him  remove  his 
clothes  and  asked,“Oh,  can  you  swim?” 

Aware  from  his  lifeguard  training  at 
age  14  that  a  panicky  drowning  person 
can  pull  his  rescuer  under.  Pepping 
stopped  seven  or  eight  feet  from  the 
man  to  assess  the  situation.  When  the 


victim  said  he  was  caught  by  riptides  in 
the  chest-high  water  that  were  dragging 
him  out  to  sea.  Pepping  told  him  to  dig 
his  toes  into  the  sand,  pull  them  out  and 
try  to  swim  along  with  oncomng 
waves. 

When  he  came  nearer.  Pepping 
grabbed  him  and  led  him  to  the  shore. 

Pepping’s  next  problem  was  to 
quickly  dress  as  two  tour  buses  were 
unloading  a  few  feet  from  the  beach. 
“Tm  not  normally  a  shy  person,”  he  said, 
“but  to  have  a  load  of  tourists  looking  at 
me  in  my  underwear  was  a  little 
unnerving.  But  what  bothered  me 
more  is  that  1  didn’t  have  a  towel.” 

He  shot  the  Cliff  House  picture  and 
then  drove  to  two  other  assignments 
for  his  East  bay  daily:  a  hang  gliding 
demonstration  and  a  David  Byrne  con¬ 
cert. 

Finally,  in  a  restroom,  he  was  able  to 
sponge  off  the  dried  saltwater  and 
crusted  sand. 

The  stranded  swimmer  couldn’t  have 
picked  a  better  rescuer.  Pepping,  who 
grew  up  in  San  Diego  near  the  ocean, 
also  snorkels  and  surfs  in  his  free  time. 

“I  have  a  real  affection  for  the  ocean,” 
he  said.  —  M.L.  Stein 


Hamill  Online 

PETE  HAMILL, RECENTLY  dethroned 
editor  of  the  New  York  Daily  News, 
joined  America  Online.  He  will  be  a 
columnist  for  Digital  City  NY,  the  Inter¬ 
net  city  guide  that  set  to  debut  early  in 
1998.  “After  all  my  years  in  journalism, 
this  is  the  natural  next  step,”  the  novel¬ 
ist  and  editor  .said  of  his  new  position. 
Hamill  will  write  a  monthly  column 
called  “New  York  Chronicles."  Other 
writers  for  the  service  include  play¬ 
wright  Wendy  Was.serstein,  monologist 
Spalding  Gray,  and  musician  Ruben 
Blades.  Digital  City  NY  will  cover 
everything  from  restaurants  to  bagel 
shops,  from  street  fairs  to  .sales. 

K-R  Unit  For  Sale 

Three  years  after  purchasing  it, 
Knight-Ridder,  the  nation’s  second 
largest  newspaper  company,  plans  to 
.sell  its  financial  information  subsidiary, 
Technimetrics.  The  unit,  with  more 
than  1,800  clients  in  40  countries, 
brought  in  $25  million  in  revenue,  and  a 
profit,  in  1997,  but  did  not  fit  well  with 
a  pure  newspaper  company. 
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THE  FOURTH  ESTATE 


Crime  On  Campus:  Secrecy 


STUDENT  JOURNALISTS  HEADING  home  for  the  holidays  can  be 
clieered  by  the  U.S.  Supreme  Court’s  decision  the  other  day  in 
the  case  of  The  Miami  Student  vs.  Miami  University.  The  high 
court  let  stand  a  Supreme  Court  of  Ohio  ruling  that  the  school  must 
make  public  the  disciplinary  records  of  its  campus  court. 

Like  a  lot  of  college  officials,  the  dons  of  Miami  University  of  Ohio 
apparenth'  think  that  the  way  to  treat  campus  crime  is  with  a  security 
blanket  of  silence.  So  when  the  journalists  of  the  Miami  Student  news¬ 
paper  asked  to  see  the  records  of  the  Miami  University  Disciplinary 
Board,  the  school  refused.  Its  rationale  leaned  on  the  favorite  all-pur¬ 
pose  excuse  of  university  administrators;  “The  Buckley  Amendment 
made  me  do  it.” 

More  formally  known  as  the  Federal  Educational  Rights  and  Privacy 
Act,  or  FERPA,  this  2()-year-old  law  has  been  twisted  from  its  original 
purpose  of  giving  students  control  of  their  academic  records. 

For  >ears  now,  colleges  have  used  the  law  to  cover  up  the  extent  of 
crime  on  campus  —  unfortunately  a  growing  problem  throughout  the 
nation. 

“Congress  never  intended  for  records  that  deal  with  criminal  offens¬ 
es  such  as  rape,  assault  or  arson  to  be  considered  ‘education’  records,” 
the  Student  Press  Law  Center’s  executive  director,  Mark  Goodman, 
noted  this  summer  when  the  Ohio  high  court  made  its  5-2  ruling. 

The  Miami  Student  journalists’  request,  which  did  not  even  ask  for 
the  names  of  students  in  the  campus  court  records,  w^as  more  than  rea¬ 
sonable  —  too  timorous,  in  our  view. 

Let’s  hope  this  latest  Supreme  Court  action  encourages  student 
papers  around  the  country  to  demand  that  campus  administrations 
from  coast  to  coast  open  up  these  Star  Chambers  of  academia  to  the 
cleansing  light  of  public  scrutiny. 
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Missing 

ingredients:  plain 
talk  and  passion 

Mark WILLES, THE  still-new 
CEO/publisher  of  the  Los 
Angeles  Times  and  the  Times  Mirror 
Co.,  spoke  candidly  to  his  employees 
in  E'dfP’s  “Shop  Talk  At  Thirty”  (Nov.  29, 
p.  48)  and  probably  provides  a  mea¬ 
sure  of  reassurance. 

But  he  may  have  missed  a  key  rea¬ 
son  why  today’s  mainstream  dailies 
continue  to  see  their  circulation  erode 
and  their  grip  fade  on  the  loyalty  and 
affection  of  the  reading  public. 

They  lack  passion,  the  passion  that 
characterized  newspapers  in  the  day 
of  swashbuckling,  tell-it-like-it-is  edi¬ 
tors,  publishers  and  owners  of  the 

Newspaperdom* 


50  YEARS  AGO. . .  The  156th  anniver¬ 
sary'  of  the  signing  of  the  Bill  of  Rights 
on  Dec.  1 5  was  celebrated  at  St.  Paul’s 
Church,  Eastchester,  N.Y.,  which  has 
become  the  National  Shrine  of  the  Bill 
of  Rights  as  the  site  where  in  1733 
John  Peter  2^nger  began  his  historic 
fight  for  the  free  press  principle. 

James  E.  Stiles,  publisher  of  the 
Nassau  Daily  Review-Star  on  Long 
island,  is  the  first  individual  publisher 
to  charge  the  International 
Typographical  Union  with  violation  of 
the  Taft-Hartley  Law  by  its  refusal  to 
sign  a  contract.  Attending  the  trial  and 
testifying  before  a  regional  examiner 
of  the  National  Labor  Relations  Board, 
Stiles  continues  to  work  12-hour  days 
running  his  newspaper’s  composing 
room.  This  was  the  first  ITU  strike 
under  its  nocontract  policy. 

From  Editor  &  Pubusher 
December  20,  1947 
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past.  The  press  today  walks  a  fine  line, 
seeking  often  to  avoid  offending  the 
“influentials”  of  their  communities, 
whether  advertisers  or  local  power 
brokers  or  certain  political  figures. 
There  is  less  unambiguous  “straight 
talk,"  which  1  believe  readers  crave. 
There  is  too  much  reliance  on  focus 
groups  and  research,  which  presum¬ 
ably  tells  the  press  what  readers  want 
to  hear. 

In  this  era  of  megamergers  and  cor¬ 
poratization,  the  daily  press  has 
achieved  a  high  level  of  homogeniza¬ 
tion,  which  Hodding  Carter  111  believes 
has  caused  many  big  newspapers  to 
“suffer  from  the  blands.” 

The  best  way',  in  my  view,  for  the 
press  to  regain  its  “place  in  the  sun”  is 
for  cautious,  bottom  line-driven  pub¬ 
lishers  to  unleash  their  talented  news 
and  editorial  staffs  to  deliver  “straight 
talk”  to  the  public  and  to  demonstrate 
consistently  their  willingness  to  take 
on  power  blocs  by  offending  them 
when  called  for. 

t)ften,  the  smaller  community  week¬ 
lies,  paid  and  free,  understand  this 
imperative  better  than  their  big-time 
brethren,  and  thus  are  able  to  forge 
higher  levels  of  support,  affection  and 
trust  with  their  readers  and  the  gener¬ 
al  public. 

William  H.  Rentschler 

editor  &  president. 
Voice  Publishing  USA  Ltd., 
Lake  Forest,  III. 

Critique 

undeserved 

JENNIFER  NICHOLSON  GRAHAM’S 
“Shop  Talk  At  Thirty”  essay  (“Flak 
Like  Me,”  Nov.  1,  p.  (>8)  was  revealing. 

Reviewing  her  points  on  why  news¬ 
papers  should  hire  flacks  as  reporters 
indicated  to  me  she  has  never  covered 
an  intense  beat.  Many  times  we  write 
two,  three  or  four  stories  a  day.  That’s 
why  reporters  call  sources  at  5  p.m., 
not  laziness. 

Also,  the  points  indicate  mainland 
reporters  are  unprofessional,  in-your- 
face  louts  out  of  touch  with  their  com¬ 
munities  and  prone  to  misquoting  peo¬ 
ple.  Those  types  of  reporters  don’t  stay 
reporters  long  at  Hawaii  newspapers. 
Finally,  Graham  states:  “Former  flaks 

http://www.mediainfo.com 


know  that  not  only  is  a  call  from  a 
reporter  not  the  most  important  part 
of  an  official’s  day,  but  it’s  probably 
downright  insignificant  in  the  general 
scheme  of  things.” 

That’s  a  shtK'king  statement  from  a 
reporter  who  said  she  became  a  public- 
information  officer  for  a  government 
agency  to  help  “the  good  citizens  of 
South  (Carolina  get  information  that 
they  needed.”  Sounds  like  lip  service. 

Ciraham  may  believe  a  prejudice 
against  flacks  is  blocking  her  attempts 
to  get  back  into  journalism.  1  suspect 
that  Graham  having  a  “politico  hus¬ 
band”  may  be  the  problem  for  poten¬ 
tial  employers. 

Bill  Kresnak 

capitol  bureau  chief, 
Honolulu  Advertiser 

Flacked  up 

IF  JENNIFER  NICHOLSON  Graham 
doesn’t  know  the  difference 
between  “flak”  and  “flack,”  (“Shop  Talk 
At  Thirty”)  E&P  editors  should.  While 
the  definition  of  “flak”  may  not  be 
familiar  to  today’s  young  as  explosions 
of  anti-aircraft  fire,  they  may  recognize 
it  as  a  synonym  for  “criticism  ."The 
(slang)  term  for  a  publicist  or  publicity- 
agent  is  “flack,”  a  2()th<entury  term 
which,  says  the  Concise  Oxford 
Dictionary’,  is  of  unknown  origin. 

Mel  Sufrin 

executive  secretary, 
Ontario  Press  Council,  Toronto 


Corrections 

A  “NEWSPEOPLE  IN  The  News”  Item 
(Nov.  22,  p.  16)  misidentified  Pia 
Hinckle’s  employer.  She  is  the  business 
editor  at  the  afternoon  San  Francisco 
Examiner. 

Kathleen  Pender  is  business  editor  at 
the  morning  San  Francisco  Chronicle. 

A  PHOTO  CAPTION  (“Talk  About 
Trademarks,”  Dec.  13,  P-  24)  incor¬ 
rectly  identified  the  man  pictured.  It 
was  actually  Rick  Sayers,  editor  of  the 
Connecticut  Post.  The  quote  beneath 
the  photo  was  correctly  attributed  to 
Joe  Howry,  managing  editor  of  the 
Ventura  Star. 
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Circulation 

Quiz 


Circulation  is  a  simple 
game.  You  print  the  paper. 
You  deliver  it.  You  collect 
for  it. 

By  the  way,  have  you 
seen  the  newspaper  version  of  the 
movie  Bull  Durham,  with  Kevin 
Costner  as  a  veteran  home  delivery'  dis¬ 
trict  manager?  The  title  originated 
when  a  skeptical  Audit  Bureau  of 
Circulations  auditor  barked  to  circula¬ 
tion  director  Bill  Durham,  “You’re  num¬ 
bers  are  bull,  Durham!”  (I 
especially  liked  Susan 
Sarandon  as  the  paper's 
promotions  manager.) 

That  said,  paid  circula¬ 
tion  should  be  simple  to 
determine.  Readers  want 
the  newspaper  so  they  buy 
it,  a  copy  at  a  time  or  by 
subcription,  end  of  story'. 

Or  is  it?  Due  to  nationwide 
declines  in  circulations, 
newspapers  have  become 
more  creative  in  their  pursuit  of  paid 
numbers.  With  over  80  pages  of  ABC] 
bylaws  and  rules  to  contend  with, 
maybe  paid  circulation  isn’t  as  simple 
as  it  seems. 

Following  are  some  questions  to 
gauge  your  expertise.  Many  of  the 
examples  given  are  real:  Only  newspa¬ 
per  names  have  been  withheld  to  pro 
tect  the  innocent  and  guilty.  If  you  have 
questions  regarding  offers  or  promo 
tions,  the  best  thing  to  do  is  contact 
ABC  BEFORE  implementing  them. 
Sometimes  a  nonqualifying  program 
can  be  saved  simply  by  rewording  or 
fine-tuning.  Ignorance  of  the  rules  may 
cost  thousands  of  copies  off  your  audit 
report.  Answers  at  end.  Good  luck. 

1  —  For  paid-in-office  (PIO)  systems, 
ABC  permits  a  total  allowance  of  4% 
nonpays  to  be  counted  as  paid  copies. 
Your  newspaper  is  currently  running 


Schiller,  a  former  newspaper 
circulation  executive,  is  a  contract 
circulation  auditor  and  consultant 
based  in  Plantation,  Fla. 


around  2%,  so  you  decide  to  start  a  sam¬ 
pling  program,  not  to  exceed  2%  of 
total  PIOs,  bringing  your  nonpay  factor 
to  4%.  Do  the  additional  samples  quali¬ 
fy'  as  paid  copies? 

2  —  Your  newspaper  runs  a  “Buddy  tip” 
promotion:  Customers  paying  full  rate 
are  offered  half  off  their  subscription 
provided  they  buy  a  gift  subscription, 
also  half  off,  for  a  friend  or  relative. 
Though  you  realize  no  additional  rev¬ 
enue,  your  paid  home  delivery'  totals 
double.  Is  this  additional 
circulation  paid? 

3  —  Your  Sunday-only  sub¬ 
scription  rate  is  $  1  a  week, 
$2  for  seven  days.  Since 
Sunday-only  amounts  to 
50%  of  the  seven-day  rate, 
you  decide  to  upgrade 
Sunday-only  subscribers  to 
seven-day  delivery  at  no 
extra  charge.  Do  the  new 
daily  copies  qualify'  as  paid? 

4  —  You  are  circulation 
director  of  a  newspaper  with  the  worst 
delivery'  in  the  country’.  Your  miss  factor 
is  1.5  papers  per  1(K)  delivered.  Rather 
than  redeliver  your  misses,  you  credit 
the  customer's  account  for  the  papers 
not  received.  Are  these  mis.sed  copies 
counted  as  paid? 

5  —  In  question  4,  your  PIO  nonpay  fac¬ 
tor  is  only  ninning  2%.  With  the  addi¬ 
tional  credit  of  1.5%,  you ’re  still  under 
the  4%  allowance.  Under  this  scenario, 
are  the  copies  considered  to  be  paid? 

6  —  Your  PIO  nonpay  dollar  factor  is 
4%.  However,  this  translates  to  almost 
8%  of  the  amount  of  PIO  subscribers. 
Example:  You  have  104  PIO  customers, 
96  of  whom  paid  $10  for  an  annual 
subscription.  An  average  of  eiglit  copies 
per  day  were  served  to  subscribers  on 

a  half-price  promotion  but  they  never 
paid.  The  lost  revenue  would  be  8 
times  $5,  or  $40.  Total  potential  rev¬ 
enue  equals  96  times  $10,  or  $S)60,  plus 
eight  times  $5,  or  $40,  for  a  total  of 
$  1  ,(K)0.  The  nonpay  dollar  factor  is  $40 
from  $1,0(K),  or  4%,  vs.  the  nonpay  sub¬ 
scriber  factor  of  eight  copies  from  104, 


or  7.7%.  Since  the  nonpay  dollar  factor 
is  4%,  do  the  copies  delivered  to  all 
nonpaying  subscribers  qualify  as  paid? 

7  —  You  claim  one  copy  for  every 
employee,  but  almost  all  employees 
receive  home  delivery’  through  a  payroll 
deduction.  Do  both  copies  qualify  as 
paid? 

8  —  Your  outside  sales  crew  sells  three- 
month  orders  for  $10  and  get  a  $20 
commission  for  each  sale.  A  salesper¬ 
son  decides  to  buy  50  gift  subscriptions 
for  $500  of  his  own  money  and 
receives  a  $  1  ,(XK)  commission  to  net 
$5(K).  Do  the  50  subscribers  qualify’  as 
paid? 

9  —  You  offer  free  papers  to  attract 
new  single-copy  dealers  on  a  twoweek 
trial  basis.  Are  the  copies  they  sell  dur¬ 
ing  that  time  counted  as  paid? 

10  —  Your  single<'opy  daily’  basic  rate  is 
50<t .  At  a  youth  fair,  you  sell  copies  for 
25  <t  with  entry'  forms  inside  for  a  draw¬ 
ing  to  win  a  car.  People  buy  multiple 
papers,  take  the  entry'  forms,  and  dis¬ 
card  the  newspapers.  During  the  fair, 
you  .sell  thousands  of  newspapers  that 
end  up  unread  in  trash  bins.  Do  they 
count  as  paid  single  copies? 

11  —  Your  street  hawkers  prebuy 
newspapers  each  morning  and  get  no 
credit  for  unsold  copies.  Since  the 
newspaper  gets  paid,  do  all  copies  qual¬ 
ify'  as  paid? 

12  —  In  an  attempt  to  synergize  circula¬ 
tion  and  advertising,  the  ad  department 
alkxrates  5%  of  all  retail  advertising  to 
the  NIE  program  by  reducing  the  rate 
on  bills  to  advertisers  by  5%  and  creat¬ 
ing  a  separate  line  item  reflecting  that 
amount  was  spent  on  NIE  papers.  Do 
these  NIE  copies  qualify'  as  paid? 

13  —  A  newspaper’s  average  net  press 
run  is  less  than  total  claimed  distribu¬ 
tion.  Due  to  rising  newsprint  costs,  the 
circulation  director  explains,  some 
employee  copies  come  from  spoils.  Are 
these  copies  paid? 

14  —  For  sponsoring  NIE  papers,  local 
businesses  get  free  or  discounted  news¬ 
paper  ads.  Are  these  NIE  copies  paid? 

(See  Circulation  on  page  33) 
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Introduction  to  Computer-Assisted  Reporting  -  Skills 
that  an  be  immediately  incorpoated  into  day-to-day  reporting. 
Reporter's  Workshop:  Skills  for  Enlivening  Everyday 
Stories  -  Skills  to  break  journalistic  formulas  and  conventions  that 
undermine  lively  writing.  Build  skills  for  continuous  improvement 


Advertising  Sales  I:  Results-Oriented  Sales 
Techniques  -  Develop  skills,  habits  and  practices  for  consistent 
development  of  compelling  sales  proposals  and  campaigns. 


^Everything  I  learned 
I  can  apply  directly  to 
what  I  do  now  and  in 
the  future.  In  fact.  I'm 
using  some  of  it 
already.^ 

Tove  Hicks-Klund 
Marketing  director 
El  Paso  Times 


Circulation  Supervisory  Skills:  Successful 
Strategies  for  Growing  Sales  -  Review  best  practices  and 
ideas  in  your  own  market  and  its  sales  and  delivery  challenges. 


Building  a  Newspaper  Marketing  Plan  -  Develop  per¬ 
sonal,  creative  and  strategic  skills  for  conceiving  and  implementing  a 
marketing  plan. 


Creative  Copy  Editing  I:  Improving  Skills  for  the 

Job  -  Improve  editing  skills;  learn  elements  of  eye-catching  layout 
and  creative  headline  writing.  Creative  Copy  Editing  II: 
Compelling  Headlines  and  Captions  -  Improve  head¬ 
line  and  caption  writing,  editing  and  presentation  skills. 


think  this  was 
ground-breaking  for 
API  and  journalism.^ 

Randall  Shirey 

Copy/Design  editor 
Gary  (IN)  Post-Tribune 


^Defnitely  do  it  For 
the  amount  of  invest¬ 
ment  -  time  and 
money  -  you  can't  get 
a  better  deal.^ 

Todd  Clark 

Associate  editor 
Daily  Times,  Salisbury,  MD 


1  11690 

Sunrise  Valley  Drive 
Reston,  VA 


20191 


Telephone:  . 
(703)  620-361 1 


Fax: 


(703)  620-5814 


Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  1 6  and  conclude  April  1 7. 
Tuition  is  $S9S  per  person  includes  all  instruction,  software  and  materials 
Receive  a  10  percent  discount  with  your  paid  registration  by  Jan.  30. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 
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Media  Company 
Of  The  Future? 


tion  to  its  114-yearold  daily 
newspaper. 

The  physical  consolidation 
and  functional  integration  of 
the  various  enterprises  will 
stretch  into  the  next  century. 
And  as  management  and  con¬ 
sultants  continue  planning 
begun  more  than  a  year-and- 
half  ago  on  a  phased  transition, 
president  and  publisher  Joe 
Hladkv'  is  “also  seeking  the 
counsel  of  our  employees”  on 
how  to  pull  things  together. 

In  addition  to  the  Gazette, 
circulation  68,260  daily;  83,413  Sunday,  the  com¬ 
pany  publishes  shoppers  and  weekly  farming 
tabloids;  has  a  commercial  printing  division;  offers 
alternate  delivery  and  direct  marketing  services; 
operates  an  ABC-affiliated  TV  station  and  a  stand¬ 
alone  AM  radio  .station;  and  owns  Interactive  Media 
(comprising  City  Line  audiotex,  the  FYIowa  Web  site 
and  a  Web  site  creator),  Gazette  Technologies,  a  data¬ 
base  warehouse  business  that  includes  iMarketInfo, 
and  Decisionmark,  developer  and  provider 
of  marketing  and  data-analysis  software. 

K  '  With  print  production  now  spread  across 

j  '  two  buildings,  and  operations  in  four,  the 

j  i  first  order  of  business  was  to  secure  a  site, 

’  '  select  a  press,  and  shift  printing  to  the  new 

plant.  Other  operations  will  follow.  Within 
the  entire  project,  “the  printing  and  packag¬ 
ing  is  probably  going  to  be  the  simplest 
part,”  said  Gazette  production  administrator 
Tom  Happ. 

*  In  a  new  press,  the  company  looked  for 

|2  design,  capacity  and  capability'  for  efficient, 

p  quality'  color  printing  of  all  the  various  jobs 

*  —  and  then  some  —  now  handled  by  three 

2  older-generation  web  offset  presses.  Only 

g  this  fall  did  it  give  final  form  to  its  earlier 

®  choice  of  a  large,  unusually  configured  Uni¬ 

versal  70,  capable  of  newspaper  printing 

I  and  some  commercial  work,  from  Goss 
j  Graphic  Systems  Inc.  (See  story'  on  page  22.) 
I  Conceding  that  Goss  “obviously  . . .  had  a 

j  leg  up”  —  owing  to  its  large  factory'  in  Cedar 
Rapids  —  Happ  said  the  press  manufacturer 


AS  CEDAR  RAPIDS’ 

Gazette  Co.  grad¬ 
ually  brings  its 
media  and  related 
businesses  under 
one  roof,  the  new 
headquarters  will  be  a  former 
factory'  and  showcase  for  the 
latest  machine  manufactured 
by  the  plant’s  former  occu¬ 
pant. 

The  type  of  press,  its  fea¬ 
tures  and  its  configuration 
reflect  not  only  a  moderniza¬ 
tion  and  reorganization  of  the 
printing  operation,  but  also  a  logical  and  physical 
reorganization  of  the  entire  company’s  various  busi¬ 
nesses. 

A  multimedia  company  within  its  own  market. 
Gazette  is  a  developer  of  products  for  its  own  indus¬ 
try.  So,  although  it  hasn’t  the  size  and  reach  of  a 
News  Corp.,  Hearst  or  Gannett,  it  was  among  the 
first  to  embrace  the  notion  of  offering  information 
and  communications  products  and  services  in  addi- 


In  Cedar  Rapids, 
Gazette  Co.  builds 
multimedia  HQ  and 
rethinks  print 
production  around 
'operations  group' 
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Layout  of  the  Gazette  Co.'s  future  headquarters 
in  a  renovated  and  expanded  plant  where  Goss 
printing  presses  were  once  manufactured 
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“by  no  means"  had  a  kK'k  on 
the  sale,  (iazette’s  new  press, 
after  all,  won’t  even  be  built 
in  (',edar  ibipids,  and  the  eom- 
pam'  is  bu\1ng  more  than  just 
a  press  fntni  Cioss. 


PACKAGE  DEAL 

When  the  search  for  a  site 
began,  more  than  two  years 
ago,  a  suitable  unased  struc¬ 
ture  was  found  within  city 
limits,  about  two  miles  south 
of  Clazette’s  current  location: 

An  unused  Cioss  plant  dating 
from  1965.  Needing  more 
headroom  to  build  new 
tower  presses  in  the  late 
198()s,  Cioss  moved  across  the 
street  into  a  former  FMCi 
Ciorp.  crane-assembh’  plant. 

The  vacant  plant  “met  the  criteria,”  said  Happ, 
who  pointed  to  its  ample  size,  distribution  advan¬ 
tages  of  its  IcK'ation  just  one  bl<x:k  off  Interstate 
380,  and  a  rail  siding  for  newsprint  deliver)’. 

Although  the  .structure  required  a  complete  over¬ 
haul  to  accommodate  printing  and  packaging 
equipment  —  including  new  electrical  service  and 
air  conditioning  —  compared  with  “starting  out 
fntm  scratch”  at  a  greenfield  site,  the  Goss  building 
provides  a  head  start  on  a  "very  aggressive” 
timetable.  The  new  production  plant  is  scheduled 
to  start  up  by  late  summer  or  early  fall  1998. 

TTie  appntximately  225,(KX)-square-f(K)t  facility 
already  contained  a  bay  area  high  enough  for  press 
assembly  prior  to  shipment.  Nevertheless,  a  portion 
of  the  nK)f  will  have  to  be  raised,  according  to  Gary 
Polodna,  architectural  team  leader  at  Blevins  Hard¬ 
ing  Cin)up,  the  consultant  on  everything  from  pro 
duction  mechanics  and  plant  design  to  strategic 
planning.  In  some  positions,  the  new  press’  towers 
will  rise  to  a  fifth  print  level. 

At  42  acres,  the  site  offers  plenty  of 
nxtm  to  grow.  BHG  is  overseeing  ren¬ 
ovation  of  15(),(KK)  square  feet  for 
production  purposes,  and,  said 
Polodna,  the  master  plan’s  second 
pha.se  calls  for  renovation  and  dou¬ 
bling  of  the  remaining  space  to  cre¬ 
ate  another  150,(KK)  square  feet  for 
offices  to  house  the  company’s  print, 
broadcast,  marketing  and  software 
busine.s.ses. 

By  early  fall,  BHCi  president  Ken¬ 
neth  A.  Harding  reported  the  pn)ject 
was  “moving  along  on  .schedule,"  with 
.steel  ordered  and  some  demolition 
and  renovation  begun. 

The  first  pha.se  covers  all  produc¬ 
tion  “from  the  page  camera  forward,” 
said  Happ.  lmage.setters  at  the  plant 
will  receive  composed  pages  by  T1 
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transmi,ssion.  In  addition  to 
the  Universal,  Ciazette  will 
rekK'ate  to  the  new  site  its 
smaller  web  press  and  the 
few  small  sheetfed  presses  in 
the  shopper  area,  as  well  as 
the  lettershop  operation, 
with  its  la.ser  printing  and 
direct  mail  operation. 

NEW  CONTEXT  FOR  PRINT 

The  new  press  and  plant 
aren’t  the  only  things  Cioss 
pnivided.  Before  taking  a  job 
in  the  Gazette  mailnxim  13 
years  ago,  Mike  Atwrxid 
worked  at  (loss’  Cedar  Rapids 
plant.  Promoted  to  opera¬ 
tions  director  in  September, 
he  returns  next  vear  under  its 

- 1 

new  owner  as  its  new  boss. 

While  the  Gazette  may  remain  a  major  ftKus  of 
production,  the  daily  will  no  longer  have  a  tradi¬ 
tional  newsrcx)m-to-pres.snx)m  relationship.  “We’re 
kx)king  at  this  as  . . .  being  a  commercial  print  divi¬ 
sion,”  said  Happ,  “with  the  newspaper  being  our 
largest  customer.” 

To  Hladky;  it  means  setting  up  an  operations 
gn)up“as  an  independent  service”  for  the  entire  “ink- 
on-paper  part  of  our  business  . . .  rather  than  have 
the  newspaper  operations  doing  some  ancillary- 
work.” 

The  prcxluction  gniup  will  have  its  own  profit- 
and-kxss  responsibility,  according  to  AtwtxxJ.  Outlin¬ 
ing  the  impending  changes  at  the  International 
Newspaper  Gniup  la.st  fall,  he  said  decision-making 
will  be  pushed  as  close  as  possible  to  the  fnint  lines 
of  production. 

To  succeed,  such  a  change  requires  vision,  direc¬ 
tion,  education,  and  the  involvement  of  staff,  said 
Atwcxxl.  Helping  enable  change  is  Quest,  a  3-year- 
old  company-wide  education  pn)gram 
for  staff  and  management.  “You  have 
to  make  a  prxxluct  plan  and  decide  on 
a  culture,”  Atwtxxl  said,  hastening  to 
add  that  plan  and  culture  must  work 
together  “in  balance.” 

Much  like  the  future  relationship  of 
print  pnxlucts  to  the  pre.ss  and  post¬ 
press  operations,  any  product  or  ser¬ 
vice  may  be  a  customer  of  the  data 
warehousing  operation.  C^an  that 
same  organizational  m(xlel  be  pushed 
upstream,  allowing,  for  example,  the 
various  print,  bn)adca.st  and  online 
news  outlets  to  draw  from  a  common 
newsnxim? 

“I'll  be  very  interested  to  see  how 
our  employees  treat  that  issue,”  said 
Hladky,  who  formerly  served  as  a 
member  of  the  Newspaper  As.s(x:ia- 
(See  Gazette  on  page  33) 
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Journalism 
Under  Gunfire 


Mexican  and  American  reporters 
were  assessing  the  dangers  of  their 
business  last  month  when  a  gun¬ 
man  dressed  in  black  provided  a 
grim  example  of  the  violence 
endemic  to  the  border  region. 

The  newspeople  were  in  the  Hotel  Lucerna  in 
Ciudad  Juarez,  Mexico,  Nov.  15.  The  gunman 
walked  into  a  restaurant  a  half  a  block  away  and 
pumped  three  bullets  into  the  neck  and  head  of  a 
man  believed  to  have  been  somehow  involved  in 
the  drug  trade. 

Reporters  for  Juarez  newspapers  had  been  con¬ 
centrating  on  a  panel  of 
speakers  when  their  beepers 
notified  them  of  the  latest 
violence.  They  went  to  work. 

The  next  day’s  Sunday 
Diario  de  Juarez  had  the 
story  complete  with  full- 
color  photographs  of  the 
slain  restaurant  patron  and  a 
graphic  of  how  the  murder 
was  committed.  Editors  jux¬ 
taposed  it  on  Page  One  with  coverage  of  a  speech 
by  their  publisher  to  the  same  conference  of  jour¬ 
nalists.  The  speech,  entitled  “The  difficult  art  of 
doing  journalism  on  the  border,”  was  by  Osvaldo 
Rodriguez  Borunda. 

The  conference.  Encounter  on  the  Border,  was 
jointl>’  sponsored  by  Investigative  Reporters  and 
Editors,  and  its  new  Mexican  counterpart,  Peri- 
odistas  de  Investigacion. 

All  the  excitement  was  not  outside  the  hotel. 
Even  while  police  investigated  the  execution 
nearby,  the  widow  of  a  murdered  Mexican  colum¬ 
nist  w'as  ripping  the  government  for  inaction  in 
finding  her  husband’s  killers. 

Three  Mexican  newsmen  have  died  this  year, 
and  drug  dealers  are  blamed  in  all  three  deaths. 
The  three  names  join  a  litany  of  dead  Mexican 
reporters  and  editors  who  crossed  traffickers  and 
police.  The  toll  may  be  as  many  as  19  dead  in 
recent  years. 

Victor  Manuel  Oropeza,  a  surgeon  who  wrote  a 
column  for  Diario  de  Juarez,  was  knifed  in  his 
own  office  in  1991.  His  widow  waved  a  letter 
from  the  Organization  of  American  States  as  she 
addressed  the  journalists.  She  said  the  attachments 


Brodell,  an  IRE  member,  is  assistant  professor 
of  Journalism  at  Metropolitan  State  College 
of  Denver. 


—  Mexican  government  responses  to  questions  by 
the  OAS  —  to  the  letter  showed  Mexican  govern¬ 
ment  duplicity'  in  the  investigation  of  her  hus¬ 
band’s  death.  She  characterized  the  responses  as 
half-truths  and  inadequate. 

Later  she  said  she  feels  the  same  pain  now  as 
she  did  the  night  she  found  her  husband’s  body 
because  police  and  government  officials  have  not 
taken  steps  to  find  the  killers.  She  will  graduate  in 
May  as  a  lawyer.  She  began  the  academic  program 
in  Mexico  after  a  year  of  frustration  over  her  hus¬ 
band’s  killing,  she  said.  Once  a  lawyer,  she  will 
continue  to  press  for  an  investigation. 

“The  only  way  to  stop 
me  is  to  send  me  to  the 
grave,”  she  said. 

Jesus  Barraza  of  La 
Prensa  in  the  city  of  San 
Luis  Rio  Colorado  was 
another  person  in  the 
room  with  a  close  associa¬ 
tion  to  murder.  The 
owner  of  his  newspaper, 

Benjamin  Flores  Gonza¬ 
lez,  died  July  15  when  he 
was  gunned  down  arriv¬ 
ing  at  his  newspaper.  Accounts  of  the  killing  said 
that  the  newspaper  in  the  state  of  Sonora  aggres¬ 
sively  reports  on  the  drug  trade. 

Barraza,  who  said  he  wears  a  flak  jacket  even  in 
his  home,  and  a  colleague  were  praised  for  travel¬ 
ing  20  hours  on  a  bus  to  attend  the  conference. 

More  than  150  newspeople  from  both  sides  of 
the  border  came,  according  to  Lisa  Glsen,  who  IRE 
chose  last  year  as  director  of  the  Mexican  organi¬ 
zation. 

While  there  was  little  hard  news  from  the 
event,  for  two  days  reporters  shared  information 
about  the  complex  web  of  social  issues  that  define 
reporting  along  the  border:  drug  smuggling,  illegal 
immigration,  farm  policy,  trade  policy,  politics  on 
both  sides,  economy  and  culture. 

In  the  only  new  development,  J.  Jesus  Blancor- 
nelas  of  the  newspaper  Zeta  in  Tijuana  said  that 
the  Committee  to  Prt)tect  Journalists  soon  would 
announce  a  project  in  Mexico  where  foreign  jour¬ 
nalists  stationed  in  that  city  would  intervene  on 
behalf  of  Mexican  journalists  who  were  in  trouble 
with  the  government  or  others.  Plans  for  such  an 
approach  were  discussed  a  week  earlier  in  Mexico 
City,  he  said. 

Just  12  days  after  the  conference,  Blancornelas 
was  himself  shot  and  critically  injured  in  an  attack 


In  Ciudad  Juarez, 
murder  on  next 
block  underscores 
talk  of  danger 


“The  only  ivcty  to 
stop  me  is  to  send 
me  to  the  grewe.” 

—  Patricia  Martinez  Tellez 
de  Oropeza,  who  is  becoming 
a  lawyer  to  investigate  the 
slaying  of  her  journalist 
husband  because  the 
government  hasn't  solved  it 
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that  left  his  bodyguard  and  one  attacker  dead  — 
an  ambush  believed  to  be  the  work  of  a  gang. 

Newspeople  raised  a  number  of  ideas  for  joint 
cross-border  projects  or  “twinning”  of  U.S.  and 
Mexican  papers,  but  Norman  Navarro  of  El  Impar- 
cial  in  Hermosillo  said  even  little  cultural  habits, 
such  as  when  people  eat  lunch,  can  affect  a  joint 
investigative  effort.  Mexicans  typically  eat  lunch 
from  2  p.m.  to  3  p  m.  and  work  several  hours  later 
in  the  day  than  their  U.S.  colleagues,  he  said. 

The  keynote  speaker,  U.S.  Rep.  Silvestre  Reyes 
(D-El  Paso),  is  a  retired  U.S.  Border  Patrol  official. 
He  was  pressed  by  Mexican  journalists  about  why 
rules  are  different  for  Canadians  and  Mexicans 
who  wish  to  cross  the  U.S.  border. 

Reyes  said  that  the  U.S.-Mexican  border  was  out 
of  control  until  1993  when  the  U.S.  government 
instituted  Operation  Hold  the  Line,  which  signifi¬ 
cantly  beefed  up  the  U.S.  presence  along  the  bor¬ 
der. 

The  Partido  Revolucionario  InstitucionaLor  PRI, 
has  ruled  Mexico  for  65  years  and  has  benefited 
from  close  ties  to  the  news  media. 

As  the  party’s  grip  continues  to  slip,  more  and 
more  Mexican  newspapers  are  adopting  adversar¬ 
ial  positions,  in  part  as  a  result  of  injustices  high¬ 
lighted  by  the  Zapatista  minirevolution  in  Chiapas 
in  1994. 

Still,  the  governmental  framework  needs  to  be 
changed  to  afford  journalists  access  to  government 
information,  according  to  Vicente  Jaime  Flores, 
director  of  Norte  de  Juarez.  “We  should  be  the 
pushers  and  promotors  of  a  more  ethical  form  of 
government,”  he  said,  noting  that  Mexico  has  noth¬ 
ing  similar  to  the  U.S.  Freedom  of  Information  Act. 
Other  reporters  said  they  could  never  get  the  most 
basic  information  on  criminal  arrests  and  police 
activities. 

Tracey  Eaton,  based  in  Mexico  for  the  Dallas 
Morning  News,  showed  xMexican  reporters  that 
the  U.S.  FolA  can  be  used  to  obtain  information 
the  Mexican  government  would  not  make  public. 
Some  government  branches  —  the  White  House, 
lor  example  —  release  detailed  analyses  of  the  sta¬ 
tus  of  drug  smuggling,  he  said.  He  showed  slides  of 
the  many  documents  available,  including  boxes  of 
books  he  obtained  from  the  Pentagon  on  the  Zap¬ 
atista  movement. 

However,  he  cautioned  Mexican  journalists  that 
the  North  American  Free  Trade  Agreement 
brought  the  two  countries  closer  together  and 
caused  a  change  in  the  U.S.  government  informa¬ 
tion  policy.  “Now  that  we  are  practically  married, 
the  U.S.  government  covers  up  information  regard¬ 
ing  Mexico,”  he  said. 

Eaton  knew  and  interviewed  Flores  Gonzalez, 
whose  murder  saddened  him  for  his  inability'  to 
stop  it.  But  Eaton  praised  those  in  attendance,  say¬ 
ing,  “1  have  to  admire  all  those  people  who  have 
done  so  much  to  improve  their  country.” 

The  t)rganizations  plan  to  redo  the  conference 
next  year  in  the  border  city  of  Tijuana,  directors 
said. 


Mexican 
Muckraker  Shot 

HIS  ROOM  GUARDED  by  police,Jesus  Blancor- 
nelas,  publisher  of  a  muckraking  Mexican 
newspaper,  was  hospitalzed  in  critical  condition 
after  being  waylaid  and  shot  by  thugs  believed  to 
be  members  of  a  notorious  drug  gang. 

Blancornelas,  the  outspoken  owner  of  Zeta  in 
Tijuana,  was  ambushed  a  few  blocks  from  his 
office.  His  bodyguard,  Luis  Lauro  Valero  Elizalde, 
was  shot  dead  but  not  before  killing  one  of  the 
attackers.  According  to  the  Associated  Press,  Zeta 
claimed  the  shooting  was  the  work  of  the  Arellano 
Felix  gang,  prompting  the  attorney  general’s  office 
to  take  over  the  investigation  from  the  Baja  Cali¬ 
fornia,  state  government  authorities.  Blancornelas 
was  hit  by  three  bullets,  one  of  which  pierced  his 
chest.  Four  suspects  were  being  held. 

Nine  years  ago,  the  victim’s  co-publisher.  Hector 
Felix  Miranda,  was  killed  in  a  similar  ambush.  Zeta 
has  editorially  targeted  the  Arellano  Felix  gang  for 
several  years,  charging  it  with  drug  smuggling,  vio¬ 
lent  crimes  along  the  U.S.-Mexican  border  and  cor¬ 
rupt  links  to  the  government.  The  dead  gunman, 
David  Barron  Corona,  was  identified  by  investiga¬ 
tors  as  a  hit  man  who  worked  with  the  gang. 

Blancornelas’  son,  Rene  Blanco  Ornelas  (he 
spells  his  name  differently)  who  got  out  of  Zeta  on 
time,  vowed  the  paper  would  continue. 

Three  Mexican  journalists  have  been  killed  this 
year  and  about  20  others  have  been  victims  of 
nonfatal  attacks.  The 
Reporters  Without  Bor¬ 
ders  organization  issued  a 
statement  in  Paris,  calling 
on  Mexican  Pres.dent 
Ernesto  Zedillo  to  do 
more  to  protect  journal¬ 
ists  in  that  country. 

The  Committee  to  Pro¬ 
tect  Journalists  said  as 
many  as  10  gunmen  in 
two  cars  blocked  the  edi¬ 
tor’s  car  and  opened  fire. 

Blancornelas  founded 
Zeta  in  1980  with  his 
partner,  the  columnist 
Felix  Miranda,  who  was 
murdered  in  Tijuana  in 
1988  and  whose  killer  has 
never  never  been  found. 
Blancornelas  won  CPJ’s 
International  Press  Free¬ 
dom  Award  last  year  for 
more  than  20  years  “of 
courageous  reporting  of 
official  corruption  and 
drug  trafficking  in  the 
face  of  political  pressure 
and  violent  reprisals.” 


Jesus  Blancornelas,  editor  of  the 
crusading  newsmagazine  Zeta  in 
Tijuana,  Mexico,  was  hit  with 
three  bullets  in  an  attack  last 
month.  Left  in  critical  condition,  he 
underwent  surgery  to  remove  a 
bullet  from  the  base  of  his  spine. 
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In  Praise 
Of  Tim  Hays 


He  IS  A  “quiet  man  who  has  devoted 
his  life  to  good  journalism  .  .  .  some¬ 
one  who  does  gtxHl  woric  and  doesn't 
go  around  making  speeches  about 

it” 

This  description  of  Howard  H. 
“Tim”  Hays,  chairman  emeritus  of  the  Press-Enter¬ 
prise  in  Riverside,  Calif.,  was  given  by  Associated 
Press  president  Louis  D.  Boccardi  at  a  recent  Los 
Angeles  dinner  honoring  Hays.  It  was  a  eulogy 
enthusiastically  endorsed  by  182  editors,  publish¬ 
ers,  and  working  journalists  from  around  the  coun¬ 
try  who  turned 
out  to  pay  tribute 
to  Hays,  an  editor 
and  publisher  not 
known  to  back 
away  from  any 
fight  involving  the 
First  Amendment. 

The  Pulitzer 
Prize-winning 
Press-Enterprise, 
which  Hays’  fam¬ 
ily  recently  sold  to 
A.H.  Belo  Corp., 
twice  went  to  the 
U.S.  Supreme 
Court  and  won 
each  time,  setting 
a  legal  precedent 
for  open  court¬ 
rooms  throughout 
the  country.  One 
case  involved  a 
judge’s  refusal  to 
allow  the  press  to 
cover  jury  selec¬ 
tion  in  a  rape  and 
murder  case.  The 
other  concerned 
the  paper’s  suc¬ 
cessful  effort  to 
overturn  a  judge’s 
refusal  to  provide 
a  transcript  of  a 
closed  pretrial 
proceed  in  the 
case  of  a  nurse 
accused  of  admin¬ 
istering  fatal  over¬ 
doses  of  a  drug 
to  1 2  hospital 


patients. 

Boccardi  called  Hays,  an  AP  board  member  for 
nine  years,  a  “true  believer,”  who  “fights  passion¬ 
ately  for  First  Amendment  values,”  and  who  went 
to  court  on  the  “simple  precept  that  courtrooms  in 
this  country'  are  supposed  to  be  open  and  not 
closed.” 

Some  might  also  recall  that  Hays,  on  his  own  ini¬ 
tiative,  once  launched  a  news  council  in  Riverside 
composed  entirely  of  citizens  not  connected  to 
the  Press-Enterprise.  Hays,  80,  a  Harvard  Law 
School  graduate,  also  was  lauded  in  a  speech  by 
Donald  Graham,  chairman  and  CEO  of  the  Wash¬ 
ington  Post  Co.,  who  said  he  was  one  of  the  few 
family  members  who  ran  a  family-owned  newspa¬ 
per  when  such  enterprises  were  dwindling  in  the 
country'. 

“He  was  one  of  the  great  principled  editors  of 
his  generation,”  Graham  said  of  Hays.  “He  fought 
for  open  meetings,  open  courts  and  was  as  sincere 
a  friend  of  the  reading  public  in  his  business  poli¬ 
cies  as  he  was  in  his  editorship.” 

Hays,  Graham  went  on,  began  zoning  the  paper 
to  newspaperless  communities  outside  of  River¬ 
side  50  years  ago  and  went  against  the  industry 
trend  in  the  1980s  to  raise  the  price  of  the  Press- 
Enterprise. 

He  believed  it  was  a  First  Amendment  responsi¬ 
bility'  of  a  newspaper  to  keep  subscription  prices 
low  so  as  to  serve  as  many  people  as  possible  and 
that  “pricing  a  newspaper  out  of  a  home  was  a 
grave  matter." 

The  result  was  that  the  Press-Enterprise's  circu¬ 
lation  numbers  “absolutely  buried  his  competi¬ 
tors,”  the  speaker  added. 

The  Regency  Club  dinner  was  sponsored  by  the 
California  First  Amendment  Coalition,  the  Califor¬ 
nia  Newspaper  Publishers  Association  and  the  Cal¬ 
ifornia  Society  of  Newspaper  Editors. 

The  CFAC,  which  Hays  helped  start  with  a  dona¬ 
tion,  has  established  a  Tim  Hays  First  Amendment 
Fund  to  support  education  programs  to  increase 
public  understanding  of  freedom  of  information, 
according  to  the  program’s  emcee,  Mel  Opo 
towski,  who  is  the  managing  editor  of  the  Press- 
Enterprise.  The  fund  also  will  be  used  to  establish 
a  legal  advice  hot  line  and  provide  lawy  ers  for  liti¬ 
gation  when  necessary. 

Opotowski  said  the  fund  was  launched  “with  a 
very  generous  gift”  from  the  Belo  company.  Burl 
Osborne,  president  of  Belo’s  publishing  division, 
who  attended  the  dinner,  has  said  he  hopes  the 
gift  will  be  a  challenge  to  others. 


Newspaper  folks 
gather  to  pay 
homage  to  a  'true 
believer' 


Tim  Hays,  above,  was 
described  by  Washington  Post 
chairman  and  CEO  Donald 
Graham  as  "one  of  the  great 
principled  editors  of  his 
generation." 
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BY  SI  LIBERMAN 


CEO  Pay: 
Beats  Workfare 


The  hears  of  seven 
of  the  nation’s  largest 
publich-  owned  news¬ 
paper  chains  have 
quite  a  bit  in  common. 

All  are  male,  multi¬ 
millionaires,  over  50,  married  and 
hold  degrees  from  Iv}-  League  or 
other  prestigious  colleges. 

All  but  one  netted  more  than  $  1 
million  in  .salaries  and  bonuses  last 
year  —  not  to  mention  heft>'  addi¬ 
tions  to  portfolio  of  stock  options.  And  with  com¬ 
pany  earnings  and  sttK'k  prices  generally  well  ahead 
this  year,  thanks  to  surging  advertising  revenues  and 
lower  newsprint  costs,  indications  point  to  even  fat¬ 
ter  paychecks  this  year. 

The  exception  to  the  million-dollar-plus  salary/ 
lx)nus  club  in  1996  was  Donald  E.  Gra¬ 
ham,  Washington  Post  Co.  chairman  and 
CEO,  who  was  paid  $399,999,  no  bonus, 
according  to  this  1997  prox}'  statement. 

However,  the  52-year-old  son  of 
Katharine  Graham,  79,  chairman  of  the 
executive  committee,  needn’t  scrimp.  He 
and  his  mother  control  58.7%  of  the 
company’s  class  A  voting  sux-k.  At  a 
recent  price  of  $4 1 7  a  share,  their  hold¬ 
ings  added  up  to  a  tidy  $435  million. 

Graham  is  a  ’66  Harvard  College  grad¬ 
uate  who  was  president  of  the  Harvard 
Critnsnn.  He  was  drafted  into  the  Army 
and  .served  in  Vietnam  during  the  late  196()s  as  an 
information  specialist.  After  being  discharged,  he 
t(X)k  a  trip  on  the  wild  side,  working  as  a  metropol¬ 
itan  Washington  patrolman  for  six  months. 

In  1971,  he  joined  the  Washington  Post  as  a 
reporter  and  also  gained  editorial  and  business 
experience  at  Netvstveek,  a  Washington  Po.st  Co. 
property'.  The  company  also  owns  television  stations 
and  has  interests  in  newsprint  plants. 

Graham  became  publisher  of  the  Pr)st  in  ’79  and 
moved  up  the  ladder  to  CEO  in  ’91  and  chairman  in 
1993. 

For  the  first  nine  months  of  this  year,  the  Post 
reported  net  income  jumped  23%  to  $190.6  million 
and  revenues  rose  6%  to  $  1 .43  billion. 

Following  are  six  other  newspaper  chiefs  and 
their  19%  compensation,  as  reported  in  this  year’s 
shareholder  proxy  statements. 


Liberman  is  a  retired  editor  of  the  Asbury  Park 
Sunday  Press. 


♦  Mark  H.  Willes,  56,  chairman, 
president  and  CEO  ofTimes  Mimtr 
Co.;  $2,153,876. 

♦  John  J.  Curley,  59,  Gannett  Co. 
chairman,  president  and  CEO: 
$1,822,203. 

♦  Peter  R.  Kann,  54,  chairman  and 
CEO  of  Dow  Jones  &  Co.; 
$1,541,375. 

♦  John  W.  Madigan,  60,  Tribune 
Co.  chairman,  president  and  CEO: 
1,481,331. 

Tony  Ridder,  56,  chairman  and  ('-EO  of  Knight-Rid- 
der  Inc  ;  $1,416,945. 

Arthur  Ochs  Sulzberger,  71,  chairman  and  CEO  of 
the  New  York  Times  Co.:  $1,402,753-  Sulzberger 
stepped  aside  in  October  to  be  replaced  by  his  son, 
Arthur  Jr. 

Early  in  their  careers,  all  but  Willes  and  Madigan 
worked  as  reporters. 

CEREAL  KILLER? 

Willes  has  a  Ph.D.  from  the  Columbia  Graduate 
Sch(X)l  of  Business,  and  held  prjsitions  as  a.ssistant 
professor  in  finance  at  the  University  of  Pennsylva¬ 
nia  Wharton  School,  Federal  Reserve  Bank  officer 
and  vice  chairman  of  (ieneral  Mills  Inc. 

Since  joining  and  assuming  command  ofTimes 
Mirror  two  years  ago,  he  has  shut  down  Neu'  York 
Neivsday  and  recently  appointed  himself  publisher 
of  the  chain’s  flagship  property,  the  Los  Angeles 
Times. 

Times  Mirror  owns  other  metn)politan  area  news¬ 
papers,  including  Neu'sday  in  the  New  York  City 
suburbs  of  Long  Island,  the  Sun  in  Baltimore,  iMd., 
Hartford  Courant  in  Ca)nnecticut,  and  publishes  1 1 
men’s  magazines  —  among  them.  Field  &  Stream, 
Outd(H>r  Life,  Popular  Science,  Golf  and  Sporting 
News.  But  61%  of  its  revenues  and  83%  of  its  ’% 
pntfits  came  out  of  newspaper  publishing. 

In  his  brief  tenure,  Willes,  a  Salt  Lake 
(aty  native,  has  earned  a  reputation  as  a 
cost-cutting,  bottom-line  .strategist  —  a 
reputation  that’s  paying  off  for  share¬ 
holders. 

Though  Times  Mirror  revenues  were 
down  5%  to  $  1 .59  billion  in  the  first  nine 
months  of  this  year,  compared  with  a 
year  earlier,  net  income  jumped  to 
$178.1  million.  Willes  credits  continued 
solid  increa.ses  in  advertising  and  lower 
newsprint  pricing. 

Times  Mirror  sUK'k,  selling  at  $54.50  in 
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Madigan 


mid-September,  had  gained  20%  since  the  first  of  the 
year. 

The  March  proxy’  statement  shows  Willes  owned 
124,219  shares  and  held  options  on  about  300,000 


FINANCIAL  GUY 

Before  joining  Tribune  Co.  in  1975  as  chief  finan¬ 
cial  officer,  and  becoming  chairman  20  years  later, 
Madigan  was  a  financial  analyst,  audit  manager  and 
vice  president  of  corporate  finance  at  Salomon 
Brothers,  one  of  the  nation’s  leading  investment 
houses.  He’s  a  Chicago  native  who  holds  bachelor’s 
and  master  s  business  administration  degrees  from 
Michigan  University. 

About  55%  of  the  $2.4  billion  the  150-year-old  Tri¬ 
bune  Co.  grossed  last  year,  and  58%  of  its  $490  mil¬ 
lion  profit,  came  from  publishing.  The  company 
also  owns  a  number  of  big-city  television  stations 
and  the  Chicago  Cubs  baseball  team. 

_  The  Chicago  Tribune,  Fort  Lauderdale 

t  Sun-Sentinel,  Orlando  Sentinel  and 
Newport  News,  Va.,  Daily  Press  are  its 
major  newspapers. 

The  company  grossed  $2  billion  dur¬ 
ing  the  first  nine  months  of  this  year, 
with  the  net  income  dipping  3%  to 
$280.2  million,  or  $1.99  per  share.  Its 
stock,  .selling  at  about  $50  a  share,  has 
gained  about  33%  during  the  past  year. 

This  year’s  proxy'  statement  numbers 
Madigan’s  holdings  at  485,856  shares 
with  options  for  another  633,502. 

NEWSROOM  TO  BOARDROOM 

Gannett’s  John  Curley  got  his  first  taste  of  jour¬ 
nalism  while  growing  up  in  Easton,  Pa., as  a  reporter 
for  the  Easton  Express,  where  he  toiled  while  in 
high  schtxil  and  Dickinson  College.  He  picked  up  a 
B.  A.  degree  in  political  science  and  English  (class  of 
’60)  at  Dickinson  and  now  serves  as  vice  chairman 
of  the  college’s  board  of  trustees. 

After  a  stint  in  the  Army  as  a  lieutenant  in  charge 
of  recruiting  service  public  relations,  Curley  earned 
an  M.S.  in  journalism  at  Columbia  University'.  Then 
during  a  six-year  period  before  joining  Gannett  in 
1969,  he  went  through  four  jobs  in  New  Jersey  — 
reporter  and  editor  for  the  Associated  Press, 

Park  Press  and  the  now-defunct  Perth  Amboy  News 
and  was  press  secretary'  during  William  Cahill’s  suc¬ 
cessful  1S>69  gubernatorial  campaign. 

Curley  moved  through  the  executive 
ranks  on  the  fast  track,  going  from  subur¬ 
ban  editor  of  the  chain’s  Rochester 
Times-Union  to  editor  of  USA  Today  and 
then  president  and  CEO  of  Gannett  in 
1984.  Along  the  way,  his  management  of 
Gannett  News  Service  produced  a 
Pulitzer  Prize  for  public  service. 

In  terms  of  circulation  and  revenues, 
Gannett,  which  publishes  89  dailies,  is 
the  nation’s  largest  newspaper  group.  It 
also  publishes  USA  Weekend,  the  weekly 


newspaper  magazine,  and  operates  18  televison  sta¬ 
tions,  five  radio  stations,  cable  TV  .systems  and  alarm 
security  services. 

For  the  first  nine  months  of  this  fiscal  year,  Gan¬ 
nett  reported  35%  stronger  newspaper  operating 
income  of  $688.6  million  and  6%.  higher  revenue  of 
$2.72  billion.  By  mid-September,  its  shares  were  sell¬ 
ing  at  $100,  reflecting  a  12-month  gain  of  33%. 

Gannett’s  March  proxy'  report  shows  C^urley 
owned  664,073  shares  and  was  holding  options  on 
an  additional  8(K),(XK). 

FAMILY  TIES 

As  a  member  of  one  of  the  families  the 
chain  is  named  after,  Tony  Bidder  was 
exposed  to  both  the  editorial  and  busi¬ 
ness  sides  of  newspaper  work  at  Knight- 
Ridder’s  31  newspapers  after  coming 
out  of  the  University'  of  Michigan  in 
1962  with  a  B.A.  in  economics. 

He  gradually’  moved  up  the  ranks  to 
publisher  of  the  San  Jose  Mercury’  News 
before  being  called  back  to  Miami  cor¬ 
porate  headquarters  in  1986  to  be  presi¬ 
dent  of  the  chain’s  newspaper  divi.sion.  Ridder 
Nine  years  later  he  was  appointed  chair¬ 
man  and  CEO. 

Knight-Ridder’s  largest  papers  include  the  Miami 
Herald,  Philadelphia  Inquirer,  Philadelphia  Daily 
Neu's,  Detroit  Free  Press.  Kansas  City’  Star  and 
Charlotte  Observer. 

The  company  reported  the  year-to-date  net 
income  rose  61%  to  $310  million  or  $3.08  per  share. 

At  $52.50  in  mid-September,  shares  had  gained 
about  30%  in  a  year.  And  in  his  second-quarter 
report  to  shareholders,  Ridder  predicted  at  least  a 
20%  profit  gain  for  the  year. 

Ridder  owns  139,322  shares  and  has  options  of 
337,668  more,  according  to  this  year’s  proxy'  report. 

KANN  DO 

Peter  Kann,  a  Princeton,  N.J.,  native, came  to  Dow 
Jones  as  an  intern  at  the  Wall  Street  Journal  in  1963. 
He  has  a  bachelor’s  degree  in  government  fn)m  Har¬ 
vard,  and  was  the  Harvard  Crimson's  political  edi¬ 
tor.  He  became  the  Journal's  first  resident  reporter 
in  Vietnam  in  1S>67  and  covered  the  war  and  other 
Asia  events  until  1975,  winning  a  Pulitzer  Prize  for 
his  reporting  on  the  1971  India-Pakistan  War. 

In  1976,  he  was  named  the  first  publisher/editor 

of  the  Asian  Wall  Street  Journal.  F<jur _ 

years  later  he  returned  home  as  the  Jour¬ 
nal's  associate  publisher  and  vice  presi¬ 
dent  of  Dow  Jones,  then  moved  up  to 
publisher  of  the  Journal,  them  editorial 
director  of  Dow  Jones  publications  and 
by  1991  was  wearing  three  other  hats  — 

Dow  Jones  president,  CEO  and  board 
chairman. 

In  addition  to  the  Journal,  the  nation’s 
largest<irculation  newspaper,  the  com¬ 
pany  publishes  Barron’s  magazine,  19 
community  newspapers  and  is  a  major  Kann 
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electn)nic  business  data  pnnider.  The  publications 
last  year  pnKluced  61%  of  Dow  Jones'  nearh'  $2.5 
billion  in  revenues  and  56%  of  profits. 

In  the  first  nine  months  of  the  year,  the  company's 
net  earnings  plunged  33%  lower  at  $87.2  million,  or 
91  f  per  share.  The  profit  slip  has  been  attributed  to 
costs  of  building  a  worldwide  business  television 
network,  and  stiffer  competition  for  computerized 
financial  information  and  transaction  services. 

Kann  owns  194,765  shares  and  has  options  on  an 
additional  177,675. 

PUNCH  SENIOR 

Aside  from  one  )’ear  when  he  worked  as  a 
reporter  for  the  Milivankee  Journal,  Arthur 
Sulzberger  Sr.'s  entire  professional  career  has  been 
with  the  New  York  Times,  the  newspaper  his  mater¬ 
nal  grandfather,  Adolph  S.  Ochs,  purcha.sed  in  1896 
and  built  into  the  journalistic  giant  it  is  tcxlay. 

A  1951  Columbia  University  graduate,  he  started 
as  a  city  reporter  after  World  War  11  and  Korean  War 
service  in  the  U.S.  Marine  Cx)rps.  Following  foreign 
correspondent  duties  in  the  newspaper's  Paris, 
Rome  and  London  bureaus,  he  was  appointed  assis¬ 
tant  to  the  publisher  in  1955. 

Increasingly,  Sulzberger  became  involved  in  the 
busine.ss  and  production  operations.  In  1963,  he 
succeeded  Orval  E.  Dr)  f(K)s.  his  late  bn)ther-in-law, 
as  publisher  of  the  Times  and  president  of  New  York 
Times  Co.  He  has  been  chairman  and 
CEO  since  1973-  Five  years  ago  he  relin¬ 
quished  the  publisher  title  to  his  son, 
Arthur  Ochs  Sulzberger  Jr,  who  t<K)k 
over  as  chairman  earlier  this  year. 

The  Times  Co.  also  publishes  the 
Boston  Globe,  21  regional  newspapers 
and  nine  magazines.  It  operates  eight 
network-affiliated  television  stations,  two 
radio  stations,  manages  news  and  feature 
syndicates  and  has  interests  in  newsprint 
and  paper  mills. 

The  company  reported  net  income  of 
$46.2  million  or  46f  per  share  for  the 
first  nine  months  of  1S)97.  According  to  the  late.st 
pn)x>  statement,  .Sulzberger  owns  and/or  controls 
5.9  million  shares  of  class  A  .stock  and  3'’1,190  cla.ss 
B  shares  and  holds  options  on  another  5 1 5,(KX). 

Shares  were  recently  selling  at  $48,  a  third  more 
than  a  year  ago. 


K-R  Deal  Done 

KNICiHT-RIDDER  INC.  has  completed  the  dis¬ 
posal  of  three  newspapers  as  part  of  a  trade 
for  two  papers  and  a  shopper. 

In  the  deal,  (4)mmunity  Newspaper  Holdings 
Inc.  acquired  the  Boca  Raton  News  in  Florida; 
Union-Recorder,  Milledgeville,  Ga.;  and  South  Car¬ 
olina's  suburban  Netvberry  Obserrer. 

KRl  received  the  Daily  Warner  Robins,  Ga.; 
the  weekly  Byron  Gazette  in  Georgia;  and  the 
shopper  Buyer's  Guide. 


.STQCKQUQTES_ 


ES’P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 


12/16/97 

11/18/97 

11/20/96 

A.H.  Belo  Corp.  (NY) 

54.687 

50.812 

37.125 

American  Media  Inc.  (NY) 

7.375 

7.937 

5.750 

Central  Newspapers  Inc.  (NY) 

68.875 

68.500 

43.750 

Dow  Jones  &  Co.  Inc.  (NY) 

53.937 

48.125 

34.250 

Gannett  Co.  Inc.  (NY)# 

60.375 

54.750 

38.312 

Gray  Comm.  Sys.  (NY) 

25.937 

27.310 

18.750 

Harte-Hanks  Comm.  (NY) 

33.062 

34.250 

25.875 

Hollinger  International  (NY) 

13.750 

13.312 

10.875 

Journal  Register  Co.## 

18.500 

16.750 

N/A 

Knight-Ridder  Inc.  (NY) 

51.875 

50.375 

40.625 

Lee  Enterprises  Inc.  (NY) 

28.562 

26.562 

23.000 

McClatchy  Newspapers  Inc.  (NY) 

28.187 

27.125 

28.375 

Media  General  Inc.  (AM) 

41.500 

42.625 

29.750 

New  York  Times  Co.  (AM) 

65.187 

59.312 

37.500 

Pulitzer  Publishing  Co.  (NY)** 

57.250 

54.000 

47.250 

E.W.  Scripps  Co.  (NY) 

45.125 

41.500 

34.250* 

Times  Mirror  Co.  (NY) 

59.375 

57.875 

50.375 

Tribune  Co.  (NY)*** 

59.875 

59.875 

43.125 

Washington  Post  Co.  (NY) 

486.937 

454.812 

348.500 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 


Non-U.S. 

12/16/97 

11/18/97 

11/20/96 

Hollinger  Inc.  (a) 

19.553 

18.831 

14.762 

News  Corp.  Ltd.  (c) 

21.625 

20.250 

21.250 

Pearson  Ltd.  (b) 

8.290 

7.900 

7.330 

Quebecor  Inc.  Class  A  (a) 

27.000 

28.350 

24.950 

Reuters  Holdings,  ADR  (c) 

65.000 

68.000 

71.000 

Southam  Inc.  (a) 

26.750 

27.250 

19.050 

Thomson  Corp.  (a) 

37.700 

35.300 

28.600 

Torstar  Corp.  (a) 

47.600 

47.950 

33.250 

|a)  Canadian  dollars 
|b)  British  pounds 
(c)  U.S.  dollars 


Source;  Schroder  Wertheim  &  Co.  Inc. 


Sulzberger 
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NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


GERALD  M. 
ROSBERG,  direc¬ 
tor  of  affiliate  rela¬ 
tions,  was  appoint¬ 
ed  vice  president 
of  affiliates. 


PHIL  FVHRER, 

Information  9 

(Center,  Cireens-  4^. 

boro,  N.C.,  and 
vice  president  of 

(lannett  New  — 

PHIL  FVHRER 

Media,  Arlington, 

Va.,  has  been 

named  vice  president  of  New  Horizons 
Team,  a  group  that  provides  new  media 
products  and  services  to  the  newspaper 
and  other  industries.  He  comes  to  New 
Horizons  after  serving  as  professional  in 
residence  at  the  Freedom  Forum. 


MARK  FORSTER 


MONA  DAVIS 


THOMAS  BENCH  •' 

SOLLACCIO, 

automotive  sales 

manager  in  the  classified  advertising 
department  at  the  Orlando  Sentinel,  has 
been  promoted  to  classified  advertising 
manager. 

COLLEEN  M.  DYKES,  manager 
of  corporate  communications  at  NIP- 
SCO  Industries,  was  named  manager  of 
corporate  communications  at  the 
Sentinel. 


CHRIS  PETERSON,  an  advertising 
representative  at  the  Minneapolis  Star 
Tribune,  was  appointed  classified 
account  executive  at  City  Pages. 


DAVID  PARKER,  editor  at  the 
Ixikeville  (Conn.)  Journal,  has  been 
named  editor  in  chief  of  the  Lakeville 
Journal  (T).’s  weekly  newspapers. 

RUTH  EPSTEIN,  staff  reporter  at 
the  Torrington,  ('-onn.,  Register  Citizen, 
was  appointed  editor  in  Lakeville. 

STEVE  BARLOW,  editor  at  the 
Ixiurel  (Mont.)  Outlook,  was  named  edi¬ 
tor  at  the  Millerton  (N.Y.)  Neu's. 


ROBERT  HAGLEY,  database/market 
research  manager  at  the  (Cleveland  Plain 
Dealer,  has  been  named  agenc)'  rela¬ 
tions  and  special  projects  manager. 

MONA  DAVIS,  assistant  database/ 
market  research  manager,  was  appointed 
advertising  marketing  services  manager. 

LEONARD  CHERVENAK,  an  inter¬ 
nal  auditor  in  the  Plain  Dealer's 
accounting  department,  was  named 
client  services  planning  and  administra¬ 
tive  manager. 

JACK  GALLUCCI,  advertising  train¬ 
ing  manager  for  the  past  seven  >ears, 
assumes  a  sales  position  in  travel  adver¬ 
tising. 

NELSON  FONTICELLA,  circulation 
single  copy  manager,  was  appointed 
new  product  development  manager. 


LVWANDA  WALKER  JENKINS,  direc¬ 
tor  for  the  governor  of  Maryland’s  office 
of  minority’  affairs,  has  been  appointed 
organiz,ation  development  manager  at 
the  Baltimore  Sun. 


SUSAN  KAROL,  display  advertising 
manager  at  Pioneer  Press,  Glenview,  111., 
was  promoted  to  advertising  director. 

JANE  JANSEN,  promotion  manager, 
was  named  promotion  director  for  the 
combined  Pioneer  Press/North  Shore 
Magazine  companies.  North  Shore  was 
recently  acquired  by  Pioneer  Press. 

DAVE  PERHAM,  circulation  manag 
er,  was  appointed  circulation  director  of 
the  combined  companies. 


RANDOLPH  PICHT,  37,  assistant 
business  editor  at  the  Associated  Press, 
has  been  appointed  business  editor. 

TERRENCE  PETTY,  45,  an  AP  cor¬ 
respondent  in  Germany,  was  moved  to 
correspondent  in  charge  of  the  Provi¬ 
dence,  R.L,  bureau. 

He  succeeds  FRANK  BAKER,  who 
is  now  news  editor  in  Nashville. 

JOHN  A.  BOLT,  a,ssistant  bureau 
chief  in  Dallas,  was  pn)moted  to  bureau 
chief  in  (Charleston,  W.Va. 

KEVIN  COSTELLOE,  45,  chief  of 
Nordic  .services  for  AR  was  moved  to 
chief  of  Southeast  Asia  services,  a  new 
position  based  in  Singapore. 

ED  McCullough,  42,  bureau  chief 
in  (Caracas,  Venezuela,  was  named  chief 
of  Nordic  serv  ices  in  ShKkholm, 
Sweden. 


THOMAS  BUNCH,  circulation  manager 
at  the  Traverse  City  (Mich.)  Record- 
Eagle,  has  been  named  home  delivery' 
manager  at  the  Bkxtmington,  111., 
Pantagrapb. 


STEVE  HARTLEY,  formerly  with 
Copley  Newspapers,  (Chicago,  and 
CHRISTOPHER  GRAY,  formerly  with 
Nickelodeon  and  Disney,  have  been 
named  art  directors  for  the  (Curiocity’ 
family  of  products  from  (Chicago-based 
Tliomson  Target  Media. 


MARK  FORSTER,  former  staff  writer 
at  the  Los  Angeles  7’wtcs',  has  been 
named  city’  site  manager  for  Cox  Inte¬ 
ractive  Media’s  new  San  Diegospecific 
Web  site.  Most  recently',  Forster  was 
director  of  marketing  for  3Com  (Corp.’s 
network  access  division  in  San  Diego. 


MARK  LEARY,  43,  deputy  sports  edi¬ 
tor  at  the  Hartford  Courant,  has  been 
appointed  deputy'  managing  editor  for 
sports  at  (iannett  Suburban  News¬ 
papers,  White  Plains,  N.Y. 


PAMELA  J.  MAYER,  publisher  at  the 
Johnstown  Tribune-lXnnocrat,  has  been 
elected  president  of  the  Pennsy  lvania 
Publishers’  Ass<K'iation. 

Other  officers  elected  include 
FRANK  GOTHIE,  publisher  at  the 
IXlaware  County  Daily  Times,  Primos 
—  vice  president  of  dailies;  JAMIE 
BLAINE,  publisher  at  the  Kennett 
Paper,  Kennett  Square  —  vice  president 
of  weeklies;  and  MIKE  MEAD,  presi¬ 
dent  and  co-publisher  of  l  imes  Pub¬ 
lishing  (Co.,  Erie  —  secretary/treasurer. 


TERRY  BODRIE,  former  romance  edi¬ 
tor  and  projects  manager  at  the  Detroit 
Metro  Times,  has  been  appointed  sales 
manager  at  City  Pages,  an  alternative 
weekly  in  Minneapolis. 

JULIA  RAMERIZ,  consumer  mar¬ 
keting  assistant  at  United  States  Satellite 
Broadcasting,  was  named  classified 
account  executive. 


POLLY  POVFJSIL.  general  manager  of 
Digital  Ink,  the  Washington  Post  Co.’s 
new  media  subisidiary',  has  been  elected 
controller  of  the  Washington  Post  (Co. 

PATRICIA  A.  DUNN,  a  partner  at 
the  law  firm  of  Jones,  Day,  Reavis  & 
Pogue,  was  named  vice  president  of 
labttr  at  the  Washington  Post. 
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SiSs: 


Encourage  your  children  to  read  a  newspaper 
every  day.  It  will  make  them  stars  in  the 
most  important  game  of  all— the  game  of  life.'' 

Every  day  of  the  year  since  I  was  a  child,  I’ve  read  everything  I  could  for  news,  information  and  entertainment.  So,  if  you 
want  to  give  your  children  a  great  start,  read  to  them  from  the  time  they're  toddlers.  That’s  what  my  parents  did  for  me. 

When  your  children  get  olden  encourage  them  to  read  books,  magazines,  and  certainly  a  newspaper  each  and  every  day. 
Tell  them  John  Elway  says  it  will  make  them  stars  in  the  most  important  game  of  all  —  the  game  of  life. 


-John  Elway,  Quarterback 


Editon^jP 

RyBUSHER 

It  all  starts  with  newspapers. 

THIS  MESSAGE  IS  BROUGHT  TO  YOU  BY  THIS  NEWSPAPER  AND  THE  NEWSPAPER  ASSOCIATION  OF  AMERICA 


BY  MARK  NELSON  AND  DALE  DAUTEN 

GuyWith‘Look’ 
Looks  For  A  Job 


Dear  Mark  &  Dale:  I’m  a  manager  looking  to  change  companies.  A  few  years  ago  I  got  an  earring 
that  has  become  part  of  my  “look."  My  wife  argues  that  I  should  take  it  out  for  job  interviews,  but  / 
say  that  if  an  employer  doesn’t  want  a  stylish  guy  I  might  as  well  know  up  front.  What  do  you  fellas 
think?  —  Alec  in  Scottsdale,  Ariz. 


A  job 


DALE:  IF  YOU  listen  carefull)',  you  can 
hear  “1  Gotta  Be  Me”  playing  in  the 
background. 

Mark:  Yeah,  well  keep  listening 
because  the  next  song  is  “Working  in 
the  Car  Wash  Blues.”  1  can’t  believe 
that  anyone  would  choose  to  limit  his  career  for 
the  sake  of  an  earring.  It’s  just  plain  dumb. 

Dale:  What’s  plain  dumb  is  that  anyone  would 
care  if  a  male  employee 

interview  wears  an  earring.  BLIT,  the 

.  ,  fact  is  that  most  do. 

isn  t  the  piece  to  Employers  care  about 

.  everMhing.  Once  1  was 

test  the  limits  of  doing  consulting  work  for 

a  national  company  and 

acceptable  behavior  during  my  presentation 

_  this  v.p.  kept  glaring  at 

me,  sending  out  hate  rays. 
As  soon  as  1  finished,  he  huffed  out.  1  asked  a  staff 
member  what  was  wrong.  She  said, “Oh,  he’s  mad 
about  your  socks.”  At  the  time,  I  had  taken  to  wear¬ 
ing  socks  that  didn’t  match  —  just  a  lark.  She 
added,  “He  told  me  that  it’s  unprofessional,  and  to 
tell  you  that  if  you  ever  wanted  to  work  for  this 
company  again,  to  make  sure  your  socks  matched.” 

WTiy  hadn’t  she  passed  along  his  ultimatum?  “1 
decided,”  she  explained,  “that  your  socks  were 
none  of  his  business.”  The  damage  turned  out  to  be 
irreparable.  I  lost  a  major  account,  costing  me  tens 
of  thousands  of  dollars  a  year.  1  would  sacrifice 
plenty  to  defend  freedom  of  speech,  but  1  hated 
pac  ing  such  a  heav>’  price  for  freedom  of  socks. 

Mark:  And  Alec  should  be  prepared  to  pa>'  a 
heav)'  price  for  his  little  earring.  Still,  even  if  he’s 
willing  to  pay  that  price,  he  shouldn’t  wear  it  to  an 
interv  iew.  He  needs  to  remember  that  the  point  of 
the  interview  is  to  get  a  job  offer.  Then  he  can 
worrv'  about  the  earring.  He  can  always  turn  the 
job  offer  down. 

Dale:  Yes,  a  job  interview  i.sn’t  the  place  to  test 
the  limits  of  acceptable  behavior.  A  better  way  is 
to  meet  employees  and  observ'e  how  they  work 
and  dress.  It’s  natural  to  evaluate  jobs  statisticalh’ 

Nelson  and  Dauten  write  a  column,  “Mark  and 
Dale  Talk  Jobs,”  distributed  by  King  Features 
Syndicate. 


—  .salary,  benefits,  hours  in  the  workweek.  But  the 
intangibles  are  just  as  important,  maybe  more  so 

—  the  camaraderie,  the  intellectual  stimulation, 
the  freedom. 

Mark:  Let  me  give  >’ou  an  example.  True  storv’.  1 
was  helping  an  engineer  find  a  job.  He  had  a  beard 

—  a  long  one  —  and  1  advised  him  to  shave  it  off. 

Better  safe  than  sorrv’.  But  he’d  had  it  for  20  years 
and  was  reluctant.  Finalh,  the  day  before  a  big 
interview,  he  shaved.  He  looked  awful.  Not  only 
did  his  face  need  a  beard,  but  where  he  had 
shaved,  his  skin  was  fish-belly  white,  while  the  rest 
of  his  face  was  tanned.  To  make  matters  worse, 
when  he  shows  up  for  the  interview,  he  learns  that 
it’s  going  to  be  a  group  interview  —  five  engi¬ 
neers  are  waiting  to  grill  him.  A  secretarv-  leads 
him  and  his  two-tone  face  into  a  conference  room 
and  what  does  he  see?  All  five  engineers  have  long 
beards.  So  he  tells  them  what  happened  and  they 
laugh  and  laugh  and  they  bond  and  he  gets  the  job 
and  grows  his  beard  back. 

Dale:  Great  story  .  .  .  the  point  of  which  seems 
to  be  that  you  should  never  listen  to  Mark  Nelson’s 
advice. 

Mark:  No,  no,  no.  1  said,  “Better  safe  than  sorry,” 
and  1  was  right.  Even  though  he  didn’t  need  to 
shave,  it  turned  out  that  shaving  was  something 
they  could  relate  to.  They  liked  it  that  he  was  wor¬ 
ried  about  how  he  looked. 

Dale:  Which  make  for  a  good  summing  up. 

Employers  are  impressed  by  employees  willing  to 
work  at  impressing  their  employers. 

New  Ombudsman 

ARI’  NAVMAN,  SACRAMENTO  Bee  ombudsman  for 
17  years,  plans  to  retire  at  the  end  of  this  >  ear  and 
will  be  replaced  by  Sanders  l,aMont,  currently  execu¬ 
tive  editor  of  the  Modesto  Bee,  another  McClatchy 
paper. 

Nauman,  who  usualh'  weighs  in  with  his  own  plain- 
speaking  opinion  after  presenting  both  sides  of  a 
reader's  complaint,  was  praised  by  Frank  Whittaker,  vice 
president  of  operations  for  .McClatchy  Newspapers, 
who  called  him  “a  tremendous  asset  to  McCdatchy  and 
the  Sacramento  Bee  for  25  years.  He  will  be  missed  b>’ 
mam-  readers.”  ViTiittaker  said  LaMont  “understands 
McCdatchy’s  values  and  practices." 
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value'added 


advertisers  if  it  doesn^ 


CareerPath.com  has  already  helped  one  newspaper 
increase  revenues  hy  ^2  million  in  one  year. 

In  fact,  affiliated  newspapers  across  the  country  are  not  only  increasing  their  revenues,  but  also 
their  client  base  and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficed  job  and  employment  site  on  the  Web. 
job  hunters  conduct  over  five  million  searches  each  month  of  our  database  of  job  listings  from 
major  market  newspapers. 

But  we’re  more  than  just  help-wanted  ads.  Our  services  include  resume  posting,  employer 
profiles,  and  links  to  affiliate  and  employer  websites.  These  services  provide  more  opportunities 
for  revenue  and  keep  our  affiliates  on  track  with  today’s  technology. 

If  you’re  interested  in  adding  rev'enue  to  your  bottom  line,  call  Debra  Poitevint  at  213-623-0200, 
or  e-mail  her  at  deb@careerpath.com 


Akroa  Bckm  JowmI 
ANeatowi  Morniiig  Col 
Asbwy  Porii  Press 
Askevle  Gtizea-rmes 
Atlanta  JaanraKanstitvtioa 
Baltimore  Sm 
Boston  Globe 
BooMer  DoBy  Camera 
Camden  Caorier  Post 
Cborlotte  Observer 
Chicago  Tribone 
GndmNti  Enqoirer/Post 
Coiombas  Dispatch 
Contra  Costa  Newspapers 


DaByOkloboman 
Denver  Post 

Denver  Rocky  Monatoin  News 
Des  Moines  Register 
Detroit  News  Free  Press 
El  Poso  Times 
Florida  Todoy 
Fort  Myers  News-Press 
Ft.  Wayne  News  Sentinel/ 
Jonmol-Gazette 
GreenvMe  News 
Hompton  Roods,  Vo.  Dniy  Press 
Hartford  Conrant 
HoostM  Ckronkle 


LA.  Conaty  Press-lielegrom 
Lansing  Stote  Jonmol 
Lexington  Herald-Leader 
Los  Angeles  Tones 
Looisvie  Coorier-Jonmol 
Miami  Herald 

Mameopofis-St.  Pool  Pioaeer  Press 
New  York  Gmmett  Sobnrban 
Newspapers 

Newsdoy  -  Long  Island  ood  Queens 
Orlando  Sentinel 
PbBodelphio  laqvirer 
Pittsborgh  Tribone  Review 
Reno  Gazette  Jonmol 


Rkkmoad  Vo.  Times-Dispatck 
Rochester  Democrat  and  Chrooide 
Sooamento  Bee 
Son  Jose  Merciry  News 
Sonta  Rosa  Press  Demoaot  (CA) 
SeotHe  Tnnes/Post-InteigeiKer 
Sooth  Florida  Son-Sentinel 
Tennessean/NoskvMe  Bonner 
The  New  York  Times 
Tocson  Newspapers  lac 
Woshiagtea  Post 
WRmingtoa  News  Journal 
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where  employers  and  employees  click. 
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Religious  Feud 
Fuels  Advertising 

A 


MERICAN  newspa¬ 
pers  have  become 
a  battleground  for 
the  future  of 
Judaism. 


In  competing  newspaper 
advertising  campaigns,  the  New 
Israel  Fund,  a  liberal  group,  and 
Agudath  Israel  of  America,  an 
Orthodox  group,  address  a  divi¬ 
sive  issue  embroiling  world  Jewrj':  whether 
Orthodox  rabbis  are  the  only  ones  who  can  per¬ 
form  what  Rabbi  Avi  Shafran  of  Agudath  Israel 
calls  “personal  status”  ceremonies,  including  con¬ 
versions  and 
marriages. 

Beginning 
in  September, 
during  the 
High  Holy 
Days  of  the 
Jewish  year. 


Jewish  groups 
fight  war  of 
words  on 
neivspaper  ad 
-  pfigf^s 


It's  hard  work  reconciling 
religious  differences. 

But  after  sum\nng 
thousands  of  years,  tliis 
fainilv  can  handle  it. 
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the 

Washington, 
D.C.-based 
New  Israel 
Fund  launched 
a  six-week 
campaign  that 
included  ads 
in  Jewish 
papers  in  New 
York, 

Washington, 
Boston, 
Chicago,  Los 
Angeles,  San 
Francisco, 
Florida  and 
Toronto.  It 
also  ran  a  full- 
page  ad  in  the 
New  York 
Times.  The 

budget  for  the  campaign  was  about  $175,000, 
according  to  the  group’s  executive  director, 
Norman  Rosenberg. 

In  response,  Agudath  Israel,  based  in  New  York, 
plans  a  larger  campaign  in  January  with  ads  in 
New  York  Jewish  Week,  the 
Forward,  Netv  York  Times, 

Washington  Post.  Los  BY  KEN  L 


New  Israel  Fund 
nvnnn  ppn 


Ads  like  this  one,  from  the  Forward,  are 
part  of  an  internecine  feud  between  liberal 
and  conservative  Jews. 


Angeles  Times  and  perhaps  other 
papers.  The  group  plans  to  spend 
$2  million. 

“We’ve  never  done  a  campaign 
like  this  before,  but  the  future  of 
the  Jewish  people  is  at  stake,” 
Shafran  said. 

The  ads  won’t  solicit  donations 
or  ask  for  any  action  but  will  be 
“purely  informational  to  clear  up 
misunderstandings,”  Shafran  said. 

The  New  Israel  Fund  ads  did  ask  for  donations 
at  various  levels,  and  the  group  has  received 
about  $20,000  so  far,  Rosenberg  said.  He  called 
the  donations  low,  way 
below  the  cost  of  the  cam¬ 
paign. 

Agudath  Israel  is  running 
ads  in  January’  because  Jan. 

3 1  is  the  date  an  Israeli  com 
mission  plans  to  announce 
its  solution  to  the  personal 
status  controversy.  In  Israel, 

Orthodox  parties  have  23 
representatives  in  the 
Knesset,  or  parliament,  that 
control  about  one-third  of 
the  coalition  government, 
and  have  introduced  legislation  that  would  main¬ 
tain  the  status  quo  and  under  which  Orthodox 
rabbis  control  personal  status  ceremonies. 

But  after  American  Reform  and  Conser\’ative 
Jews  criticized  the  legislation,  the  Israeli  govern¬ 
ment  sought  a  compromise  and  appointed  a  com¬ 
mission  to  come  up  with  a  plan.  The  commission 
failed  to  meet  earlier  deadlines  but  is  now  due  to 
act  in  January'. 

Rosenberg  says  the  controversy  “isn’t  really  a 
great  issue  in  Israel  because  only  a  few  hundred 
non-Orthodox  conversions  are  performed  each 
year.  But  it  has  become  a  great  issue  for  Jews 
around  the  world  because  the  efforts  of  the 
Orthodox  have  caused  a  feeling  of  alienation  and 
disenfranchisement  from  Israel.  It’s  a  very  bad 
thing  that’s  happening.” 

Rosenberg’s  group  hopes  a  compromise  will 
be  reached  whereby  non-Orthodox  rabbis  can 
perform  religious  ceremonies,  perhaps  in  the 
company  of  an  Orthodox  rabhi.  “There  are  a 

number  of  possible  compro¬ 
mises,”  he  said. 

lEBESKIND  But  the  Orthodox  are 


‘We  have  an 
aversion  to  media 
that  caters  to  lower 
expivssions  of 
entertainment  TV 
is  an  off-limits 
medium.  Print  is 
more  respectable.” 
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unwilling  to  compromise.  The  cere¬ 
monies  have  been  under  the  auspices 
of  the  /jrt/rtc/jrt,  Jewish  religious  law, 
for  50  years,  Shafran  said,  and  if  the 
Orthodox  legislation  is  pa.ssed  it  will 
be  official. 

“We  want  to  maintain  a  single  stan¬ 
dard,”  he  said.  “It’s  the  only  way  of 
assuring  there  is  no  split  of  the  Jews 
into  different  peoples." 

Agudath  Israel’s  campaign  will  be 
limited  to  newspapers  because  the 
group  has  a  preference  for  print 
media.  “We  have  an  aversion  to  media 
that  caters  to  lower  expressions  of 
entertainment,”  Shafran  said.  "TV  is  an 
off-limits  medium.  Print  is  more 
respectable.” 

He  said  the  group  is  preparing  to 
hire  an  ad  agency  .soon.  Two  have 
offered  their  services  pro  bono,  but 
Shafran  declined  to  name  them. 


Chicago  Transit 
Bans  Booze, 
Tobacco  Ads 

TWO  .'MONTHS  AFTER  Chicago 
banned  most  billboard  advertising 
of  tobacco  and  alcohol  products,  the 
city’s  mass  transit  agency  voted  Dec.  10 
to  pull  the  ads  from  its  bus  and  subway 
system. 

A  lawyer  for  the  Federation  of 
Advertising  Industry  Executives,  an  out¬ 
door  advertising  trade  group,  immedi¬ 
ately  threatened  to  challenge  the  ban  as 
an  “unconstitutional  policy”  that  is  “a 
dangerous  attack  on  the  First 
Amendment  rights  of  advertisers.” 

“Advertisers  have  the  right  tt)  publish 
truthful  and  nonmisleading  advertising 
regarding  lawful  products,”  the  lawyer, 
Paul  Levy,  said  in  a  statement  after  the 
(Chicago  Transit  Authority  board  unani¬ 
mously  approved  the  ban. 

The  federation  filed  suit  in  federal 
court  Oct.  31  to  overturn  a  similar  city 
of  Chicago  ordinance  that  went  into 
effect  f)ct.  10.  That  law  bans  outdoor 
advertising  of  tobacco  and  alcohol  from 
most  parts  of  the  city,  and  from  nearly 
4,3(K)  billboards  in  the  city.  It  specifi¬ 
cally  exempted  C^hicago  Transit 
Authority  buses,  subway  cars  and  sta¬ 
tions.  Signs  alongside  interstate  high¬ 
ways  are  also  exempted,  as  are  special 
events  such  as  the  city-sponsored  I’aste 
of  Chicago  Festival,  which  features 


Minority  Papers  Seek  U.S.  Ads 


An  ORC'iANIZATION  representing 
black-  and  Hispanic-owned 
newspapers  called  on  President 
Clinton  to  review  the  “systematic 
exclusion”  of  their  publications  from 
federal  media  buys. 

The  Coalition  of  Minority  Owned 
Publications  is  comprised  of  the 
National  Association  of  Hispanic 
Publications,  which  represents  1 1 0 
Hispanic-owned  newspapers,  and  the 
National  Newspaper  Publishers 
Association,  which  represents  about 
240  black-owned  newspapers. 

The  group’s  spokesmen  noted 
Advertising  annual  ranking  of 
the  KM)  leading  advertisers  in  which 
the  federal  government  placed  2()th 
in  19%,  with  ad  spending  of  $670 
million,  less  than  0.5%  of  which 
reaches  minority-owned  newspa¬ 
pers,  .said  Eddie  Escobedo,  president 
of  the  NAHP  and  publisher  of  Hi 
Mundo  of  Las  Vegas,  Nev. 

The  coalition  released  a  letter  it 
sent  to  Clinton  requesting  an  audi¬ 
ence  at  the  White  House,  and  said  it 
is  preparing  to  file  charges  alleging 
restraint  of  trade  with  the  Federal 
Trade  C^ommission  against  the  ad 
agencies  that  handle  federal 
accounts. 


The  White  House  had  not  received 
the  letter  and  had  no  response,  said  a 
spokeswoman. 

Dorothy  Leavell,  president  of  the 
NNPA  and  publisher  of  the  Chicago 
Crusader  and  Cary  Crusader  of 
Indiana,  said  that  only  the 
Department  of  Housing  and  Urban 
Development  has  regularly  adver¬ 
tised  with  the  coalition’s  publica¬ 
tions,  but  has  no  commitments  for 
1998. 

“It’s  very  true  that  we  don’t  get 
too  much”  federal  advertising,  said 
Vivian  Austin  Edmonds,  publisher 
of  the  Carolina  Times  of  Durham, 
N.C.  “We  don’t  get  our  share  of  any¬ 
thing.” 

“I  can  assure  you  there  is  no  sys¬ 
tematic  exclusion”  of  ethnic  newspa¬ 
pers  from  media  buys,  said  Kath\’ 
Hyett,  director  of  communications 
for  the  Association  of  National 
Advertisers. 

“There’s  been  a  huge  gn)wth  in 
minority  media.”  she  said,  and  when 
selecting  where  ad  dollars  go,  buyers 
lcM)k  at  individual  publications;  circu¬ 
lation,  readership  and  other  factors. 
“Buying  decisions  are  made  on  facts. 
There’s  no  inclusion  or  exclusion,” 
Hyett  said.  —  Kelvin  Childs 


widespread  beer  advertising. 

(TA  chairman  Valerie  Jarrett  said 
alcohol  and  tobacco  advertisers  pay 
about  $8()(),(M)()  annually,  or  a  little  less 
than  10%  of  the  transit  system’s  total 
advertising  revenue. 

Jarrett  said  she  believed  the  revenue 
could  be  made  up  easily.  CTA  officials 
noted  that  other  mass  transit  systems  — 
including  tho.se  in  New  York,  San 
Francisco,  Boston  and  other  cities  — 
have  similar  ad  bans. 

Under  the  CH’A  action,  tobacco  and 
liquor  ads  will  be  dropped  as  their  con¬ 
tracts  expire.  All  contracts  will  be  com¬ 
pleted  by  the  end  of  next  year,  CTA  offi¬ 
cials  said.  —  Mark  Fitzgerald 

Ticketmaster 
Signs  Newspapers 

TK:KETMASTER  has  formed  an 
alliance  with  five  large  newspaper 


companies  in  an  attempt  to  enlarge  its 
customer  base  through  the  Internet. 

The  Netv  York  Times,  Los  Angeles 
T’/’/wes,  Tribune  Co.,  Knight-Ridder  and 
Advance  Publications’  new  media  unit 
have  separate  contracts  to  provide 
event  information  on  their  Web  sites 
and  to  link  toTicketmaster’s  site. 

I’he  deals  call  for  newspapers  to  pro¬ 
mote  the  arrangement  through  house 
ads,  and  in  turn  to  receive  online  adver¬ 
tising,  direct  mail  and  phone  mes,saging 
promotions. 

Ticketmaster  Online  and  the  papers 
will  cosponsor  ticket  giveawa>'s  and 
other  promotional  activities. 

The  agreements  have  geographic- 
specific  provisions. 

For  instance,  the  Times  will  cover 
New  York-related  event  information  on 
its  site,  and  Knight-Ridder  will  cover 
ticket  information  on  18  of  its  commu¬ 
nity-based  sites  in  the  Real  (aties 
Network. 
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Gazette  Buys 
Goss  Press,  Factory 


CEDAR  RAPIDS  GAZETTE  pressr(K)m 
and  niailr(K)m  personnel  will  be 
among  the  first  Gazette  Co.  employ¬ 
ees  affected  by  a  reorganization  of  the 
company  ’s  various  businesses  over  the 
next  several  years. 

They  will  mtwe  to  a  new  plant  equipped  with  a 
new,  more-modem  offset  press.  No  longer  newspa¬ 
per  printers  and  packagers  who  also  handle  com¬ 
mercial  jobs,  they  will,  by  next  fall,  staff  a  new  facil¬ 
ity  as  the  production  operations  group,  separate!) 
accountable  and  distinct  from  the  newspaper.  (See 
stor\'  on  page  8.) 

Gazette  has  been  print¬ 
ing  on  a  double-width 
Goss  Metro  consisting  of 
eight  units  and  four  half 
decks,  a  1 4-unit,  single¬ 
wide,  one-around  Goss 
Community,  a  Web  Leader 
press  and  sheetfed  presses. 

Talks  with  several  press 
manufacturers  included 
discussions  with  MAN  Roland  and  KBA  on  heatset 
printing  as  a  possible  future  complement,  accord¬ 
ing  to  Gazette  pnxluction  administrator  Tom  Happ. 
Allow  ing  use  of  somewhat  glossier,  heavier  inking 
on  higher-quality  —  smoother,  less-porous  —  stock 
than  newsprint,  heatset  would  put  the  company 
into  competition  at  the  high  end  of  commercial 
offset.  The  company  chose  cold  web  offset,  and 
selected  a  single-width  (ordinarily  run  two  pages 
across)  Universal  70  press  from  Goss  Graphic 
Systems,  which  took  a  trade-in  on  the  old  Metro, 
said  Happ. 

Printing  up  to  70,(KK)  copies  per  hour  from  two 
plates  around,  the  Universal  70  is  the  biggest 
among  Goss’  semicommercial  presses.  Designed  b)’ 
Goss’  French  subsidiar)’  and  originally  built  at  its 
Nantes  factor)',  Universals  are  now  being  produced 
by  the  Goss  plant  in  Reading,  Pa.  Gazette’s  press 
will  probabl)  be  the  second  U.S.-made  Universal, 
after  a  much  smaller  one. 

The  Universal  70  draws  on  Goss  experience 
with  its  single-circumference  semicommercials  and 
single-wide,  double-circumference  Urbanite  news¬ 
paper  press,  combines  advances  from  newspaper 
and  eommercial  printing,  and  is  offered  in  1-  and  Y- 
shaped  units  for  printing  horizontal  web  leads  in 
commercial  fashion  and  in  blanket-toblanket  units 
or  towers  and  nine<'ylinder  satellite  units  for  verti¬ 
cal  leads.  Unlike  double-width  presses,  towers  on 


Siugjle-wide  tower 
press  offers 
versatility  for  new 
pressroom 
paradigm 


all  Goss  single-wide  machines  are  available  with  no 
fewer  than  the  full  complement  of  eight  couples 
on  f()ur  levels  for  four<'olor  back-to-back  printing. 

Reelstands  can  sit  one  level  below,  immediatel) 
beneath,  at  right  angles  to  or  in  line  with  print 
units  (or  integrated  with  eommercially  configured 
units).  A  range  of  jaw  folders  is  available  to  support 
various  speeds  and  prtxluct  sizes. 

Other  options  include;  remote  automatic  web 
tensioning;  keyless,  digital  and  open-fountain 
inkers;  standard  spray  bar,  spiral  brush  or  continu¬ 
ous  dampening;  oscillating  ink  forme  rider  roller  to 
minimize  starvation  and  ghosting;  manual  or 
remote  motorized  plate  register  adjustments;  and 
three  levels  of  press  controls. 

The  attraction  of  one-  and  two-around  semicom¬ 
mercial  presses  is  their  print  quality’,  pnxluct  versa¬ 
tility-  and  operating  efficiency.  They  can  pnxluce 
colorful  materials  of  var)  ing  dimensions,  page- 
counts  and  print-run  lengths  with  quality'  equal  to 
or  better  than  conventional  newspaper  web  off¬ 
set  presses,  and,  say  their  promoters,  do  it  more 
economically  than  those  bigger  double-wide 
presses. 

The  presses  are  available  with  shaftless  drives 
and  sophisticated  contn)l  systems.  B)  gaining 
finer  control  thn)ugh  separate  motors  for  each 
cylinder,  printing  couple  or  printing  level,  publish¬ 
ers  can  make  more  changes  to  accomplish  edition- 
ing,  zoning  and  ad-targeting  more  economically 
because  the  press  need  not 
be  stopped  to  drop,  add  or 
change  pages. 

Operationally,  work  gets 
done  faster,  start-up  paper 
waste  is  reduced  and  less 
power  is  consumed. 

‘The  world  is  getting  more 
segmented,  and  flexibility-  is 
key,”  Blevins  Harding  Group 
president  Kenneth  A. 

Harding  remarked. 

ITie  purchase  of  such  an 
elaborate  press,  said  opera¬ 
tions  director  Mike  Atwood, 
could  not  be  justified  solely 
by  tbe  needs  of  the  Gazette. 

Production  of  newspapers 
and  other  publications  — 
plus  the  prospect  of  more 
commercial  work  —  dnwe  the 
notion  of  single-wide  towers. 


"We're  really  trying  to  take 
advantage  of  as  much  tech¬ 
nology  as  we  can  justify." 
—  Gazette  operations 
director  Mike  Atwood 
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As  Happ  said,  “We  kind  of  have  the 
best  of  all  worlds  ” 

12  TOWERS,  2  LINES 

In  its  most  general  outline,  Gazette’s 
press  will  comprise  a  line  of  single¬ 
wide  towers  on  each  side  of,  and  able 
to  feed  into,  a  double-wide  folder.  To 
handle  varieties  of  printing  work, 
Ciazette  C>o.’s  approach  is  “probabh  the 
direction  more  people  will  be  mov¬ 
ing,”  said  Goss  marketing  director 
Barbara  Gora.  She  called  it  “a  printing 
facility  for  the  future”  that  could  ver\’ 
well  set  a  new  trend  for  North 
American  papers. 

The  idea  of  replacing  a  double-wide 
press  with  a  single-wide  model  dates 
back  two  years,  and  the  company  has 
made  substantial  changes  to  its  original 
press  layout. 

Eventually,  the  Universal  will  fill  out 
to  a  dozen  full<olor  towers  feeding 
webs  to  as  many  as  four  2:3:3  jaw  fold¬ 
ers,  but  the  center  of  the  twin,  or  tan¬ 
dem,  press  line  is  a  double  folder  with 
three-high  formers,  according  to  cur¬ 
rent  plans.  To  its  left,  viewed  from  the 
operating  side,  is  a  single  folder  with 
two-high  formers  and  six  towers  able 
to  feed  one  side  of  the  double  folder. 
Three  towers  feed  the  other  side  of 
the  central  folder  from  the  right.  Just 
beyond  them  sits  a  folder  with  a  single 
former,  and  beyond  that  another 
tower.  Later,  plans  call  for  adding  two 
more  towers  and  a  fourth  folder. 

Atwood  said  the  1 2-tower  press  in 
“four  quadrants”  was  always  planned 
and  that  expanding  to  that  size  was 
just  a  question  of  what  was  needed 
and  affordable  at  the  outset,  and  how 
to  make  additions.  Going  in  first  are 
nine  towers:  five  four-highs  to  the  left 
side  of  the  center  folder  and  three 
four-highs,  a  single  folder  and  a  five- 
high  to  the  right  side.  A  lOth  tower, 
possibly  a  five-high  joining  the  first 
line  of  five,  would  likely  go  in  next, 
with  two  more  towers  and  the  fourth 
folder  a  year  or  two  later. 

Reelstands  are  planned  at  press 
level,  installed  on  the  drive  side  at 
right  angles  to  the  printing  units.  Plans 
call  for  towers  and  reelstands  to  sit 
atop  a  concrete  table  —  as  at  other 
recent  North  American  production 
projects  —  instead  of  the  steel  sub¬ 
structures  used  for  decades. 

Running  the  Universal  as  a  tandem 
press,  with  towers  feeding  the  double 
folder  from  opposite  sides,  will  permit 


For  the  mciilrooni, 
Gazette  Technologies’ 
Marketinfo  data 
warehouse  is  linked  to 
Heidelberg’s  Prima 
equipment  control 
software 

printing  as  many  xs  six  newspaper  sec¬ 
tions  running  straight  or  1 2  sections  in 
collect  mode.  A  straight  run  thn)ugh 
nine  towers  can  print  a  36-page  paper 
with  four  colors  on  every  page. 

Reduemg  four<olor  printing  and  pxss- 
ing  more  than  one  web  thn)ugh  a  tower 
permits  more  pages  without  affecting 
capacit)’  to  print  spot  color,  according 
to  Atwtxxl. 

Gazette  also  will  be  able  to  run  its 
Universal  xs  three  —  and  eventually  four 
—  separate  presses,  each  consisting  of 
three  towers  and  a  folder.  The  smaller 
presses  and  single  folders  can  print  non¬ 
newspaper  pnxiucts  and  commercial 
jobs. 

Happ  said  the  operation  can  run  non- 
newspaper  jobs  simultaneously  into  the 
two  outside  single  folders. 

SHAFTLESS,  NOT  KEYLESS 

A  shaftless  press,  each  printing  level 
on  each  tower  (i.e.,  each  pair  of  print¬ 
ing  couples)  of  the  (iazette’s  Universal 
will  have  its  own  drive,  enabling  opera¬ 
tion  independent  of  the  rest  of  the  press. 

Already  equipping  various  Goss 
shaftless  pres.ses  in  Norway  and 
Finland,  Honeywell  was  chosen  to  sup¬ 
ply  the  controls  in  Cedar  Rapids. 
Incorporating  software  and  network 
redundancy,  the  systems  not  only  con¬ 
trol  the  drives,  but  also  provide  diag¬ 
nostic  features  and  monitor  operation, 
torque  and  press  conditions  in  order  to 
give  operators  and  maintenance  crews 
more  information,  according  to 
Honeywell-Measurex  account  manager 
Jan  Gribrowicz,  who  said  Honeywell  is 
using  Indramat  drives. 

To  exploit  the  independent  drives  at 
each  level,  one  or  more  towers  (initial¬ 
ly  the  one  at  the  end  of  the  line, 
beyond  the  single  folder)  will  have  a 
fifth,  black-only  printing  level  to  han¬ 
dle  on-the-fly  edition  or  zone  changes. 
While  the  press  is  running,  the  idle 
pair  of  plated  couples  is  brought  up  to 
speed  in  synchrony  with  the  rest  of 


the  press,  taking  over  when  the 
tower’s  other  black  couples  are 
brought  off  impression. 

“Normally,  people  would  put  that  in 
the  page-one  position,”  Happ  said  of 
the  five-high  tower.  “However,  we  put 
it  next  to  a  folder  that  we’re  going  to 
be  using  for  a  lot  of  commercial  work 
so  that  we  can  do  version  changes  on 
the  fly”  for  those  jobs. 

The  tower  isn’t  the  first  five-high 
from  Goss.  A  Newsliner  equipped  with 
both  keyless  and  open-f(juntain  inkers 
for  Japan’s  Yomiuri  Shimbun  hxs  a 
fifth  level  that  is  reserved  for  printing  a 
special  red,  according  to  (ioss’  Barbara 
Ciora. 

(-hanging  the  black  impression  with¬ 
in  a  tower  without  stopping  the  press  is 
one  thing,  but  Gazette  also  is  con,sider- 
ing  something  more  ambitious:  making 
on-the-fly  changes  to  four<olor  pages, 
■fhe  idea  is  to  run  a  laz\'-S  lead  up 
thn)ugh  one  four-high  tower,  then  down 
to  and  up  through  another  tower.  The 
arrangement  would  allow  a  crew  to  pre¬ 
pare  the  off-impression  tower  to  add  or 
change  color  ads  or  pages  while  the 
press  is  running. 

At  first  uncertain  it  could  be  done, 
(iazette  sought  a  lead  through  two  tow¬ 
ers  for  commercial  work.  “It’s  supposed 
to  be  able  to  be  done,”  Happ  said  Ixst 
summer.  “I’m  not  aware  of  anyone 
who’s  doing  it.” 

.More  recently,  Atwcxxl  said  Gazette 
managers  had  "talked  in  depth”  with 
(ioss  about  on-the-fly  color  and  version 
change,  and  the  two  companies  will 
work  on  it  in  partnership.  He  empha¬ 
sized  that  it  is  a  development  pntject 
with  no  certain  solution. 

Nevertheless,  (iazette  "committed  to 
work  on  it”  and  hopes  to  become  a  live 
test  site  for  the  project,  according  to 
Atwcxxl,  who  said  it  is  but  one  area  in 
which  “we  re  going  to  work  ver)'  closely 
with  them  on  this  Universal  7().”  More 
generally,  he  remarked,  “We  re  really  try¬ 
ing  to  take  advantage  of  xs  much  tech¬ 
nology  as  we  can  justify'.” 

Although  keyless  inking  remained  in 
the  general  specifications  through  sum¬ 
mer,  the  company  wxs  considering 
some  open  fountain  or  digital  page  pack 
inkers.  It  began  kxjking  at  open  foun¬ 
tains  after  concluding  that  commercial 
jobs  often  require  kx:al  rather  than 
page-wide  shade  contn)l,  according  to 
Happ.  The  contract  it  signed  Ixst  month, 
however,  calls  tor  all  open  fountains. 

A  newspaper  or  other  siz-able  job  on 
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View  (above)  from  the  operating  side 
of  Gazette’s  Universal  press  showing 
10  towers,  including  one  five-high,  and 
three  folders.  Floor  plan  (right)  shows 
entire  production  area  of  the  future 
new  headquarters. 


a  single-wide  press  might  seem  to 
require  twice  the  roll-handling  labor  of 
the  same  job  run  on  a  double-wide,  and 
perhaps  more  labor  for  operation  and 
maintenance.  But  Gazette  expects  lower 
staffing  levels,  AtwtxKl  said,  as  a  result  of 
larger-diameter  newsprint  rolls  and 
press  presetting. 

Gazette  has  been  examining  the 
potential  for  other  efficiencies,  but  the 
equation  is  mote  complex  than  match¬ 
ing  the  sizes  of  press,  crew  and  product. 
The  analysis  must  account  for  the  press’ 
effect  on  news  and  advertising,  and 
whether  paging  requirements  and  sec¬ 
tioning  will  change. 

Through  at  least  late  October.  Gazette 
had  made  no  assumptions,  “because  we  re 
still  trying  to  weigh  the  impact,”  Atwotrd 
said.  “But  efficiencies  are  a  requirement.” 

Once  the  analysis  is  complete,  he 
said,  the  discussion  will  turn  to  the 
change  to  production  as  an  indepen¬ 
dent  operating  group  and  the  expecta¬ 
tion  of  “substantial  cross  training.” 

MAILROOM  MAHERS 

Gary  Polodna,  architectural  team 
leader  at  Blevins  Harding  Group,  said 
BHG  was  building  flexibility  into  its 
mailroom  design  in  order  to  accommo 
date  equipment  for  whatever  address- 
specific  delivery  the  company  seeks  to 
achieve.  The  Gazette  currently  has  a 
maximum  of  57  possible  daily  and 
more  than  140  Sunday  truck-deliver)' 
zones,  according  to  Atwood. 

The  mailroom  is  slated  to  get  two 
new  inserters  and  st)ftware  to  control 
the  inserting  heads  with  respect  to 
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For  further  coverage  of  twin  and 
semicommercial  single-wides,  see  the 
Technology  section  next  week. 


SINGLE-WIDE 
SHAFTLESS  PRESS 


RELCXJATED  WEB  PRESS 


ROLL  HANDLING 


STITCH  AND  TRIM 


PACKAGING  CENTER 


DISTRIBUTION  SYSTEM 


SHEET-FED/DIRECT  MAIL 


SHOP  SPACE 


SUPPORT  AREAS 


WAREHOUSE 


FLOOR  PLAN^ 


Heidelberg  and  the  Gazette.  In  July, 
Gazette  Technologies  and  Heidelberg 
agreed  to  cooperate  in  marketing  more- 
targeted  “advertising  distribution  oppor¬ 
tunities”  to  publishers  and  advertisers  by 
linking  Gazette’s  Marketlnfo  data  ware¬ 
house  to  Heidelberg’s  Prima  system. 

Prima  downloads  a  paper's  business 
system  data,  forms  production  plans, 
and  instructs  packaging  equipment 
accordingly.  This  same  system  sees  to  it 
that  Heidelberg’s  mailroom  muscle 
makes  the  most  of  the  data  in  the 
Marketlnfo  warehouse.  Not  only  should 
more  of  the  right  people  get  the  right 
ad  inserts,  but  by  summarizing  address, 
household  and  personal  information, 
Marketlnfo  allows  newspapers  to  create 
carrier  routes  that  correspond  to  adver¬ 
tisers’  desired  demographic  targets, 
based  on  more  than  4(X)  product  and 
service  categories. 


route,  ZIP  code  or  other  information 
downloaded  from  the  circulation  and 
advertising  systems,  according  to  Happ, 
who  said  inkjet  printers  will  be  able  to 
put  subscribers’  names  on  products 
and  packages. 

Happ  said  Gazette  is  “ver)'  confident” 
with  mailriKim  equipment  manufacturer 
Heidelberg  Finishing  Systems  and  its 
Prima  software  controls.  Confident 
enouglt,  it  seems,  to  sell  to  others. 

Hindering  address-specific  produc¬ 
tion  until  now,  said  Atwood,  are  the 
adequate  data  management  that 
Marketlnfo  handles  and  the  range  of 
repair  options  developed  by 


February  4  -  7,  1998  •  Sheraton  Seattle  Hotel  &  Towers  •  Seattle,  Washington 


vill  gather  at  the  Seattle 

Sheraton  Hotel  and  Towers 
i  February  4-7,  1998,  to  assure 
I  that  they  are  not  left  behind  or  left 
A  out  as  the  industry  sets  its  site  on  the  future! 

You  should  be  there  too.  Because,  as  you  know,  the 
only  constant  in  this  industry  is  change. 

Learn  all  there  is  to  learn  about  the  state  of  the  art 
of  electronic  newspaper  publishing  in  1998:  the 
technology,  the  content,  the  advertising,  the  market- 
ing,  the  promotion  and  the  profitability.  You’ll  gain 
interesting  insights  from  the  industry’s  newest 
movers  and  shakers,  and  learn  the  latest  experiences 
from  the  industry’s  veterans. 

ri  now  to  actively  participate  in  this  9th  annual  conference, 
lent  to  your  future  success  in  the  industry  ...  set  YOUR  SITE 
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Wednesday,  February  4 


8:00  am  -  8:00  pm 
Registration 

^  PRE-CONFERENCE  TRACKS: 


;'t 


If!..  ...  ■:;v: 


1:00  pm  -  5:00  pm 

■  What  You  Need  to  Know  About  the 
v  Latest  Web-Development  Tools 

0  We’ll  cover  the  basics  plus  delve  into  some  of  the 
more  recent  innovations  such  as  dynamic  HTML 
and  Webcasting,  XML,  VRML,  virtual-database 
/  technology  and  Web-desktop  integration.  A 
■  discussion  of  Net  TV,  too. 

;  David  Cole,  President,  The  Cole  Group 
;  Chris  Feola,  Director,  New  Media  Center,  API 
iL*ah  Gentry,  Editorial  Director,  New  Media, 

Los  Angeles  Times 

Christian  Hendricks,  President  &  Publisher, 

^  Nando.net  (Invited) 

Lynn  Povich,  Senior  Executive  Producer  for 

East  Coast,  MSNBC  on  the  Internet  (Invited) 
Steve  Ross,  Professor,  Columbia  School  of  Journalism 

^  ■  Marketing  &  Promotion 

Great  promotion  has  always  been  a  hallmark  of 
^  higher  circulation.  But  can  strategies  that  work  for 
; .  newspapers  and  other  services  like  audiotex  cross 
f  over  to  the  interactive  arena?  Find  out  during  this 
^  examination  of  critical  Internet  marketing  strategies 
that  really  work.  Learn  how  to  maximize  your  pro¬ 
motional  budget  so  that  every  dollar  counts.  We’ll 
also  examine  what  successful  Web  marketers  are 
^  doing  and  discuss  some  practical  tips  for  increasing 
your  site’s  traffic  levels  and  visibility. 

^  Michael  Kane,  Wee  President,  Market  Development, 
Gannett  Suburban  Newspapers 
Christine  Lavelle,  Electronic  Media  Manager, 

Arizona  Republic 

Susan  Yee,  President,  Regional  Network 

'  Communications  Inc. 

fe- 

^  ■  Online  Classified  Workshop 

j.  They’re  the  latest  hot  property  on  the  Net.  Most 
newspapers  offer  classifieds  online  and  interesting 


ft 


(as  of  November  25) 

business  models  are  emerging  for  this  expansion  of 
a  mainstay  revenue  stream.  This  workshop  covers 
creative  and  compelling  ways  you  can  leverage 
your  classifieds  in  the  interactive  arena  while  pro¬ 
tecting  your  print  franchise.  Also  covered  here: 
Guidance  on  selecting  the  tools  and  the  partners 
you  need  to  succeed  in  this  competitive  environ¬ 
ment. 

Jim  Debth,  VP,  General  Manager,  Interactive 
Media,  Inc. 

Gordon  Kent,  Product  Manager,  Community 
Newspaper  Co. 

Ginger  Neal,  Director,  New  Media  Marketing, 

Orange  County  Register 

3:00  pm  -  3:30  pm 
Mid-afternoon  Refreshment  Break 

5:00  pm  -  8:00  pm 

Opening  Night  Reception  with  Exhibitors 
Sponsored  by  Zip2 


Conference  Moderator 
Shelby  Coffey  III 

E&P  is  pleased  to  have  Shelby 
Coffey  serve  as  moderator 
thoughout  these  sessions.  His 
experience  and  enthusiasm  for  the 
industry  will  electrify  the  conference  and  promote  a 
dynamic  interplay  between  speakers  and  audience.  His 
distinguished  career  includes  serving  as  editor  and 
executive  vice  president  of  the  Los  Angeles  Times, 
during  which  time  The  Times  garnered  four  Pulitzer 
Prizes;  vice  president  of  Times  Mirror;  senior  vice 
president  and  editor  of  the  Dallas  Times  Herald,  Editor 
at  U.S.  News  and  World  Report;  and  at  the  Washington 
Post,  deputy  managing  editor  for  features  and  assistant 
managing  editor  for  national  news.  His  professional 
awards  include  Editor  of  the  Year  from  the  National 
Press  Foundation.  A  graduate  of  the  University  of 
Virginia,  his  many  professional  affiliations  include  API, 
ASNE,  APME,  IPI,  and  New  Directions  for  News. 


I 


10:30  am  -  11:30  am 


Thursday,  February  5 

7:00  am  -  8:00  pm 
Registration 

7:00  am  -  8:00  am 

Continental  Breakfast  with  Exhibitors 
Sponsored  by  Associated  Press 

GENERAL  SESSIONS: 

8:00  am  -  8:15  am 

■  Welcome  and  Market  Overview 

An  overview  of  the  rapidly  emerging  world  of 
interactive  media  and  a  brief  introduction  to  the 
Conference. 

Colin  Phillips,  Publisher,  Editor  &  Publisher  Co. 

Marsha  A.  Stoltman,  VP  Marketing  Relations, 

Editor  &  Publisher  Co. 

am 

Keynote  Address: 

G.M.  O’Connell 

President  &  Chief  Operating 
Officer,  TN  Technologies  Inc. 
Co-Founder,  Modem  Media 

A  case  study  on  interactive 
advertising  from  the  president  and  COO  of  TN 
Technologies  and  the  co-founder  of  Modem  Media, 
an  agency  that  Forrester  Research  says  has  the 
“best  insight  into  the  Internet  medium.”  You’ll  get 
O’Connell’s  insight  into  pricing,  demographics,  the 
creative  process,  online  ad  placement  and  the 
always  vital  response  analysis.  What’s  working? 
What’s  not?  And  what’s  next? 

9:00  am  -  10:00  am 

■  New  Concepts  in  Classifieds 

An  important  look  at  online  classifieds.  We’ll 
examine  trends  in  combination  classifieds,  where 
newspapers  are  joining  forces  with  other  publica¬ 
tions  in  the  same  geographic  areas.  And  we’ll  take 
a  close  look  at  how  other  product  lines  -  city 
guides,  interactive  yellow  pages  and  others  -  are 
entering  the  classifieds  market  and  the  kind  of 
impact  -  and  opportunity  -  they’ll  bring  with  them. 

Willard  Colston,  VP.,  New  Media  Strategies, 

Guy  Gannett  Communications 
Pat  Marshall,  President,  GTE  New  Media  Services 
(Invited) 

10:00  am  -  10:30  am 
Mid-morning  Refreshment  Break 
Sponsored  by  INSO  Corp. 


8:15  am  -  9:00 


1 1:30  am  -  Noon 


Keynote  Address: 


Bob  Cauthorn,  New  Media  Director,  Arizona  Star 


How  can  newspaper  professionals  use  the  interac¬ 
tive  medium  to  add  value  -  and  opportunity  -  to 
their  online  presence?  Hear  from  the  New  Media 
Director  at  the  Arizona  Star,  a  newspaper  that  built 
a  secondary  business  as  a  local  Internet  service 
provider,  about  the  ways  he’s  found  to  make  the 
online  Star  an  integral  part  of  the  community,  and 
a  useful  addition  to  readers’  lives.  Find  out  why 
Cauthom’s  developed  a  reputation  for  innovation 
-  and  for  making  news  do  things  that  people  don’t 
expect. 


Noon  -  2:00  pm 
Luncheon  with  Exhibitors 
Sponsored  by  Autonomy  Inc.  and  System 
Integrators  Inc. 


Christian  Hendricks,  President 
&  Publisher,  Nando.net 
(Invited) 

Larry  Schwartz,  President  &  CEO, 

Auction  Universe,  Inc. 

Peter  Winter,  President,  Cox  Interactive  (Invited) 


Go  ahead,  count  ‘em.  Dozens  of  developers  are  prcK 
viding  software-based  tracking  products  and 
services,  plus  many  Web  auditing  bureaus  and  trade 
groups  have  their  own  standards.  But  one  task  force 
is  working  to  put  an  end  to  the  measurement 


■  Advertising  on  the 
Internet:  What’s  Really 
Happening?  And 
What’s  Just  Hype? 

We’ll  sift  through  myriad  adver¬ 
tising  activities  to  bring  you  the 
latest  information  on  interactive 
banners  and  other  emerging 
direct-response  tools;  animated 
intermercials;  e-commerce;  and 
new  developments  in  database 
marketing  that  enable  you  to 
deliver  ads  and  offers  to  quali¬ 
fied  customers  and  prospects. 
Plus  a  look  at  the  buy-sell  wars: 
Ad  auctions,  performance-based 
pricing  and  more. 


BREAKOUT  SESSIONS: 
Traffic,  Tracking  &  More 


2:00  pm  -  3:30  pm 

■  New  Measurements  for 


New  Media 


Leavitt  Biles,  Marketing  Manager,  Internet  Edition, 
The  Sun  Sentinel 

Kate  Everett-Thorpe,  D/recto/;  lAB;  VP,  CNET 
Tlin  Meadows,  VP,  Marketing,  NetRatings 


B  Online  Law 


B  Vendor  Gallery: 

The  Classifieds  Money  Tree 

Make  the  most  of  your  print  and  online  classifieds. 
Find  out  how  important  revenue  sources  - 
Automotive,  Employment  and  Real  Estate  -  can 
be  creatively  leveraged  on  the  Web.  Also  see  how 
yellow  pages  and  directory  publishers  are  integrat¬ 
ing  classifieds  into  the  interactive-product  mix. 

Richard  Bassler,  VP  Operations  &  Affiliate 
Services,  AdOne  Classified  Network 
Steve  Buck,  Vice  President,  Business  Development, 
Electric  Classifieds,  Inc. 

Kimbal  Musk,  Founder  &  Director, 

Market  Development,  Zip2 
David  R.  Worlock,  Chairman,  Electronic  Publishing 
Services  Ltd.  _ 


madness.  Hear  how  far  they’ve  come  in  their  effort 
to  develop  uniform  standards  for  Web  measure¬ 
ments.  Includes  a  discussion  of  targeting  users  and 
customizing  content  with  cookies  -  those  small 
electronic  files  that  generate  big  controversy.  Our 
panel  of  experts  dissects  the  issues. 


The  Internet’s  ability  to  facilitate  the  sharing  of 
information  is  also  one  of  its  most  serious 
problems.  How  can  you  protect  your  content  in 
the  online  arena  and  what  legal  protection  do  you 
have  against  copyright  infringement?  Includes  a 
discussion  of  libel,  slander  and  important  Web 
terms  you  need  to  know. 

David  Bralow,  Partner,  Holland  &  Knight 

Tonda  Rush,  President,  American  Press  Works 

Nicole  Wong,  Associate,  Hosie,  Wes,  Sacks,  &  Brelsford 


B  Relationship  Marketing 

How  can  you  use  database  and  e-mail  technology  to 
develop  ways  to  target  and  reach  niche  customers? 
Find  out  during  this  important  session  on  relation¬ 
ship  marketing,  which  will  help  you  get  your 
message  out  to  well-identified  segments  of  your 
community  or  target  audience. 

Andrew  Currie,  President  &  CEO, 

Email  Publishing  Inc. 

Art  Raymond,  Systems  Director,  Albany  Times  Union 

B  International  Interactivity 

Authorities  from  Latin  America,  Europe  and  Asia 
share  their  views  on  the  Web  as  a  worldwide 
opportunity.  You’ll  hear  their  important  global 
perspective  plus  firsthand  accounts  of  publishing 
for  a  readership  that  expands  beyond  traditional 
national  boundaries. 

Christopher  Justice,  SCMP  PostNet  Limited 
Fernando  Lenero,  General  Manager,  La  Nacion 
Madan  Rao,  Principal  Consultant,  Planetasia.com 

3:30  pm  -  4:00  pm 
Mid-afternoon  Refreshment  Break 
Sponsored  by  Well  Engaged 

BREAKOUT  SESSIONS: 

Site  Specifics:  Make  Overs,  Case  Studies  & 

Other  Developments 

4:00  pm  -  5:30  pm 

B  Small  Market  Newspaper  Case 
Studies 

Hear  how  several  smaller  newspapers  developed 
a  compelling  online  presence  that  stands  up  to  the 
sites  of  many  larger  -  and  higher  spending  - 
newspapers. 

Jeff  Menard,  Publishing  Technology  Services  Director, 
Santa  Barbara  News  Press 
Gary  Murfin,  VP  of  Marketing  & 

Interactive  Technologies,  Horvitz  Newspapers 

B  Virtual  Libraries  and  Archiving  Issues 

Archiving  articles  has  always  been  an  important 
application  for  online  newspapers.  But  what  about 
storing  complete,  past  issues?  It’s  an  interesting 
challenge  for  publishers:  How  can  we  keep  yester¬ 
day’s  home  page  intact  and  online  for  our  readers 
—  and  for  future  generations? 

Bruce  Oakley,  Arkansas  Online  Editor,  Arkansas 
Democrat-Gazette 

Michael  Thcker,  Manager  of  Marketing 

Communications,  Gannett  Media 
Technologies  International 


■  Site  Design  -  and  Redesign 

We’ll  walk  you  through  the  “before”  and  “after”  of 
sites  that  underwent  a  major  overhaul.  See  how  to 
take  your  site  to  the  next  level  with  our  experts’ 
tips  and  strategies  for  effective  site  design. 

Tom  Regan,  Supervising  Online  Editor,  The  Christian 
Science  Monitor  Electronic  Edition 
Lee  Rozen,  Manager  of  New  Media,  Seattle 
Post-Intelligencer 

Bill  Skeet,  Chief  Designer,  Knight-Ridder  New  Media 
Jay  Small,  General  Manager,  Online  Services, 
Indianapolis  Newspapers,  Inc. 

■  The  Banter  on  Bandwidth 

Hear  the  latest  information  on  Internet  access. 
What’s  new  with  Internet  Service  Providers?  And 
how  will  high-speed  access  services,  now  predicted 
to  be  available  in  more  than  one  million  homes  by 
late  1998,  affect  your  newspaper? 

Rollie  Hyde,  Publisher,  Plainview  Daily  Herald 
Ed  Scott,  Assistant  Internet  Editor,  Sun  Coast  Media 
Group:  Sunline 

■  The  Local  Loop  - 
Conducting  Community  Business 

Online-  Local-business  sites  comprise  one  of  the 
fastest  growing  segments  on  the  Web.  But  how  is 
this  extension  of  traditional  sales  going  and  are 
these  small-  and  medium-sized  businesses  attract¬ 
ing  new  customers  -  or  better  serving  existing  ones 
-  on  the  Net?  Hear  the  answers  firsthand,  from  our 
panel  of  local  professionals,  who’ll  explain  how 
electronic  commerce  gives  new  meaning  to  their 
customer  focus. 

Bob  Bridge,  Owner,  Bob  Bridge  Auto 
Nancy  Bruner,  Director  New  Media,  The  Seattle  Times 
TVicia  Deering,  Commercial  Brokers  Agency 
Jeanne  Grainger,  President/Marketing 

Communications,  Windemer  Real  Estate 
John  Healy,  Editor  and  Publisher,  Outside  Online 
Henry  Yamamoto,  Communications  Coordinator, 
Swedish  Hospital 

5:30  pm  -  8:30  pm 
Reception  with  Exhibitors 
Sponsored  by  New  Century  Network  and 
Thomson  Interactive  Media 


7:00  am  -  8:00  am 

Continental  Breakfast  with  Exhibitors 
Sponsored  by  FutureTense 

8:00  am  -  8:15  am 

■  Summary  of  Previous  Day’s  Events 

Marsha  A.  Stoltman,  VP,  Marketing  Relations, 
Editor  &  Publisher  Co. 


9:00  am  -  10:00  am 

■  The  Evolution  of  Content: 

Build  vs.  Buy  and  Creating  Effective 
Communities 

A  hard  look  at  content  for  interactive  newspapers 
and  information  on  how  real  life  Web  experience 
has  changed  our  perspective  on  what  woiirs  and 
what’s  worthwhile.  Discussion  includes  aggregated 
content:  knowing  when  to  build  and  when  to  buy 
and  creating  effective  communities,  where  visitors 
make  return  trips  and  get  involved  online. 


8:15  am  -  9:00  am 


Keynote  Address: 

Merrill  Brown, 

Editor  in  Chief, 

MSNBC  on  the  Internet 

Are  traditional  journalism 
standards  the  exception  -  or  the 
rule  -  online?  And  while  new  media  professionals 
take  Internet  reporting  seriously,  does  the  rest  of 
the  world?  Find  out  the  latest  on  the  exploding 
profession  of  online  journalism  -  a  field 
that’s  even  up  for  discussion  as  a  Pulitzer 


Friday,  February  6 

7:00  am  -  5:00  pm 
Registration 


Natalie  O’Flaherty,  Marketing  Manager, 
Bloomington  Herald  Times 
Elizabeth  Osder,  Content  Development  Editor, 
New  York  Times  Media  Co. 

George  Schlukbier,  President,  Total  Sports 
Gregory  Wester,  Director,  Internet  Marketing 
Strategies,  The  Yankee  Group 


10:00  am  -  10:30  am 
Mid-moming  Refreshment  Break 
Sponsored  by  Infonautics 


■  Newsroom  Synergy: 

The  Integration  of  Print  and  Online 

How  closely  do  your  online  and  print  news  staffs 
work?  Hear  from  online  newspaper  pioneers  who 
say  that  staff  integration  is  a  critical  component  of 
their  success.  Find  out  how  to  encourage  your  staffs 
to  share  information  and  develop  logical  ways  to 
tie  your  print  and  online  editions  together.  This 
discussion  will  also  extend  into  promotion  and 
advertising  -  two  traditionally  print  areas  that  are 
now  a  critical  part  of  the  online  edition’s  success. 

Doug  Dundas,  Deputy  Editor,  New  Media, 

Money  Magazine 

Ian  Eckert,  News  Media  Editor,  Portsmouth 
Publishing  &  Printing 

Hiil  Sernas,  Associate  Editor  for  New  Media, 

The  Chronicle  of  Higher  Education 
David  Zeeck,  Executive  Editor,  Tacoma  News  Tribune 


1 1 :30  am  -  Noon 

■  Data  Smog: 
Surviving  the 
Information  Glut 


Iiuch  is  too  much? 

omputers  and  the 
et,  faxes,  cellular 
:s,  voice  mail, 
s  and  pagers,  our 
d  has  become 
that’s  immersed 
nformation. 
iten  to  the  author 
this  noted  book 
n  information 
iroliferation  as  he 
explains  how  his 
data  smog  con¬ 
cept  applies  to  us 
-  and  some 
important  ways 
we  can  resist 
the  temptation 
to  overload  readers. 


David  Shenk,  Author,  Data  Smoi 


2:00  pm  -  3:30  pm 

■  The  EPpys  - 

Third  Annual  Newspaper  Online 
Services  Awards 

Editor  &  Publisher’s  annual  awards  program  moves 
to  a  higher  level  with  this  year’s  powerful  presenta¬ 
tion.  Best-of-breed  publications  will  be  recognized 
in  a  variety  of  distinct  categories.  You’ll  also  get  to 
see  the  winning  sites  and  hear  why  they  were  cho¬ 
sen  by  our  panel  of  respected  judges. 

Len  Muscarella,  Managing  Director, 

Interactive  Media  Associates 

3:30  pm  -  4:00  pm 
Mid-afternoon  Refreshment  Break 
Sponsored  by  Electrografix  New  Media  LLC 

4:00  pm  -  5:30  pm 

GET  ORGANIZED:  HOW  TO  MOVE 
YOUR  BUSINESS  FORWARD 

A  look  at  the  organizational  issues  that  can  make  or 
break  your  interactive  newspaper  business. 

4:00  pm  -  4:15  pm 

■  Ninth  Annual  Survey  Results 

Editor  &  Publisher  highlights  results  of  a  new  media 
research  project  designed  to  help  professionals  better 
understand  the  online  medium  -  its  challenges,  its  tri¬ 
umphs  and  its  opportunities.  Radio,  television,  maga¬ 
zines  and  newspapers  are  all  part  of  this  valuable  project. 

Tom  Dahlin,  Director  of  Forecasting, 

Editor  &  Publisher  Company 

4:15  pm  -  4:30  pm 

■  The  Enemy  Within 

Internal  guerrilla  warfare  about  staff,  budgets, 
reporting  structures  and  other  so-called  mundane 
issues  can  sabotage  your  newspaper’s  online  service 
faster  than  any  outside  competitor.  Learn  about 
organizational  structures  and  procedures  that  your 
newspaper  can  use  to  make  sure  its  resources  are 
spent  fighting  in  the  marketplace  -  not  in  your  own 
newsroom  or  ad  department. 

Kathleen  Criner,  Business  DeveL/New  Media  Consultant 
Jane  Wilson,  New  Media  &  Communications  Consultant 


Noon  -  2:00  pm 

Luncheon  with  Exhibitors 

Sponsored  by  Digital  City  and  Auction  Universe 


4:30  pm  -  5:30  pm 

■  New  Media  Management 

Here’s  everything  you  should  know  about  the 
business  side  of  your  interactive  newspaper.  From 
information  on  where  your  new  media  group  fits 


into  the  traditional  organizational  chart  to  staff 
issues  such  as  reporting  structure  and  relationships 
with  your  advertising  and  promotion  groups,  we’ll 
cover  it  all. 

Dianne  Burley,  Director,  In  Jersey 
Nancy  Meng,  Manager  for  Discussion  <6  Interactivity, 
Washingtonpost.com 
Ande  Zellman,  Globe  Associate  Editor, 
BostonGlobe.com  (Invited) 

5:30  pm  -  6:00  pm 

Keynote  Speaker 

Michael  Zisman, 

Executive  VP  for  Strategy, 

Lotus  Development  Corporation 

End  your  day  with  an  electrifying 
presentation  from  one  of  the 
country’s  leading  technology 
experts.  He'll  share  perspectives  on  how  you  as 
media  executives  can  increase  your  reach  and 
enhance  your  customer  relationships  with  new  and 
exciting  communications  capabilities. 

Saturday,  February  7 

7:00  am  -  1:00  pm 
Registration 

8:00  am  -  9:00  am 
Continental  Breakfast 

8:45  am  -  9:00  am 

■  Summary  of  Previous  Day’s  Events 

Colin  Phillips.  Publisher,  Editor  &  Publisher  Co. 

9:00  am  -  10:00  am 


are  the  projections  for  the  future?  We’ll  also  go  ^ 
beyond  the  numbers  and  get  at  the  heart  of  what  | 
they  mean  for  your  business.  ^ 

Wade  Leftwich,  Editorial  Director,  ^ 

American  Demographics 

10:30  am  -  1 1:00  am 

Mid-tnorning  Refreshment  Break  * 

Sponsored  by  OmniMark  Technologies  Corp,  ^ 

1 1:00  am  -  1 1:30  am  ^ 

'i 

■  Major  Media  Partnerships  ^ 

Disney  takes  a  stake  in  Starwave.  Big  Yellow  and 
NBC  form  a  Web  partnership.  ABCNEWS.com 
strikes  a  deal  with  America  Online,  Netscape  and 
Starwave.  What  do  these  big-time  media  compa¬ 
nies  hope  to  gain  from  these  alliances?  And  what 
will  it  mean  for  your  online  presence? 

Linda  McCutcheon,  VP,  Sales  &  Marketing, 

Time  Inc.  New  Media  (Invited) 

1 1:30  am  -  Noon 

■  Net  TV 

Will  your  TV  be  the  ultimate  in  push  technology? 
Programming  partnership  deals  are  already  signed  ^ 
by  several  key  content  providers.  Our  panel  of  | 
Internet  TV  experts  delves  into  the  topic  and  the  ^ 
technology,  discussing  TV’s  global  potential  as  th^ 
killer  app  for  Internet.  You’ll  also  hear  about  the  lat¬ 
est  round  of  product  development  focusing  on  TVfl 
applications  and  you’ll  get  a  firsthand  report  from  J 
WebTV,  the  Microsoft  unit  at  the  forefront  of  this  i 
emerging  medium.  I 

David  Carlson,  Director,  Interactive  Media  Lab,  3 

College  of  Journalism  &  3 

Communications;  University  of  Florida  g 

Steve  Perlman,  CEO,  Web  TV  (Invited)  »#JUl 


■  Young  Web  Entrepreneurs  Panel 

Meet  a  panel  of  the  best  and  the  brightest  young 
entrepreneurs  who  have  seized  the  opportunities 
presented  by  the  interactive  age.  They’ll  share  their 
aggressive  strategies  and  innovative  approaches  to 
generating  great  response. 

Harry  Knowles,  Founder,  Ain’t  it  Cool  News  (Invited) 
Stuart  Ugelow,  President  &  CEO,  Student.Net 
Publishing 

10:00  am  -  10:30  am 

■  Analysts’  Panel/Interactive 
Demographics 

Get  the  latest  on  Internet  demographics.  Who’s 
online  and  how  much  time  are  they  spending  there? 
What  kinds  of  services  are  they  using?  And  what 


Noon  -  1 :00  pm 

■  Convergence  and  the  Future  of 
the  Web 

As  the  lines  between  various  ways  consumers  get^ 
their  news  and  information  get  increasingly 
tangled,  how  can  publishers  protect  their  identity?  ■ 
Find  out  how  to  prepare  for  this  ever  increasing 
convergence  among  traditional  media  outlets, 
computing  resources,  telecommunications  players 
and  consumer  electronics.  Includes  a  discussion  on 
push  vs.  pull  technologies  and  how  convergence 
may  affect  this  continuing  debate  over  how  users  j 
want  their  information  delivered. 

Jacob  Nielsen,  Distinguished  Engineer,  Sun 
Microsystems 

Peter  Zollman,  Consultant,  Interactive  News 
Solutions 


f 
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Exhibitors 


Two  exhibit  floors  will  be  packed  with  companies  hosting  booths  and  table  top  displays  offering  exciting 
solutions  to  your  new  media  challenges.  Here  is  an  alphabetical  list  of  companies  including  booth  or  table 
top  (TT)  numbers  (as  of  this  printing  date): 


\  \ 


Accipiter 
AdOne  Classified 
Network 

AdQuest  Classifieds 
Alki  Software 
Corporation 
American  Internet 
Apartments  Plus 
Associated  Press 
Auction  Universe 
Audit  Bureau  of 
Verification 
Services,  Inc. 
Autonomy,  Inc. 


50 

Boldly  Interactive 

12 

MediaStream 

13 

CareerPath.com 

17 

NetGravity 

37 

ClassiFind  Network 

TT6 

Network  WCS 

TT2 

Commtouch 

30&31 

New  Century  Network 

Software,  Inc. 

15&  16 

New  Horizons 

10 

Consumer  News  Systems 

TTl 

News  Alert 

38 

Digital  City 

51 

NewsBank,  inc./Readex 

27 

Digital  Equipment  Corp. 

TT4 

OmniMark  Technologies 

36 

Edgil  Associates,  Inc. 

Corp. 

9 

Electric  Classifieds,  Inc. 

41 

Open  Sesame 

40 

Electrografix  New 

39 

OpenSpace  Corporation 

Media  LLC 

42 

Pickem  Sports 

48 

Family  Features  Online 

63 

PR  Newswire 

Services 

14 

Real  Media 

25  &  26 

FutureTense 

60 

Stauffer  Media  Systems 

28 

Harris  Publishing 

24 

Studio  Now 

Systems  Corp. 

49 

System  Integrators  Inc. 

7 

Headbone  Interactive 

46&47 

Thomson  Interactive 

1  &2 

IBM 

Media 

43 

InfiNet 

18&  19 

Tribune  Media  Services 

33 

Infonautics  Corp. 

4 

TV  Data 

58&59 

INSO  Corp. 

23 

United  Media 

21  &  22 

Interactive  Pictures 

20 

Universal  New  Media 

Corp. 

TT3 

Vallon,  Inc. 

64 

Knight~Ridder/ Tribune 

11 

Verity,  Inc. 

3 

Lexis-Nexis 

57 

Well  Engaged 

61 

Management  Process 

56 

WITI  Corporation 

Integrators,  Inc. 

34&35 

Zip2 

Company  Sponsorships 


The  following  companies  are  helping  to  make 
Interactive  Newspapers  ’98  a  more  enjoyable 
interactive  learning  experience  by  sponsoring  , 
the  following  items  and  events;  j 


Thursday 

^^'"^nting  Br,  * 


'i 


Conference  Tote  Bags 
Cyber  Cafe 


Media  Lab 


S'-'-'-'  ■  • 

m0 


Tribune  Media 
Services 

ClassiFind 

Network 

Electric 
Classifieds,  Inc. 
CareerPath.comi 


'^rnoon 


^^as! 

*'*'*'"100,*^ 

^»t»rday 


'""‘^Tense 


Interactive 

Newspapers 


Here  is  a  list  of  companies  who  have  already  registered  one  or  more  attendees  (as  of  Nov.  25): 


AdOne  Classified  Network 
AdQuest  Classifieds 
AFP 

Akron  Beacon  Journal 
American  Press  Works 
Anchorage  Daily  News 
API 

Arizona  Daily  Star 
The  Arizona  Pennysaver 
Arkansas  Democrat-Gazette 
Asbury  Park  Press 
Associated  Newspapers,  Ltd. 

Atex  Media  Solutions,  Inc. 

Auction  Universe,  Inc. 

Austin  American-Statesman 
Barometem-OT  A  B 
Billings  Gazette 
Boston  Herald 

Boston  Globe  Electronic  Publishing 
Buckner  News  Alliance,  Inc. 

Business  in  Vancouver 

Canadian  Newspaper  Association 

Cape  Cod  Times 

Chicago  Tribune 

Chronicle  of  Higher  Education 

City  Link 

CMP  Media,  Inc. 

The  Cole  Group 
The  Columbian 

Community  Newspaper  Company 
Community  News  Group 
Connect  Oklahoma,  Inc. 

Dagbladet 
Dagens  Nyheter 
Dallas  Morning  News 
Danish  Newspaper  Publisher 
Association 
David  Syme 
Day  Publishing  Co. 

Diario  Do  Grande  ABC  South  America 

Diario  La  Prensa 

Douthit  Communications,  Inc. 

Edgerton  Reporter 

Edipresse  Publications  SA 

Editor  &  Publisher  Co. 

Eiler  Communications 
Electric  Classifieds,  Inc. 

The  Employment  Paper 
Euromeeting  llaliana 
Executive  Resource  Group,  Inc. 

Family  Features  Editorial  Services 
Financial  Times 
Florida  Today 


The  Flyer 
The  Forum 
Fedrelandsvennen 
Gannett  Co.,  Inc. 

The  Gazette,  Montreal 
Gospodarski  vestnik 
Guy  Gannett  Communications 
Ha  'aretz  Daily  Newspapers  Ltd. 
Harte-Hanks  Communications 
Hartford  Courant 
Hearst  Newspapers 
Heritage  Newspapers 
Holland  <£  Knight 
HomeTown  Communications 
Honolulu  Star-Bulletin 
Horvitz  Newspapers 
Hosie,  Wes,  Sacks,  &  Breisford 
ICM  Artists,  Ltd. 

InfiNet 

Interactive  News  Solutions 
Interactive  Media  Associates,  Inc, 
Interactive  Media,  Inc. 

Itedi  Italiana  Edizioni 
Itedi  SPA 

Jang  Group  of  Newspapers 
Journal  de  Montreal 
King  Features 
Knight-Ridder  New  Media 
Kruger,  Inc. 

La  Nacidn 
La  Presse,  Ltd. 

Las  Vegas  Review-Journal 
Las  Vegas  Sun 
Lawrence  Journal-  World 
Le  Soleil 

Lexington  Herald  Leader 
L’Express 

Madison  Newspapers 
Manchester  Evening  News 
MediaStream 
Media  General 
Metro  Times,  Inc. 

Midwest  Newspapers 
Milwaukee  Journal  Sentinel 
Money  Magazine 
Morris  Communication  Corp. 
MSNBC  on  the  Internet 
Nettavisen  AS 
New  Horizons  Team 
The  New  York  Times  Electronic 
Media  Co. 

New  Times,  Inc. 

News-Journal  Corporation 


News  A  Record 

NewsBank,  imej  Readex 

News  Index 

Newsday 

NZZ 

OGlobo 

Observer  Publishing,  Co. 

Orange  County  Register 
Oregon  Live 
Oregon  Daily  Emerald 
Paul  Kagan  A  Associates,  Inc. 

PC  World  Online  Services  Group 
Philadelphia  Online 
Pioneer  Newspapers 
Pittsburgh  Post-Gazette 
Plainview  Texas  Daily  Herald 
Press-Enterprise 
Press  Democrat 
PubUGroupe 
Resume 

Robert  Wood  Johnson  Foundation 

Rocky  Mountain  News 

RP-OnBne 

The  Sacramento  Bee 

San  Jose  Mercury  Press 

San  Francisco  Newspaper  Agency 

Santa  Barbara  News  Press 

Singapore  Press  Holdings 

E.W.  Scripps  Company 

SCMP  PostNet  Limited 

Shurz  Communications 

Southam  New  Media 

Star-Telegram 

StarDibune.com 


StudeuLNet  Publishing 
Sun-Sentinel  South  Florida 
Tacoma  Newt  Tribune 
Tampa  TrOmne 
Teletext  Limited 
Thinking  Media  Corp. 

Thomson  Target 
Media 

The  Times  efindm 
Times  PubHshing  Co. 

Timet  Mirror 

TMS  TV  Week  Network /Tribune 
Media  Services 
TN  Technologias,  Imc. 

TbroutoStar 

Toronto  Star  City  Research 
Torstar  Electronic  Publishing 
Total  Sports 
Transcript  Newspapers 
Ttejos  Hnos.  Sue. 

Tribune-Review 
DUmne  Media  Services 
U.S.Newswire 
Universal  New  MeSa 
Universo  Online 
University  of  Florida 
USA  Weekend 

Vancouver  Sun/The  Province 

Watt  Street  Journal  Interactivt  Edttion 

Wenatchee  World 

Weyerhaeuser 

Winston-Salem  Journal 


All  photo*  of  Sestde  cour- 
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inference 
Highlights 


Interactive 
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Exhibit  Hall  &  Media  Lab 

A  double  level  exhibit  hall  with  more  than  70  vendors 
demonstrating  the  latest  in  online  interactive  products  and 
technologies  is  one  of  the  most  widely  anticipated  events 
of  the  conference.  Certain  companies  will  have  in-depth 
demonstrations  of  their  products  in  the  ever  popular  media 
labs  during  exhibit  hours. 


The  3rd  Annual  Best 
Online  Services  Awards 

The  1998  EPpy  Awards  for 
the  Best  Newspaper  Online 
Services,  already  in  its  third 
year,  is  sponsored  by  Editor 
&  Publisher.  The  contest 
endeavors  to  identify  and  honor  the 
best  work  by  the  newspaper  industry  in  the 
online/lntemet  field. 

Over  300  submissions,  nearly  double  last  year’s  total, 
have  been  received  and  an  expert  panel  of  twenty-three  inter¬ 
national  judges  are  in  the  process  of  determining  the  winners 
of  the  15  categories  including:  Best  Overall  Newspaper 
Online  Service;  Best  Editorial  Content  in  a  Newspaper  Online 
Service;  and  Best  News  Online  Service  by  a  Non-newspaper 
Company.  Come  and  find  out  who’ll  take  home  top  honors! 


The  judges  are:  Peter  Adler,  Canada-,  Noelia  Fernandez  Arroyo, 
Spain.  Jose  Barletta,  USA',  Tom  Bates,  USA',  Jak  Boumans.  The 
Netherlands',  David  Carlson,  USA',  Sergio  Charlab,  Brazil',  Neil  Chase, 
USA;  Bill  Densmore,  USA;  Monique  van  Dusseldorp,  Germany; 
Christopher  Harper,  USA;  Peter  Krasilovsky,  USA;  Terry  Maguire, 
USA;  Bill  Mitchell,  USA;  Frank  Na,  Taiwan;  Nora  Paul,  USA;  Madan 
Rao,  India;  Micha  Reisel,  Norway;  David  Shnaider,  USA;  Norbert 
Specker,  Switzerland;  Milverton  Wallace,  England;  Jean  Gaddy 
Wilson,  USA;  Peter  M.  Zollman,  USA. 


Hotel 

The  Sheraton  Seattle  Hotel  and  Towers  is  one  of  the  finest 
hotels  in  the  city.  It  is  located  in  the  heart  of  Seattle,  adjacent 
to  shopping  and  dining,  the  theater  and  the  Pike  Place 
Farmer’s  Market.  The  nearby  monorail  provides  swift  and 
effortless  transportation  to  the  Space  Needle  and  Seattle 
Center.  The  hotel  offers  a  wealth  of  amenities  and  features 
including  a  recent  1 1  million  dollar  renovation,  a  full  service 
health  club,  an  award  winning  restaurant,  live  entertainment 
in  one  of  its  two  nightspots,  unparalleled  service,  majestic 
views,  and  proximity  to  Seattle’s  many  attractions.  The 
Sheraton  is  offering  special  conference  room  rates. 


A  limited  number  of  rooms  are  available  at  these 
special  rates,  so  reserve  your  room  early.  Please  contact  the 
Sheraton  directly  at  (206)  447-5555  and  mention  that  you  are 
attending  Interactive  Newspapers  ’98. 


Special  Needs 


If  there  is  anything  we  can  do  to  make  your  participation 
easier  or  more  convenient,  check  the  appropriate  box  on  the 
registration  form,  or  call  (212)  675-4380  ext.  285. 


Cancellation  Policy 

There  is  a  $100  service  charge  for  cancellations  received 
in  writing  prior  to  December  1,  1997.  Cancellations  received 
between  December  1,  1997  and  January  1,  1998  will  be 
assessed  a  50%  service  charge;  cancellations  after  January  1, 

1 998  or  registrants  who  do  not  attend  are  liable  for  the  full 
registration  fee.  Substitutions  from  the  same  company  can  be 
made  at  any  time  prior  to  the  conference,  but  you  must  contact 
us  at  (212)  675-4380  ext.  285  to  advise  us  of  any  changes. 

Spon.sorship  &  Exhibit  Opportunities 

This  is  the  HOT  Conference  and  Exhibition  for  compa¬ 
nies  wanting  to  promote  their  products  and  services  to  new 
media  professionals!  With  a  “SOLD  OUT”  exhibit  hall  more 
than  two  months  before  the  conference,  only  a  limited  number 
of  sponsorship  opportunities  still  remain  for  Interactive 
Newspapers  ’98  in  Seattle,  Washington. 

RESERVE  YOUR  SPOT  FOR  1999!  We  re  starting  to 
plan  for  Interactive  Newspapers  ’99  to  be  held  February  17-20 
at  the  Hyatt  Regency  in  Atlanta!  Sponsorships  and  exhibits 
will  be  made  available  during  the  conference  in  Seattle.  Make 
sure  you  reserve  the  booth  positions  and  sponsorships  you 
want  early! 

Dennis  O’Neill  •  (212)  675-4380,  ext.  501 
•Fax  (2 12)  929-1894 
•  E-mail:  denniso@mediainfo.com 
Or  your  E&P  advertising  representative... 


Editor  &  Publisher,  1 1  W.  19th  St., New  York,  NY  1001 1-4234 

•  New  York:  (212)  675-4380 
•Chicago:  (312)641-0041 

•  San  Francisco:  (510)  888-9640 

•  http://www.mediainfo.com 


Single  Occupancy 
Double  Occupancy 


Main  Hotel 

$124.00 

$144.00 


Club  Level 

$160.00 

$180.00 


Conference  Highlights  (Continued) 


Seattle 

As  a  destination.  Seattle  offers  a  multitude  of  attractions 
and  diversions.  The  natural  beauty  of  the  area  is  breathtaking. 
The  city  borders  the  Pacific  shoreline,  and  is  close  to  emerald 
green  forests,  and  snow  topped  mountain  ranges.  Besides  the 
wealth  of  natural  splendor,  the  city  offers  a  variety  of  recre¬ 
ation  and  entertainment  as  well.  Sports  fans,  sight-seers, 
theater-goers,  shoppers,  and  culinary  enthusiasts  will  find 


plenty  of  venues  to  enjoy.  Seattle  economically  is  booming. 
Technology  reigns,  as  the  city  is  home  to  aerospace,  com¬ 
puter  software,  and  biotech  giants. 

Networking  Opportunities 

Join  your  colleagues,  the  suppliers,  and  the  speakers  in 
a  variety  of  networking  opportunities.  Be  sure  to  attend  the 
opening  reception,  where  a  festive  atmosphere  prevails  and 
lively  conversations  arise.  Breakfasts,  coffee  breaks,  and 
luncheons  are  other  social  gatherings  where  there  is  ample 
time  to  meet  the  other  attendees  and  discuss  what  is  on  your 
mind,  and  to  pick  each  other’s  brains  for  ideas  and  advice. 


MM 


1^0  L.  Interactive 
VoLiANewspapers 


RATIO 


FORM 


✓Yes! 


!  Register  me  at  the  special  price  of  $1 195.00* 

*Conference  registration  fee  is  $1195  before  January  1st,  $1295  before  February  4th  and  $1395  at  the  door. 


✓Yes! 


!  Register  me  for  one  of  the  optional  4  hour  tracks  offered  Wednesday,  February  4th. 

(Select  one.  sessions  run  concurrently) 

□  Latest  Web-Development  Tools  $125.00 

□  Marketing  &  Promotion  $125.00 

□  Online  Classified  Workshop  $125.00 

Discount  (For  details  on  group  rates,  assoc 


(For  details  on  group  rates,  association  discounts.  "Register  3  Send  4th  for 
Free"  offer  and  the  press  rate  please  call  (212)  675-4380,  ext.  285. 
Registrations  must  be  submined  together  to  receive  group  discount.) 


Total  Cost 


Attendee  Information 


Company: 
Address:  _ 


t  E-Mail  Address: 


Phone:  (  )_ 


State: _  Zip: 

Web  Site  URL: _ 


Country: 


'  Payment  Information 

I  I  My  check  is  enclosed  (U.S.  funds  only,  payable  to  "Interactive  Newspaper  Conference")  Check  must  be  through  a  U.S.  bank. 

□  Bill  my  credit  card  □  AMEX  □  VISA  □  MC  Card  Number: _ 

Signature: _ _ _  Exp.  Date: - 

Please  submit  registration  form  with  payment  to: 

Michael  Troxler,  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1-4234  or  fax  to  (212)  929-1894 

O  Please  check  here  if  you  are  physically  challenged  and  have  any  special  needs  at  the  conference.  We  will  be  in  touch  with  you. 


Register  on  OLfr’Web  site  at  www.mediainfo.com  through  our  secure  online  payment  system. 

.  ’  1  _ 


'^Q/On 


Editor^m 
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I|,  Interactive 
sNewspapeR 


I  Browtly  Editor  in  Chief,  MSNBC  on  the  Internet 

authorn,  New  Media  Director,  Arizona  Star 

O’Connell,  President  &  Chief  Operating  Officer, 
TN  Technologies  Inc.  / 

Co-Founder,  Modem  Media 

Ziisnian,  Executive  VP  for  Strategy, 

Lotus  Development  Corporation 


plans  to  attend  NOW! 


E&P  SHOWS  ITS  TRUE 


PUB 


R 


E&P  consistently  publishes  more  pages  devoted  to  tech  news 
and  features  than  any  other  news  industry  publication.  And 
now  we’re  going  one  step  further. 

Starting  in  1998  we'll  focus  on  one  particular  area  of  tech 
news  for  each  week  of  the  month  and  color  code  the  pages 
to  help  you  find  the  news  that’s  most  important  to  you! 

9  Week  1  •  Prepress  •  Green 

The  first  week  of  the  month  will  be  devoted  to  Prepress 
issues  ...  front-end  systems  (news  and  advertising),  photog¬ 
raphy,  color  imaging,  pagination,  makeup  ... 

9  Week  2  •  Output  Systems  •  Blue 

The  second  week  of  the  month  will  be  devoted  to  Output 
Systems  ...  RlPs  and  image.setters,  computer  to  plate  and 
conventional  plate  output,  proofing  systems  ... 

9  Week  3  •  Press  •  Red 

The  third  week  of  the  month  will  be  devoted  to  Press  news 
...  printing  units.  RTPs,  folders,  newsprint,  ink  ... 


NEWS  COVERAGE 
WEEK 


YELLOW 

M:10  Y:100 


To  Subscribe.  Mail:  E&P.  P.O.  Box  3000.  Denville.  NJ  07834 


Week  4  •  Post-press  •  Orange 

The  fourth  week  of  the  month  will  be  devoted  to  Post-press 
coverage,  eveiything  between  the  press  folder  and  the  trucks 
...  conveyers,  inserters,  stackers,  strappers,  wrappers  ... 


Week  5  •  Other  Tech  Issues  •  Yellow 

Four  months  in  1998  have  five  Saturdays,  our  publication 
day.  Those  fifth  weeks  will  be  devoted  to  other 
operations/distribution  technical  areas  of  particular  interest  at 
the  time. 


Look  for  the  true  colors  of  E&P’s  tech  news  coverage  every 
week.  You’ll  learn  why  more  daily  and  Sunday  newspaper 
Production  decision-makers  consistently  read  E&P  more 
than  any  other  publication. 


IN  TECH 


1 -8(X)-783-49()3  •  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com 


Ob@®OuD 


Weekly 

FEEDBACK  TO: 
editor®  mediainfo.  com 


Online  Journalism 


SEMINOLE  TRIBE  PRE-EMPTS 
SI  PETERSBURG  TIMES 

Tribe  uses  own  Web  site  to  publish  the  full  text  of  interview  by  Times  reporters: 

www.semtribe.com/tribune/transcription.shtml 


by  David  Noack 


In  another  effort  to  deflate  an  investigation  by  the  St. 
Petersburg  Times  of  their  tribal  business,  the  Semi¬ 
nole  tribe  of  Florida  has  posted  to  their  Web  site 
what  they  claim  is  a  verbatim  transcript  of  a  recent 
interview  between  tribal  leaders  and  Times  reporters. 

The  interview  occurred  on  Oct.  22  in  a  public  park  in  Gulfport,  Fla.  Its  online  publication  by 
the  Seminoles  is  just  the  latest  episode  in  an  ongoing  tribal  public  relations  campaign  designed  to 
raise  doubts  about  whatever  the  Times  turns  up  in  a  yearlong  probe  of  the  tribe. 

Neville  Green,  the  Tampa  bureau  chief  of  the  Times,  would  not  comment  about  publication  of 
the  interview  transcript  on  the  tribe’s  Web  site.  “I  don’t  want  to  sound  like  a  broken  record,  [but] 
we  do  not  comment  on  unpublished  work,”  said  Green.  Times  managing  editor  Neil  Brown  would 
only  say,  “we’re  confident  that  our  stories  will  speak  for  themselves.”  The  Times  has  yet  to  publish 
any  reports  about  that  its  reporters  have  uncovered. 

Meanwhile,  the  current  edition  of  the  Seminole  Tribune  Online  offers  a  detailed  report  of  the 
“interv’iew”  session  attended  by  an  editor  and  two  reporters  of  the  Times  and  six  Seminole  officials 
—  including  the  tribal  police  chief,  housing  director,  and  aviation  director. 

The  Tribune  Online  reported:  ''Times  attorneys  refused  to  allow  reporters  to  conduct  their  ques¬ 
tioning  on  Seminole  reservation  land.  .  .  .  Nevertheless,  [tribal  chairman  James  Billie]  agreed  to 
meet  with  the  Times  . . .  only  a  few  minutes  from  the  St.  Petersburg  Times  complex  in  downtown 
St.  Petersburg.  The  newspaper  submitted  its  questions  in  advance  and  agreed  to  answer  questions 
from  the  Seminole  Tribune,  also  submitted  in  advance.  The  interview  was  taped  by  both  the  tribe 
and  the  Times  and  documented  by  photographers  from  both  entities. 

The  Tribune  report  includes  a  color  photo  of  meeting  participants  seated  around  a  wood-plank 
picnic  table  with  the  beach  and  gently  rolling  Gulf  surf  in  the  background. 

Technique  for  use  against  other  newspapers? 

Honing  a  technique  that  is  likely  to  be  used  by  other  groups  against  other  newspapers,  the  tribe 
has  effectively  used  the  World  Wide  Web  to  seize  the  initiative  and  create  the  public  impression  that 
the  newspaper  is  on  the  defensive.  Using  a  former  Times  reporter,  the  tribe  began  its  own  cover¬ 
age  of  the  Times'  ongoing  investigation,  publishing  a  series  of  news  stories  alleging  improper 
behavior  by  Times  reporters  as  well  as  editorials  excoriating  the  Times'  motives.  Now  the  tribe  has 
scooped  the  paper  by  publishing  the  complete  transcript  of  the  interview. 

While  the  Web  has  been  the  tribe’s  main  vehicle  for  attacking  the  Times,  it  has  also  published 
much  of  the  same  information  in  a  monthly  printed  newspaper,  the  Seminole  Tribune,  and  in  news 


The  shoe  is 
on  the  other 
foot  The 
Seminoles  have 
claimed  the  high 
ground.  It's  up  to 
the  Times  to  take 
it  away.  That's 
not  going  to  be 


Noack  is  associate  editor 
of  the  MediaINFO.com 
Web  site,  Weekly  section 
and  bimonthly  magazine. 
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releases  distributed  nationally  via  Busi¬ 
ness  Wire. 

Public  relations  and  First  Amendment 
experts  say  the  tribe’s  Internet  campaign 
against  the  Times  is  a  classic  example  of 
how  Web  publishing  can  be  used  to  dra¬ 
matically  alter  the  realities  of  kK'al  jour¬ 
nalism. 

New  York  City  public  relations  exec¬ 
utive  Don  Middleberg  said  online  tech¬ 
nology'  has  enabled  the  tribe  to  turn  the 
tables  on  the  newspaper.  “The  sht)e  is 
really  on  the  other  foot.  They  do  all  the 
right  things  and,  from  a  perception 
standpoint,  it  appears  that  they  [Semi- 
noles]  have  nothing  to  hide.”  he  said. 
■They’ve  claimed  the  high  gn)und.  It’s 
up  to  the  St.  Petersburg  Times  to  take  it 
away.  That’s  not  going  to  be  easy.” 

Middleberg  said  by  posting  the  inter¬ 
view  transcript,  the  impact  of  any  even¬ 
tual  story  will  be  diluted,  since  those 
people  with  Internet  access  can  read  the 
transcript  and  draw  their  own  conclu¬ 
sions.  “1  haven’t  seen  anything  quite  like 
it,”  said  Middleberg. 

Leveling  the  playing  field 

Katherine  White,  a  First  Amendment 
lawyer  in  Raleigh,  N.C.,  said  the  Internet 
is  leveling  the  playing  field  and  allow¬ 
ing  the  Seminole  tribe  to  exercise  basic 
free  speech  rights.  “The  tribe  is  attempt¬ 
ing  to  influence  the  impact  of  the 
Times'  ultimate  publications  on  tribe 
activities,  and  it  has  the  right  to  do  so,’ 
said  White. 

In  its  coverage,  the  tribe  has  accused 
Times  reporters  of  seeking  to  obtain 
confidential  medical  records,  asking 
tribal  employees  to  break  laws  to  get 
dtKuments,  and  attempting  to  break  into 
the  tribe’s  computer  system,  among 
other  allegations. 

Defending  the  Times 

In  an  effort  to  defend  the  Times' 
investigation,  Jeff  Testerman,  a  Times 
reporter,  in  a  recent  posting  to  the  Inves¬ 
tigative  Reporters  and  Editors  (IRE-L) 
Mailing  list,  writes:  “1  thought  it  would 
be  u.seful,  though,  to  provide  a  bit  of  per¬ 
spective  on  our  investigation  while  our 
editors  take,  oh,  just  another  look  or  two 
at  our  copy.”  He  goes  on  to  say  Times 
staffers  did  not  break  into  anyone’s  com 
puters;  never  asked  anyone  to  steal  doc¬ 
uments;  never  broke  any  laws  during  the 
course  of  reporting  the  story;  never 
asked  or  received  any  confidential  med¬ 
ical  records;  did  not  harass  any  tribal 
members;  and  have  no  intention  of  using 
anonymous  sources  in  the  story. 


The  Twelve  Revenue  Stre^wis 
Of  Online  Classifieds 

On  the  1st  day  of  business  you  showed  your  publisher. 

Print  Ai>s  Ti  rned  into  Web  ,\i»  Fees. 

On  the  2nd  day  of  business,  you  showed  y'our  publisher. 

Do  IT  YoiTtSELF  Alls... and  print  ads  turned  into  web  ad  fees. 

On  the  3rd  day  of  business  you  showed  your  publisher, 

Ci.\.ssiFiEn  An  Bitoiiirso,  do  it  yourself  ads... and  print  ads 
turned  into  web  ad  fees. 

On  the  4th  day  of  business  you  showed  your  publisher, 

Mi:iTLMEni.\  Enhancements,  classified  ad  branding,  do  it  yourself 
ads... and  print  ads  turned  into  web  ad  fees. 

On  the  5th  day  of  business,  you  showed  your  publisher, 

.\n\T.RTisER  Pro.motion.\i.  Pac.es! .. .multimedia  enhancements, 
classified  ad  branding,  do  it  yourself  ads... and  print  ads  turned 
into  w'eb  ad  fees. 

On  the  6th  day  of  business  you  showed  your  publisher. 

Content  Sponsoicsiiips... advertiser  promotional  pages!... 
multimedia  enhancements,  classified  ad  branding,  do  it  yourself 
ads... and  print  ads  turned  into  web  ad  fees. 

On  the  7th  day  of  business  you  showed  your  publisher, 

•More  B.vnntr  iVn  OppoRTfNiTiEs,  content  sponsorships 
...advertiser  promotional  pages!... multimedia  enhancements, 
classified  ad  branding,  do  it  your.self  ads... and  print  ads  turned 
into  web  ad  fees. 

On  the  Sth  day  of  business  you  showed  your  publisher, 

T.vRiiETEii  Dirfatort  SERVICES,  more  banner  ad  opportunities, 
content  sponsorships... advertiser  promotional  pages!... 
multimedia  enhancements,  classified  Jid  branding,  do  it  yourself 
ads... and  print  ads  turned  into  w'eb  ad  fees. 

On  the  9th  day  of  business  you  showed  your  publisher, 

Se.vrcii  En<;ine  Rf;veni  e,  targeted  directory  .services, 
more  banner  ad  opportunities,  content  .sponsorships 
...advertiser  promotional  pages!... multimedia  enhancements, 
classified  ad  branding,  do  it  yourself  ads... and  print  ads  turned 
into  web  ad  fees. 

On  the  lOth  day  of  business  you  showed  your  publisher, 

Se.vrcii  Ace.nt  Fees,  search  engine  revenue,  targeted 
directorv’  .services,  more  banner  ad  opportunities,  content 
sponsorships  ...advertiser  promotional  pages!... multimedia 
enhancements,  classified  ad  branding,  do  it  yourself  ads 
...and  print  ads  turned  into  web  ad  fees. 

On  the  11th  day  of  business  you  showed  your  publisher, 

Tr.\ckin<;  &  KEPORTiNii  Services,  search  agent  fees,  search 
engine  revenue,  targeted  directors’  services,  more  banner  ad 
opportunities,  content  spon.sorships... advertiser  promotional 
pages!... multimedia  enhancements,  cla.ssificd  ad  branding, 
do  it  yourself  ads... and  print  ads  turned  into  web  ad  fees. 

On  the  12th  day  of  business  you  showed  your  publisher, 

Biniii.eii  Print  .\ni>  Online  Offers,  tracking  &  reporting 
.services,  search  agent  fees,  search  engine  revenue,  targeted 
directors’  services,  more  banner  ad  opportunities,  content 
spon.sorships. . .advertiser  promotional  pages! . . .multimedia 
enhancements,  cla.ssificd  ad  branding,  do  it  your.self  ads 
...and  print  ads  turned  into  web  ad  fees. 

All  of  i  s  .vt  ECI  wish  Yoi  the  be.st  this  IIoi.hi.vy  Season 


iiifo@uci.iivt  •  www.cci.iict  •  41.S.2S4..S.SO<t 

Visit  our  website  for  more  content  on  Multiple  Kevciiuc  Streams  in  Online  Classifieds 
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by  Scott  Kirsner 


Online  Industry  News 

INSIDE  THE  GATE 

Where  they  work  hard  at  being  an  'un-newspaper' 


In  Short 


SIDEWALK  SNAGS  SEARS 

The  Sears  and  Roebuck  Co., 
a  staple  of  daily  newspaper 
advertising  throughout 
much  of  this  century,  leads 
a  list  of  new  national 
advertisers  that  have 
signed  on  with  Microsoft's 
Sidewalk  city  guide  sites 
across  the  country.  "Sears 
customers  have  indicated 
they  want  more  informa¬ 
tion  on  the  Internet  — 
not  only  to  make  purchases 
online  but  to  research 
Sears'  services,  events  and 
products  that  they  want  to 
buy  in  our  stores,"  says 
Sears  executive  vice  presi¬ 
dent  John  H.  Costello. 


7  MILLION  BUY  ON  WEB 

Individuals  in  7  million 
U.S.  households  have  made 
purchases  via  the  Internet, 
according  to  a  new  study 
released  by  NetRatings, 

Inc.  Conducted  over  a 
three-week  period  with 
phone  interviews  of  more 
than  2,000  households,  the 
survey  found  that  28  per¬ 
cent  of  all  Web  users  have 
purchased  products  online, 
and  that  24  percent  of  all 
U.S.  Web  users  only  began 
accessing  the  Internet 
within  the  last  six  months. 
Some  43  million  were 
reported  to  be  using  the 
Net  in  the  U.S. 


San  Francisco  sites 

www.sfgate.com 

www.sfbayguardian.com 

www.sfbay.yahoo.com 

sanfrancisco.sidewalk.com 


While  no  one  at  the  Ciate  in  San  Fran¬ 
cisco  purports  to  know  what  the 
perfect  online  newspaper  looks  like, 
they  do  know  this:  it  should  not  be  a  mirror 
image  of  the  print  product.  While  such  an  out¬ 
look  repre.sents  heresy  to  most  of  America’s 
online  newspaper  operations,  its  determina¬ 
tion  to  be  an  “un-newspaper  ”  has,  ironically, 
made  the  Gate  one  of  the  countty'’s  highest- 
profile  newspaper-related  sites. 

The  umbrella  Web  site  run  by  the  Chroni¬ 
cle  Publishing  Co.  assumes  nothing  and  asks 
plenty  of  questions:  How  is  the  online  audi¬ 
ence  different  from  print  newspaper  readers, 
and  what  do  they  want  from  a  Web  news  site? 
The  result  is  a  site  with  a  voice  distinct  from 
any  of  the  Chronicle’s  other  media  proper¬ 
ties,  which  include  the  daily  San  Francisco 
Chronicle,  KRON-TV,  Bay  TV,  and  Chronicle 
Books. 

“I  want  the  Chronicle  to  be  proud  of  what 
we’re  doing,  but  we  don’t  want  to  be  the 
same  as  them,”  says  John  Coate,  the  Gate’s  gen¬ 
eral  manager.  “Much  of  a  newspaper  works 
well  online,  but  a  lot  of  it  is  baggage,  and  you 
need  the  right  to  sift  through  it.” 

Celebrating  San  Francisco 

The  Chronicle  granted  the  Gate  the  right 
to  sift  from  the  start,  and  the  outcome  has 
been  an  online  product  that  is  sassy,  sports- 
focused,  and  intensely  San  Francisco<'entric. 
News  director  George  Shirk  describes  the  site 
as  “a  celebration  of  San  Francisco,”  and 
delights  in  tracking  the  travails  of  the  city^’s 
flamboyant  mayor,  Willie  Brown,  and  sports 
icons  like  Barr\'  Bonds  and  Steve  Young.  Shirk 
also  reserves  the  right  to  be  as  quirkt’  as  he 
wants  to  be.  On  a  recent  Saturday,  for  exam¬ 
ple,  the  front  page  of  the  Chronicle  featured  a 
story'  abt)ut  how  the  U.S.  narrowly  averted  a 
trade  war  with  Japan;  the  Gate  took  a  different 
approach,  apprising  its  readers  about  the  state 
of  the  surfing  season  along  the  Northern  Cal¬ 
ifornia  coast,  and  a  Dallas  woman  who  finally 
cut  her  3-foot  long  fingernails. 

“Our  readers  are  intelligent,  younger,  and 
very'  active,”  says  Shirk.  “There’s  a  danger  in  us 
copying  the  newspaper,  which  is  that  our 
readers  view  it  as  boring.”  To  avoid  that.  Shirk 
and  his  12-person  editorial  and  production 
crew  remake  the  site’s  front  page  as  many  as 
1 S  times  a  day,  highlighting  recreational  activ¬ 


ities,  entertainment  happenings,  sports, 
sports,  and  more  sports. 

“We  do  extensive  statistical  b.  -akdowns  to 
see  how  things  played  on  the  site,”  says  Shirk, 
a  former  sportswriter  for  the  Chronicle.  “And 
what  we  inevitably  find  is  that  people  really, 
really  like  sports.” 

Shirk  eagerly  describes  how  the  site  differs 
from  the  Chronicle  in  print.  First,  he  points 
out  that  many  of  the  stories  that  show  up  in 
the  morning  paper  are  t)ld  news.  “The  Net 
gives  us  a  chance  to  get  back  in  the  business 
of  breaking  news,”  he  says.  “We  shouldn’t  pass 
up  an  opportunity  to  speed  up  the  editing 
process  and  get  back  to  the  world  of  ‘Extra, 
extra,  read  all  about  it.’” 

Newsrooms  still  collaborate 

While  independent.  Gate  staffers  still  col¬ 
laborate  closely  with  the  Chronicle,  attending 
news  meetings  there.  Even  more  frequently, 
though.  Gate  employees  sit  in  on  news  meet¬ 
ings  at  KRON-TV,  the  Chronicle<fwne(\  NBC 
affiliate  with  which  they  share  a  building. 
And  often,  the  three  entities  work  together. 

The  Gate  may  be  facing  a  new  challenge 
as  the  San  Francisco  Examiner,  which  pub¬ 
lishes  under  a  joint  operating  agreement  with 
the  Chronicle,  moves  out  from  under  the 
Gate’s  umbrella  and  devotes  more  resources 
to  its  own  Web  site.  The  Examiner  at  some 
point  may  opt  to  run  its  site  independent  of 
the  Gate.  As  things  stand  now,  the  afternoon 
paper  still  sends  stories  at  9  a.m.  every  morn¬ 
ing  to  the  Gate’s  staff. 

But  Coate  is  certain  that  the  road  taken  by 
the  Ciate  —  creating  a  defiantly  different  edi¬ 
torial  voice  —  is  one  that  will  lead  to  prof¬ 
itability.  Already,  the  site  is  approaching  10 
million  page  views  a  week,  but  it  isn’t  cur¬ 
rently  one  of  the  top  10  newspaper  Web  sites, 
as  measured  by  Media  Metrix.  Both  Coate  and 
Shirk  acknowledge  that  there’s  still  plenty'  of 
exploration  to  be  done  in  the  realm  of  what 
an  online  newspaper  is  and  how  it  can  best 
serve  readers. 

“There’s  a  lot  of  (a)lumbus  attached  to  this 
project,”  Shirk  says.  “We  think  the  world  is 
round,  and  we  think  we  see  something  on  the 
other  side.” 


Kirsner  is  a  Boston  journalist  u'ho  cocers 
the  media  atid  technology. 
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Charles  Schulz 
discusses 
what  he's  doing 
on  his  first 
official  break 
since  1950^ 


BY  DAVID  ASTOR 


Conversation  Covers 
The  ‘Peanuts’  Pause 


S  A  VACATION  a  vacation  if  you’re  still  very 
busy? 

“It’s  been  slightly  more  relaxing” said 
Charles  Schulz,  who’s  in  the  midst  of  his 
first  official  break  since  starting  “Peanuts” 


The  five-week  hiatus  began  on  Thanksgiving, 
the  day  after  Schulz’s  75th  birthday,  and  will  last 
until  New  Year’s  Day.  During  that  time,  the  2,600- 
plus  “Peanuts”  clients  are  receiving  reruns  from 
between  1987  and  1992. 

While  the  cartoonist  doesn’t  have  the  usual 
syndicate  deadline  pres- 
sures,  he’s  creating 
some  comics. 

“It’s  amusing  and  a  little 
deflating,  but  I  have  to  get 
ahead  for  when  I  return,” 
explained  Schulz,  who  was 
working  on  two  daily  strips 
for  February  and  a  Sunday 
comic  for  April  when  E&P 
called. 

Even  when  he’s  not  at  the 
drawing  board,  ideas  for  “Peanuts”  continue  to  fill 
his  brain.  “The  comic  is  always  on  my  mind, 
[including]  when  I  wake  up  at  night  and  can’t  go 
back  to  sleep,”  said  Schulz. 

The  United  Feature  Syndicate  cartoonist  is  also 
busy  keeping  up  with  “Peanuts”  licensing,  work¬ 
ing  on  the  annual  ice  show  at  his  skating  rink, 
seeing  visitors,  and  answering  correspondence  — 
k  including  birthday  greetings. 

\  fSi  One  phone  greeting  came  from 

y painter  Andrew  Wyeth,  whom 
j  I  Schulz  had  never  spoken  to 

\  before.  “It  was  the  biggest  thrill  I 
\  have  had  in  years,”  he  said.  “I  am 
"  ’  ”””  \  in  total  awe  of  his  art.” 

\  Schulz  has  also  devoted  time 

- - - *  —•  » \  recently  to  chairing  the  capital 

V  campaign  to  build  a  National 
I  D-Day  Memorial  in  Bedford,  Va. 
“I  think  D-Day  is  the  most 
-  -  important  event  of  the  20th  centu- 

_  ry,”  said  the  World  War  II  veteran, 

,  who  contributed  $  1  million  of 
/ /  .^2  I  fMvJ  bis  own  money  to  tbe  memori¬ 
al  and  bas  been  calling  other 
potential  donors. 

But  even  though  he’s  busy 
with  various  activities,  the 


Charles  Schulz 


“Peanuts”  break  has  made  things  somewhat  easier 
for  Schulz  —  and  he’s  glad  that  he  asked  United 
for  it. 

“My  wife  had  noticed  I  was  getting  a  little 
jumpy,”  recalled  the  cartoonist. 

One  thing  Schulz  values  about  the  extra  time  is 
that  he’s  been  able  to  work  out  every  day,  rather 
than  every'  other  day,  at  a  nearby  sports  medicine 
center. 

The  Californian  even  thought  about  beading 
down  to  Palm  Springs  for  a  day  or  two  of  golf, 
but  rain  and  his  schedule  prevented  this. 

Wliat  about  a  longer  vacation  trip?  “lliat  doesn’t 
interest  me,”  be  said. 

Schulz  also  doesn’t  think  he’ll  be  interested  in 
another  extended  break  in  the  future.  “I’ve  always 
managed  to  get  ahead  enough  to  take  a  week  or 
two  off,”  he  said. 

And,  the  cartooonist  added,  he  still  loves  doing 
“Peanuts.” 


Strip  Streak  Stretched 
Nearly  Half  A  Century 


UNLIKE  MANY  SUPERSTAR  comic  cre¬ 
ators,  Charles  Schulz  uses  no  assistants 
on  his  strip.  He  wrote,  drew  and  lettered  more 
than  17,000  “Peanuts”  comics  in  a  row  before 
starting  the  only  mini-sabbatical  of  his  47-year 
career. 


SNOOPY  1958  Un  'eti  feolu'i!  Syndxotf 

Snoopy  is  getting  more  rest 
than  his  creator  these  days. 
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Dan  Dalton  John  Vivona 


Overseas  Office 
To  Open  In  1998 

Andrews  mcmeel  universal,  the 

parent  of  Universal  Press 
Syndicate,  will  open  its  first  overseas 
office  in  early  1998. 

AMU  president  John  McMeel  said 
“certain  areas  of  the  world  are  poisetl 
to  grow  dramatically.  .  .  and  we  want  to 
be  a  part  of  this  growth.” 

Vice  president  of  sales  Bob  Duffy 
said  the  goal  is  to  have  50%  of  AMU  rev¬ 
enues  come  from  the  international  mar¬ 
ket  —  up  from  the  current  20%. 

Dan  Dalton  has  been  promoted  to 
director  of  international  sales  with  the 
task  of  opening  the  European  office  — 
probably  in  Amsterdam.  The  former 
national  sales  director  will  work  with 
John  Klem,  managing  director  of  inter¬ 
national  sales. 

John  Vivona  will  take  over  as  nation¬ 
al  sales  director  based  in  Kansas  City', 
where  AMU  is  headquartered.  He  was 
previously  Midwest  sales  manager. 


‘Katzenjammer’ 
Comic  Now  100 


“'T^HE  KATZENJAMMER  KIDS”  has 
i  reached  its  lOOth  anniversary. 

The  strip  was  founded  just  two  years 
after  “The  Yellow  Kid,”  considered  the 
first  comic.  “Katzenjammer”  invented 
or  perfected  panel  sequences,  speech 
balloons  and  other  techniques  still  used. 
King  Features  Syndicate  distributes 
the  comic 
—  created 
by  Rudolph 
Dirks  and 
now  done  by 
Hy  Eisman 
—  to  about 
50  newspa¬ 
pers,  most 
of  them  abroad. 


BY  DAVID  ASTOR 

Merc  Site  To  Run 
Over  100  Comics 


WHEN  MERCURY  CENTER 
unveiled  a  major  redesign 
Dec.  10,  it  reported  that  its 
comics  area  would  also  have  a  new 
look  a  little  later  this  month. 

But  one  thing  that  will  stay  almost 
the  same  is  the  huge  number  of 
comics  in  the  online  edition  of  the  Scin 
Jose  Mercury  News.  The  Web  site  plans 
to  slightly  increase  the  number  of 
offerings  in  its  revamped  comics  area 
from  over  95  to  over  100. 

Does  any  newspaper  site  carry  more 
comics?  “I  don't  know  of  one,”  replied 
Mercury  Center  director  Bob  Ryan, 
interviewed  at  the  recent  Internet 
World  conference  in  New  York  City. 
“Our  objective  is  to  have  the  broadest, 
deepest,  richest  comic  site  on  the 
Web.” 

Mercury  News  assistant  managing 
editor  Ann  Hurst  added  that  the  site 
tries  to  provide  triple  the  number  of 
comics  online  as  in  print,  where  32 
run  daily  and  36  on  Sunday. 

Hurst  —  who  picks  comics  for  both 
the  paper  and  site  —  .said  the  huge 
cyber  lineup  allows  Mercury  Center  to 
test  comics  and  offer  more  strips  that 
have  smaller  yet  devoted  audiences. 

The  comics  area  certainly  draws  traf¬ 
fic.  While  he  didn't  have  exact  num¬ 
bers,  Ryan  said  it  is  one  of  the  most 
visited  sections  of  the  site  (www.mer- 
curycenter.com).  And  he  believes  it 
attracts  subscribers  to  the  site,  which 
has  a  paid  curtain  that  includes  most 
of  the  comics. 

As  of  October,  Mercury'  Center  had 
about  1(),(KK)  subscribers  —  and  was 
receiving  1."’  million  visits,  5.9  million 
page  views  and  36.6  million  hits  a 
month. 

Mercury  Center  gets  most  of  its 
comics  from  the  major  syndicates.  But 
Hurst  and  Ryan  said  they  would  con¬ 
sider  running  other  comics,  including 
those  with  multimedia  capabilities. 

One  reason  why  Mercury'  Center  has 
so  many  strips  and  panels  is  that  it 
buys  nearly  30  from  King  Features 
Syndicate,  which  doesn't  make  its 
comics  available  to  many  other  news¬ 


paper  Web  sites. 

"The  difference  is  that  San  Jose  is 
subscription-based,”  said  King  national 
sales  director  George  Haeberlein,  not¬ 
ing  that  the  syndicate  feels  selling  to 
free  sites  might  not  be  fair  to  print 
clients  whose  readers  have  to  buy  a 
paper  to  see  comics. 

But  Haeberlein  added  that  King's 
online  sales  policy  “is  evolving.  We're 
examining  that  policy  right  now.” 

In  the  meantime,  free  sites  that  want 
to  run  a  lot  more  comics  don't  have 
King's  huge  lineup  to  choose  from. 

One  online  paper  in  this  situation  is 
that  of  the  Houston  Chronicle,  which, 
like  King,  is  owned  by  Hearst.  The  site 
(www.chron.com)  carries  47  comics, 
compared  to  over  75  in  the  print  edi¬ 
tion. 

“We  run  everything  from  the  news¬ 
paper  we  can”  —  along  with  some 
comics  not  in  the  print  edition,  said 
Houston  Chronicle.com  news  content 
supervLsor  Mike  Read. 

He  added  that  comics  are  “a  very 
popular  part  of  the  site”  —  ranking 
third  among  the  250  most  visited 
pages,  and  accounting  for  about  VAX 
of  total  traffic. 

Both  the  Chronicle  and  Mercury 
News  sites  run  comics  the  same  day 
they  appear  in  print.  And  they  allow 
visitors  to  view  every'  strip  and  panel 
—  or  design  their  own  comics  pages. 


Print  And  Online 
‘Person’  Debuts 

A  WEEKLY  FEATLIRE  that  spotlights 
someone  in  the  news  is  being 
offered  by  Knight-Ridder/Tribune  Infor¬ 
mation  Services  in  both  a  print  and  inter¬ 
active  format. 

Readers  of  “1st  Person”  see  a  column 
and  photo  in  their  print  newspaper,  and 
then  turn  to  their  paper's  Web  site  for 
quizzes,  sound,  animations  and  more. 

The  feature  focases  on  political,  enter¬ 
tainment,  sports  and  business  personali¬ 
ties. 
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Thesis  Is  About 
Syndicate  Pacts 

There  are  only  a  few  attorneys 
with  a  lot  of  knowledge  about  syn¬ 
dicate  contracts.  Now  there’s  one  more. 

Stuart  Rees  has  written  a  Harvard  Law 
Sch(K)l  thesis  called  Drafting  Creator 
Contracts:  A  Guide  for  Syndicates. 
Creators  and  Weir  Attorneys.  The  126- 
page  work  is  basically  complete,  although 
there  will  be  addenda  in  the  future  cov¬ 
ering  topics  such  as  the  Internet. 

The  thesis  has  been  sent  to  major  syn¬ 
dicates  and  various  cartoonists,  and  can 
be  downloaded  off  Rees’  Web  site 
(www.stus.com/research.htm). 

Other  parts  of  the  15-month-old  site 
feature  a  huge  amount  of  information 
about  comics,  cartoon  resources,  syndi¬ 
cates  and  more. 

Rees,  28,  now  works  for  the  law  firm 
of  Bingham  Data  in  Boston.  He  devotes  a 
.substantial  part  of  his  practice  to  intel¬ 
lectual  properU'  issues. 

The  attorney  plans  to  do  a  lot  of  pro 
bono  work  for  the  National  CartcK)nists 
Society'  and  individual  cartoonists,  and 
eventually  repre.sent  various  kinds  of  cre¬ 
ators  on  a  paid  basis. 

Why  this  area  of  the  law?  “I’ve  been  a 
lifelong  fan  of  newspaper  comic  strips,” 
Rees  replied.  “And  it’s  fun  to  be  around 
cartoonists.”  —  David  Astor 

Syndicate  Offers 
‘Middle’  Package 

The  middles  ages,”  a  weekly 
package  of  baby  boomer-related 
text  and  art,  is  being  offered  by  the  New 
York  Times  Syndicate. 

It  includes  a  column  on  midlife 
career  envy  by  humorist/music  critic 
Gerald  Nachman,“Doing  Sixty”  by  essay¬ 
ist/novelist/biographer  Irene  Gunther, 
reports  by  New  York  Times  Regional 
Newspaper  Group  Washington  bureau 
chief  Carl  Hulse,  and  profiles  of  enter¬ 
tainers  by  Holh'wood  columnist  Ivor 
Davis  and  Sally  Ogle  Davis. 

They’re  Booked 
For  The  Autumn 

SEVERAL  SYNDICATED  CREATORS 
have  new  bcxiks  out. 

“Desperation  Dinners”  columnists 
Beverly  Mills  and  Alicia  Ross  of  United 


Media  have  authored  a  book  of  the  same 
name  for  Workman  Publishing. 

Also,  several  United  cartcK)ni.sts  have 
new  comic  collections  from  Andrews 
McMeel  Publishing.  They  include 
Knights  of  the  Picnic  Table  by  “Over  the 
Hedge”  creators  Michael  Fry'  and  T  Lewis, 
Send  in  the  Stunt  Mont  by  “Committed” 
creator  Fry,  Primary  Crullers  by 
“Robotman”  creator  Jim  Meddick,  and 
Car  Trips  and  Other  Living  Hells  by 
“The  Buckets”  creator  Scott  Stantis. 

AMP  has  also  released  the  Close  to 
Home  Unplugged  anthology'  by  “Close  to 
Home”  cart(K>nist  John  McPherson  of 
Universal  Press  Syndicate. 

Cartoonists  And 
Writers  Honored 

A  NUMBER  OF  syndicated  creators 
recently  received  awards. 

Editorial  carttxrnist  Bob  Gorrell  of  the 
Richmond  Times-Dispatch  and  Creators 
Syndicate  won  the  Berryman  Award. 

“Mutts”  creator  Patrick  McDonnell  of 
King  Features  Syndicate  received  the 
Adamson  Statuette  as  “best  international 
comic  strip  artist”  from  the  Swedish 
Academy  of  Comic  Art,  and  a  Genesis 
Award  for  “outstanding  cartoon”  from  the 
Ark  Trust  animal  rights  group. 

Another  King  cart(K)nist,  “Slylock  Fox 
and  Comics  for  Kids”  creator  Bob  Weber 
Jr.,  won  a  commendation  from  the 
Parent’s  Choice  Foundation. 

A  third  King  cartoonist,  “The  Norm” 
creator  Michael  Jan tze,  received  an  honor 
of  a  different  sort  when  his  art  was  fea¬ 
tured  on  the  cover  of  the  latest  Best  of 
Newspaper  Design  book  from  the 
S(x:iety'  of  Newspaper  Design. 

In  the  column  area,  “The  Savings 
Game  ”  writer  Humberto  Cruz  of  Tribune 
Media  Services  received  the  Mutual  Fund 
Education  Alliance’s  Excellence  in 
Inve.stor  Education  Award. 

Speaking  of  TMS,  the  syndicate  and 


"Speed  Bump”  cartoonist  Dave  Coverly 
comments  on  the  medium  that  carries  his 
comic.  Creators  Syndicate  reported  no 
complaints  about  the  Dec.  22  panel  from 
Coverly's  client  papers. 

Associated  College  Pre.ss  announced  the 
winners  of  the  “Reporter  of  the  Year” 
contest  for  college  journalists.  The  first- 
place  finisher  was  Rui  Kaneya  of  the 
Columbia  College  Chronicle  in  Chicago. 

And,  in  other  honors  news,  the  Inter 
Press  Service  Third  World  news  agency 
has  presented  its  annual  International 
Achievement  Award  to  Johannes  Pieter 
Pronk,  minister  for  development  cxxjper- 
ation  in  the  Netherlands. 

Syndicate  Offers 
A  Trio  Of  Strips 

Three  comics  have  been  intro¬ 
duced  by  New  England  Features 
Syndicate. 

They  include  “Cotton  Candy,”  which 
stars  six  African-American  children; 
“Rugby,”  about  a  male  teen;  and  “Prince 
Lightning,”  a  strip  fcx:using  on  a  robot. 

Cart(X)nist  Chester  Buckley  is  presi¬ 
dent  of  the  syndicate,  which  is  based  in 
Kittery',  Maine  (207439-2086). 


The  recently  introduced  "Cotton  Candy"  comic  by  Chester  Buckley 
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Continued  from  page  6 

15  —  Home  dcliven-  carriers  who  run 
short  purchase  copies  fn)m  single<opy 
dealers  and  are  later  reimbursed.  Are 
these  copies  paid? 

16  —  Home  deliver)’  carriers  who  run 
short  bm  one  paper  fn)m  a  rack  and  take 
additional  copies  needed,  leaving  a  note 
.saying  how  man>  copies  the>'  t<M)k.  The 
distributor  turns  in  the  note  to  the  news¬ 
paper  and  is  reimbursed  for  the  copies. 
Are  these  copies  paid? 

17  —  A  PIO  subscriber  who  pn)mises  to 
pay  but  doesn’t  receives  the  newspaper 
for  90  days  before  being  stopped.  A 
week  later  he  or  she  signs  up  again  and 
get  .-!  90  more  papers  before  being  cut  off 
Are  the  copies  fn)m  the  second  90  days 
considered  paid? 

18  —  AB(>  allows  25%  theft  on  rack  sales. 
A  newspaper  has  9(K)  Sunday  rack  sales 
at  a  basic  rate  of  $  1  and  collects  the  ftill 
$9<K).  Managers  decide  to  change  the 
records  to  claim  another  .500  copies,  for 
a  total  of  l,2(X)  papers  times  $1  each 
times  ■'5%  after  theft  allowance  adds  up 
to  $9<K)  revenue  to  qualift'  1 ,2(K)  copies 
as  paid.  Do  the  additional  .5(K)  copies 
qualift’  as  paid? 

19  —  A  company  producing  discount 
coupon  b(H)ks  gives  a  newspaper  1,(XK) 
of  them  in  exchange  for  $2,(XX)  worth  of 
ads.  The  b(K)k  sells  for  $5.  You  offer  the 
b<K)ks  as  premiums  to  new  subscribers 
who  buy  three  months  for  a  basic  rate 
of  $20.  WTiat  is  the  minimum  amount  of 
money  >'ou  must  get  from  the  new  sub¬ 
scribers? 

20  —  You  run  a  list  of  dormant  PIO 
accounts  for  customers  who  haven't 
received  a  new'spaper  in  more  than  a 
year.  To  )’our  surprise,  their  accounts  add 
up  to  nearly  $20, (XX).  \bu  effect  a  trans¬ 
fer  and  use  the  mone)’  to  pay  for  NIE 
copies.  Do  they  qualift-  as  paid? 

ANSWERS 

1  —  No,  because  the  4%  applies  to  bona 
fide  orders.  However,  on  a  basic  Phase 

1  audit  it  would  be  hard  to  identift’  sam¬ 
ples  counted  as  paid. 

2  —  Yes.  But  on  a  large  scale  this  offer 
would  invite  auditing  scrutiny,  possibly 
to  “subscriber  level  testing,”  to  verify 
whether  subscriptions  go  to  people 
who  actually  read  the  paper  and 
thereby  benefit  advertisers. 

3  —  No.  Even  though  Sunday-only  sub¬ 
scribers  pay  enough  to  qualify  for 
seven-day  delivery,  they  must  accept  the 
upgraded  service.  The  only  exception  is 
when  a  delivery'  frequency  is  elimi¬ 
nated.  For  example,  a  newspaper  elimi¬ 
nating  weekend-only  delivery  can 
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upgrade  these  customers  to  seven  days 
provided  they  are  paying  at  least  50%  of 
the  basic  rate. 

4  —  No.  Nondelivered  misses  are 
potentially  deductible.  Most  papers  nor¬ 
mally  redeliver  mis.sed  papers  and  al.so 
extend  credit.  But  the  circulation  boss 
of  a  paper  running  1.5%  complaints 
should  plan  on  losing  1.5%  of  home 
delivery  subscribers  —  and  a  j«)b. 

5  —  No  The  4%  has  nothing  to  do  with 
papers  not  delivered. 

6  —  No.  The  4%  is  based  on  nonpay 
copies  vs.  total  PIO  copies  delivered, 
not  nonpay  dollars  vs.  total  PIO  dollars 
billed.  In  the  example,  the  paper  would 
face  a  deduction  of  around  3.*’  copies, 
and  96  paying  customers  leaves  an 
allowable  four  nonpays. 

7  —  Yes.  Even  though  this  is  double 
counting,  nothing  in  the  rules  prohi¬ 
bits  it. 

8  —  Maybe.  ABC  bylaws  (B2.3)  say  sub¬ 
scriptions  not  recognized  as  paid 
include  gift  subscriptions  “paid  for  by 
.salespersons  or  others  who  are  com¬ 
pensated  by  merchandise  or  other 
rewards  in  lieu  of  c“ash  commission.” 
Notice  “in  lieu  of ...  .  ”Cienerally  speak¬ 
ing,  any  time  a  sales  commi.ssion 
exceeds  the  initial  price  of  the  sub¬ 
scription,  there’s  a  risk  of  the  .salesper¬ 
son  becoming  the  buyer. 

9  —  Yes.  While  there  are  bylaws  gov¬ 
erning  single<'opy  retail  prices,  none 
govern  dealer  wholesale  rates.  As  long 
as  the  final  recipient  —  the  ciustomer 
—  pays  at  least  50%  of  the  basic  price,  it 
is  a  qualified  sale.  In  the  example,  deal¬ 
ers  still  must  return  unsold  copies  to  be 
deducted  from  gross  totals. 

10  —  Yes.  The  only  requirement  is  that 
the  paper  include  in  the  publisher’s 
statement  a  description  of  the  contest, 
including  prizes,  but  not  numbers  of 
copies  sold.  When  running  these  con¬ 
tests,  check  state  lottery'  laws  to  assure 
compliance.  The  papers  trashed  were 
sold  first. 

11  —  No.  Whether  or  not  a  newspaper 
extends  return  privileges  to  contractors 
or  dealers,  it  still  mu.st  report  return 
totals.  In  the  example,  even  though  the 
newspaper  got  paid  for  all  the  papers, 
.some  were  not  sold  to  readers. 

12  —  No.  However,  the  example  is 
tricky.  If  a  new  spaper  creates  separate 
bills,  one  set  for  ads  and  another  for  NIE 
papers,  it  would  be  difficult  to  prove 
the  transfer  of  funds.  NIE  rules  have 
been  relaxed  to  the  extent  that  money- 
collected  can  go  into  a  general  fund  to 
be  dispersed  at  the  newspaper’s  discre¬ 
tion  to  schools  desiring  copies.  Audi¬ 
tors  who  establish  quid  pro  quo  links 
between  ad  rate  cuts  and  NIE  donations 
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could  in  all  likelihtXKl  disallow  copies 
as  paid. 

13  —  Yes.  While  common  sense  would 
dictate  not  claiming  copies  not  printed, 
AB(;  allows  some  latitude  on  employee 
copies.  Usually,  reasonable  access  to  a 
paper  on  the  premi.ses  is  enough. 
Employee  copies  —  a  circulation 
gimme  —  become  a  problem  when  cir¬ 
culation  directors  get  greedy. 

14  —  No.  Other  than  running  a  “thank 
you”  ad  to  sponsors,  newspapers  can¬ 
not  trade  ad  space  for  NIE  donations, 
not  even  creative  “thank  you”  ads  such 
as:  “Thanks  to  Bob’s  Tires  for  being  a 
sponsor  of  schtx)!  papers.  That’s  the 
Bob’s  Tires  on  3rd  and  Main  running  a 
clearance  .sale  this  weekend.” 

15  —  No.  These  papers  have  already- 
been  claimed  as  home  delivery-.  The 
newspaper  needs  to  identify-  the  num¬ 
ber  of  copies  purcha.sed  for  shortages 
and  deduct  it  from  single«)py  totals. 

16  —  No.  For  the  .same  reason  as  in 
question  15. 

17  —  Yes.  However,  the  example  vio 
lates  the  “spirit”  of  the  bylaws.  The  4% 
limit  governs  nonpay  copies  not 
exceeding  90  days.  Nothing  stops  a 
paper  from  restarting  nonpay  .stops 
except  money.  It’s  expensive  and  per¬ 
petuates  nonpavs. 

18  —  No.  Claiming  rack  sales  for  papers 
never  put  out  is  not  allow  able.  Constant 
rack  collections  around  ”'5%  could  indi¬ 
cate  “manufactured  sales”  and  result  in 
field  testing  to  verifv’  rack  claims. 

19-  $15.  Even  though  the  newspaper 
paid  no  cash,  the  value  of  the  ads 
equates  to  a  cost  of  $2  per  coupon 
book.  In  the  absence  of  a  retail  value, 
the  qualifying  rate  would  be  $12.50 
(50%  of  the  $20  subscription  plus  125% 
of  the  $2  book).  However,  in  this  exam¬ 
ple  the  book  has  a  stated  retail  value  of 
$5,  so  the  minimum  qualifying  rate 
would  be  50%  of  $20,  plus  $5,  or  $15. 
20  —  No.  You  have  to  get  permission 
from  former  subscribers  before  trans¬ 
ferring  their  money  to  NIE.  Many 
papers  have  programs  that  allow  vaca¬ 
tioning  subscribers  to  donate  those 
papers  to  NIE  programs. 


Gazette 

Continued  from  page  9 

tion  of  America’s  board  of  governors, 
NAA  chairman  and  chief  of  its  technical 
committee. 

Asked  if  a  similar  arrangement  could 
be  imagined  for  ad  sales  —  a  multipnKl- 
uct  or  cros.vmedia  ad  sales  force  — 
Hladky  said.  “We  do  .some  of  that  now, 
but  it’s  usually  in  special  sections  or  a 

Editor  &  Pi  BLISHER  33 


special  product.” 

He  went  on  to  ask  his  own  question: 
“How  many  advertisers  are  that  sophisti¬ 
cated  to  have  a  single  account  executive 
calling  on  them?”  If  advertisers  demand 
either  single-source  or  dedicated-team 
sales,  however,  “we  should  ...  be  able  to 
respond  to  that,”  said  Hladkv'. 

As  for  his  own  company,  he  said  cross¬ 
promotion  of  its  businesses  can  be 
expected,  but  not  only  as  advertising. 
Where  appntpriate,  he  said,  an  example 
might  lie  within  the  context  of  newspa¬ 
per  and  television  c(X)peration  —  of  the 
sort  undertaken  in  recent  years  by  news¬ 
papers  and  k)calTV  stations  in  other  mar¬ 
kets. 

The  project’s  second  phase  —  relocat¬ 
ing  offices  of  the  various  businesses  to 
the  new  site  —  is  scheduled  to  com¬ 
mence  next  spring  and  to  last  two  to 
three  years.  The  project  has  a  third 
phase,  involving  certain  “financial  com¬ 
parisons”  upon  which  Harding  would 
not  elaborate. 

Strategic  planning  for  phase  two  dates 
back  to  May  1996,  when  a  management 
committee  created  seven  cross-func¬ 
tional  teams  of  senior  managers.  Harding 
identified  the  following  seven  issues  that 
the  teams  will  have  studied  before  the 
company’s  businesses  are  brought 
together: 

♦  How  to  continue  to  own  local  con¬ 
tent 

♦  How  to  retain  market  share 

♦  Whether  products  can  expand  be¬ 
yond  current  markets 

♦  Branding 

♦  Niche  and  collateral  products 

♦  Possible  ways  to  reinvent  the  organi¬ 
zation 

♦  Future  technology  requirements 

The  last  issue  is  largely  a  function  of 

the  others.  In  much  the  same  way  the 
latest  printing  and  packaging  equipment 
decisions  were  made,  all  future  systems 
will  be  examined  with  an  eye  to  how 
they  will  support  integrated  operations, 
according  to  Hladkv'.  Where  suitable  solu¬ 
tions  cannot  be  found,  they  may  be  cre¬ 
ated,  he  added,  citing  the  example  of 
Maricetlnfo.  When  the  company  couldn’t 
buy  what  it  needed,  it  built  its  own  ser¬ 
vice,  which  today  is  a  business  all  its 
own. 


Shop  Talk 

Continued  from  page  48 

something  that  speaks  directly  to  them 
and  their  interests.  We  don’t  connect  on 
an  individual  level.” 

On  the  other  hand,  Fred  Fiske,  editor 
of  the  Masthead,  the  journal  of  the 
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National  Conference  of  Editorial  Writers, 
is  optunistic  about  editorials.  “Papers  are 
writing  less  on  Washington.  . .  .  there’s  a 
return  to  grass-roots  coverage,  which  is 
what  [newspaj^ers]  do  best.” 

But  editorial  page  staffers  are  “Ux)  old,” 
argued  Aregood.  “We  don’t  come  to  the 
pages  young  enough.” 

Fiske  doesn’t  hold  with  the  status  quo 
ante  either.  “The  editorial  that’s  best 
defies  expectation;  it  catches  people’s 
attention  because  it’s  out  of  the  mold.” 

That  may  not  always  get  by  the  blue 
pencil  of  editors  who  rely  on  traditional 
formulas,  but  Aregood  counsels  persis¬ 
tence,  arguing  that  ignorance  of  editorial 
page  traditions  “can  be  a  creative  thing.” 
If  you  have  a  distinctive  sty  le,  he  advises, 
keep  on  writing  until  you  wear  the  edi¬ 
tor  down. 

“The  future  of  the  editorial  page  lies  in 
getting  away  from  ‘eat  your  peas’  writing, 
where  people  read  the  editorials  because 
they  think  it’s  their  civic  duty,”  declares 
Howell  Raines.  “You  have  to  write  some¬ 
thing  intellectual  and  aesthetic.  One  of 
the  things  I’ve  tried  to  do  is  to  raise  the 
literary'  quality  and  broaden  the  themes 
we  cover.” 

And  “Yes,  Virginia”  offers  some  addi¬ 
tional  tutoring  for  writers.  The  editorial 
ran  on  Sept.  21,  closer  to  Columbus  Day 
than  Christmas,  exemplifying  Donald 
Hall’s  admonition  to  write  with  every'- 
thing  you  have,  never  holding  back  any¬ 
thing  for  imagined  future  work.  It’s  a 
marvel  of  the  buried  lead  —  the  unfor¬ 
gettable  chorus  “Yes,  Virginia”  comes 
nearly  a  hundred  words  into  Church’s 
response,  which  followed  an  introduc¬ 
tory  deck  and  the  recitation  of  Virginia 
O’Hanlon’s  letter. 

Francis  Pharcellus  Church  wrote  with 
certitude.  He  was  postive.  And  in  a 
world  of  “Just  Say  No,”  yes  is  refreshing. 

The  editorial  writer  is  the  man  with¬ 
out  a  face.  He  slips  into  the  reader’s 
home  cloaked  in  the  masthead  of  the 
newspaper,  an  individual  inhabiting  an 
institution  —  not  unlike  the  Santa  act  a 
father  performs,  a  real  heart  beating  in 
bolts  of  reconstituted  red  flannel.  And  as 
with  a  father  playing  Santa,  sometimes 
the  truth  is  more  than  just  facts.  Howell 
Raines  explains  that  Church  “was  really 
lying  to  Virginia,  using  his  adult’s  skills, 
but  doing  it  in  a  loving  way.” 

It  was  brave  writing.  Love,  hope,  belief 
—  all  have  a  place  on  the  editorial  page. 
As  does  the  positive.  Perhaps  Church’s 
motto  should  be  reworked  for  the  1990s: 
Endeavor  to  clear  your  mind  of  Can’t.  So 
read  and  rejoice  in  the  spirit  of  Christ¬ 
mas. 

And  make  a  Joycean  New  Year’s  reso¬ 
lution  to  say  “yes  1  said  yes  1  will  Yes.” 
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Civic  Journalism 
Booster  Book 

The  spokesman-review  of  Spo¬ 
kane,  Wash.,  does  more  than  prac¬ 
tice  civic  journalism:  It  has  published  a 
guide  to  help  other  news  organizations 
do  the  same. 

Titled  Soapbox,  the  67-page  book  tells 
how  the  daily  has  developed  and  pro 
moted  public  journalism  projects  in  the 
past  four  years,  how  it  “reinvented”  its 
editorial  pages,  brought  community 
voices  into  the  newspaper  and  used  the 
concept  to  support  its  enterprise  report¬ 
ing. 

Its  author,  Elana  Ashanti  Jefferson,  the 
newspaper’s  first  civic  journalism 
intern,  contends  in  a  preface  that  this 
approach  to  newspapering  “helps  citi¬ 
zens  be  citizens.  It  encourages  construc¬ 
tive  community'  dialogue”  and  “draws  on 
diverse  perspectives.”  Whether  its  called 
civic,  or  public,  journalism,  its  simply 
good  journalism,  she  says. 

The  book  covers  interactive  editing, 
signed  editorials,  and  how  to  get  diverse 
voices,  and  fostering  public  advisory 
councils. 

Editor  Chris  Peck  stresses  the  need  for 
civic  journalism  because  “American  jour¬ 
nalism  is  in  danger  of  losing  its  way. 
Often  newsrooms  don’t  see  it,  yet  the 
evidence  is  as  clear  as  footprints  leading 
away  from  a  village  during  a  snow¬ 
storm.” 

He  urges  newspapers  to  encourage 
their  staffs  and  readers  to  engage  in  a 
discussion  of  “core  values”  as  defined  by 
the  American  Society'  of  Newspaper  Edi¬ 
tors,  where  he  was  chairman  of  the 
ethics  and  values  committee. 

To  critics  of  public  journalism.  Peck 
says:“Por  some  of  them,  the  highest  and 
best  calling  for  a  newspaper  seems  to  be 
that  of  a  sideline  scold.  The  newspaper 
doesn’t  participate  in  the  events  of  the 
community';  rather,  the  paper  only  cri¬ 
tiques  and  comments  on  the  commu¬ 
nity.” 

ASNE’s  Journalism  Values  Institute, 
he  states,  has  concluded  that  “the 
highest  calling  of  a  new’spaper  is  to  truly 
consider  the  needs  and  concerns  of 
readers”  and  that  journalists  “should  be 
well-connected  to  their  communities, 
recognizing  the  interdependence 
between  newspapers,  citizens  and  pub¬ 
lic  life.” 

A  limited  number  of  free  copies  of 
Soapbox  are  available  by  writing  to 
Rebecca  Nappi,  at  the  Spokesman- 
Review  newsroom,  RO.  Box  2l60, 
Spokane,  WA,  99210-1615,  or  by  calling 
800-789-0029,  ext.  5496. 
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FEATURES  AVAILABLE 


ACTIVE  UVING 

ENTERTAINMENT 

DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/ 
people/ recreation/technology  and  more! 
(703)471-7993 
http:/ /vAvw.disabilitynews.com 

“HOLLYWOOD-BEHIND-THE- 

SCENES" 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

ASTROLOGY 

L.A.  Features  Syndicate 

^  ^Yeekly  -  Monthly  -  Camera  Ready 

(800)959-9977 

Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

FEATURES  AVAILABLE 

ARTWORK  TO  ORDER 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  cor  care, 
auto  trivia/history.  (810)  573-2755. 

Illustrations  and  cartoons,  sports  and 
political,  color  or  block  &  white, 
overnight  via  Fed  Ex.  You  send  local 

CARTOONS 

photo(s)  and  instructions,  1  send  you 
bock  finished  award  winner.  Coil  for 

Cartoons,  Caricatures,  Drawings 
by  Hawaii  cartoonist  John  Pritchett 
http://www.pritchettcartoons.com 

info-samples,  prices  can't  be  touched 
(781)933-4897 

E-mail:  clolsen39@mail.idt.net 

COLUMNS 

FOOD 

LAUGH,  CRY,  THINK 

Your  readers  will  when  they  read  this 
award-winning  op/ed  column.  For 
samples,  rates: 

GCorsair@aol.com  or  (352)  750-2977 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)751-0168 

Avanti  1 054@aol.com 

_ MOVIE  REVIEWS _ 

MAKE  AN  IMPACT  on  your  Arts  Page 
with  fun,  insightful  film/video  reviews 
your  readers  will  come  to  look  for. 
Christopher  Smith,  o  book/film  critic 
for  10  years,  reaches  hundreds  of 
thousands  each  Monday  in  one  of  the 
Northeast's  largest  daily  papers.  Low 
rates.  Fun  to  read!  E-mail: 

chris.smith@umaine.edu  or  call 
(207)989-9821  for  details 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 

(409)  295-5794 
Fox  (409)  295-9624 
PO.  Box  1 972,  Huntsville,  TX  77342 


CROSSWORD  PUZZLES,  $4  each 
Satori  Publishing, 

(219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


_ RELIGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  o  free  sample,  call 
(800)  257-4972 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884* 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVEST  IN  EXCELLENT  JOURNALISM 
AND  A  ROBUST  ECONOMY 
New  Mexico's  leading  monthly  needs 
investors  to  become  a  weekly. 
Contact  Steve  Lawrence,  Crosswinds, 
(505)  883-4750 


NEWSPAPER  APPRAISERS 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(81 3)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
_ (505)  524-0122 _ 

GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Soles 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 
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NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  ••  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791 
FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265  9300  Fax  (21 4)  369-6496 


NEWSPAPERS  FOR  SALE 


CONSIDERING  SALE  of  deep  south 
weekly  and  shopper  in  a  strong  non¬ 
competitive  market.  1 997  sales  will  be 
$300,000.  Building  Included.  Send  for 
recent  copies  and  packet  of  informa¬ 
tion.  Box  08370,  Editor  &  Publisher. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

Estsblfshc^  in  i923  Af\ti  cqc 

inotte  Park  DrivA.  Ro^Aman.  4UO*DOO-O0^1 


i 


H  Established  in  1923  coe  eeo-i 

1  Annette  Park  Drive,  Bozeman,  40b-Oob-bb21 
John  T.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 


http;//www.mcdiainfo.com 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Profitable  niche  publication 
$700,000.  COLORADO:  Weeklies 
$193,000,  $150,000,  Weekly  plus 
shopper,  $350,000.  Mayo  Communi¬ 
cations,  (813)  971-2061 . 


RESORT  WEEKLY  Rocky  mountains. 
Fast  growing.  $300K.  Box  08363, 
Editor  &  Publisher. 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  A|! 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


PUBUCATIONS  FOR  SALE 


HAWAII  HOLISTIC  PUBLICATION.  6 
years  in  business.  Owner  moving. 
$25,000/offer.  (808)  234-0279, 

OHOHIA,  350  Ward  Ave.,  #106-130, 
Honolulu,  Hawaii  96814.  Attn:  Angie. 


Editor  &  Pi  BUSHER 
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EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or  remanufac¬ 
tured.  Call  Andrew 

(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
E-mail;  dkgeorge@midAmerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


Qualicy  that  makes  an  impression  worldwide 

^  Select  from: 

(  ^  >  I  O  Complete  Presses 

\J  □  Additions  to  Existir>g  Presses 

a  3-color  Satellites 
rn  □  4-Hi  Afrar»oements 
a  Stacked  Units 

\  C3  Integral  Roll  Star>d  Units  LT  ^ 
O  Half  end  Quarter  Folders  qUo 

1  \  OCutoff  20”-21V4‘-22"-22V4’ 

□  18,500  to  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  BRAPHC5* 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Smoll/Medium/Large  Newspapers 
Telephone  (81 3)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine45"RTP's- 1990. 

•10-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  and  ten  RTP's,  22  3/ 4" 
(578mm)  -  never  installed. 

•Six  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTP's,  and 
60  HP  motors  and  controllers. 

•GOSS  COMMUNITY  SSC  with  8 
floor  units  and  two  U.O.P.'s;  SSC 
folder,  upper  former  and  two  60  H.F. 
motors  and  controllers  -  22  3/4"  cut¬ 
off. 

•6-unit  DAILY  KING  with  KJ8  and  75 
H.P.  motor  and  drive,  1 977. 

•Add-on  units  for  most  makes  and 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  fjest  offer,  (913)  362-01 19. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552  1528 
Fax  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midAmericagraphics.com 
E-mail:  dkgeorge@midAmerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817 
Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 

Horace  Southward 
(800)  950-8475 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN 
(616)  458-6611 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)247-2338 
WWW.  ci  rcu  lotion .  net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


CIRCULATION  SERVICES 


r  •  c  f  a  ^  j 

“Whatever  it  takes 
to  satisfy  customers  - 
yours  and  ours.” 
1-800-327-8463 


Editor  &  Pi  Bi  iSHER 


CIRCULATION  SERVICES 


TURN  YOUR  Do  Not  Call  list  into 
Pay-In  Advance  subscribers 
For  information 
call 

(610)  970-8957 
Susan  West 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  ta  respond  to  your  needs. 
Dennis  McQuillan 
(800)  260-9823 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  honds-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 

(800)  274-1004 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUd  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains 
Tel:  (303)  791-3301 
http;//www.fakebrains.com/scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 


MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also;  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE 
(800)  657-2110 


E6?P  Classified 

It’s  Your  Peoplc'tO'People  Meeting  Place 

Find  your  editiir,  advertisint;  manaf>er,  artist,  sales  representa¬ 
tive,  circulation  manager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We  reach  the  working  journal¬ 
ists  you  want  to  reach,  every  week  .  .  .  83,0(X)  strong.  Rates  and 
order  form  are  at  the  end  of  the  Classified  section.  To  increase 
accuracy  and  expedite  placement.  Fax  your  ad  to  (212)  929-1259, 
or  mail  it  to; 

Editor  &  Publisher 
Classified  Department 
1 1  W.  19th  Street,  New  York,  NY  10011 


http;//www.mediainf().com 
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Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Name 


Company,, 


Street  Acldress_ 


City_ 


(Sorry,  no  detveries  10  P.O.  boxes) 

.State _ Zip _ 


Phone. 


Fax_ 


(In  case  we  have  questions  about  your  order) 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  Intcrnattoi^l 

Y  tAR  B(30K 

$125 

BLUE 

1998  Edttor&Pubusher 
Market  Guide 

SlOO 

Bl 

OlEEN 

1998  E&P/FPP  (Community, 
Specialty  and  Free 
PuBucATtONS  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

TAX** 

MY  TOTAL  ORDER 

mM 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


Your  Business  (Check 

one  Category  Only)  ! 

1.  J  Newspaper 

11.  -1  Service  Industry 

2.  -1  Newspaper  Equip.  Mfr. 

12.  -J  Unversity/Public  Library 

3.  -i  Syndicate^ews 

13.  J  Financial  ; 

Service 

14.  -1  Retail  1 

4.  -1  Advertising  Agency 

15.  -1  Public  Transportation 

5.  -1  Public  Relations  Rrm 

16.  -1  Individual 

6.  -J  Legal  Firm 

17.  -1  Publishing  Other  Than 

7.  -1  Government 

Newspaper 

8.  -1  Mfr. -General 

18.  -1  Real  Estate 

9.  -1  Mfr.- Auto  &  Truck 

19.  -1  Other 

10.  -1  Mfr. -Food 

i 

Mail  to;  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number;{212)  691-6939. 
e-mail  us  at  edpub@mediaiiTfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http;//wvvw.me(fainfb.com 
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Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19TH  ST. 

NEW  YORK  NY  10114-0111 


HELP  WANTED 


_ ADMINISTRATIVE _ 

GENERAL  MANAGER 
Growing  publications  group  is  looking 
for  on  experienced  manager  who  can 
do  it  all  -  sell,  hire,  train  and  motivate 
people.  They  should  have  a  successful 
track  record  in  the  free  newspaper  or 
shopper  industry.  The  right  candidate 
will  manage  up  to  five  different  pub¬ 
lications  and  have  direct  responsibility 
for  more  than  two  offices.  Tell  us  in  a 
cover  letter  about  yourself  and  why 
yau  might  have  the  right  stuff  for  this 
position.  We  offer  paia  medical,  salary 
plus  bonus,  auto  allowance  and  advan¬ 
cement  opportunities  in  our  large 
group.  Send  letter,  resume,  and  salary 
requirements  to  Group  President,  Box 
08359,  Editor  &  Publisher. 


PUBLISHER 

We're  searching  for  a  candidate  with 
a  proven  track  record.  Person  should 
have  extensive  marketing,  sales  and 
operational  experience.  This  is  a 
growth  opportunity  to  take  a  sleepy  com¬ 
munity  newspaper  to  the  next  level.  If 
you  are  interested  in  “hands  an” 
opportunities  to  run  your  own  newspa¬ 
per,  this  may  be  your  opportunity. 
We're  people-oriented  and  reward 
high  achievers.  Send  yaur  resume  and 
salary  history  to  Box  08360,  Editor  & 
Publisher. 


_ ADMINISTRATIVE _ 

PUBLISHER 

The  American  Legion  Magazine,  a  3 
million  circulation,  four-color,  monthly, 
general-interest,  veterans  advocacy 
publication,  is  seeking  a  publisher.  The 
ideal  candidate  possesses  either  a  busi¬ 
ness  or  journalism  degree,  has  a  mini¬ 
mum  of  10  years'  experience  in  maga¬ 
zine  journalism/ management,  and  is  a 
veteran  eligible  for  membership.  Job 
location  is  Indianapolis.  Excellent  bene¬ 
fits.  Please  send  resume,  salary  history 
to  Ms.  Patty  Waltz,  HR  Director,  P.O. 
Box  1055,  Indianapolis,  IN  46206. 

ADVERTISING 

ADVERTISING  DIREaOR 

The  Union,  a  six-day,  16,000- 
circulation  daily  in  Northern  Califor¬ 
nia's  most  beautiful  setting,  needs  an 
advertising  director. 

We  want  all  the  stellar  qualities  every¬ 
body  else  wants,  but  mostly  we  need  a 
confident  coach  and  manager.  We 
have  a  great  hometown  newspaper  in 
a  wonderful  place.  If  yau'd  like  to  help 
us  excel,  and  like  the  idea  of  living 
somewhere  special,  send  a  resume  and 
letter  about  yourself  to  publisher  John 
Walker,  11464  Suttan  Way,  Grass 
Valley,  CA  95945. 

E-mail:  johnw@theunion.com 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  hands- 
on  sales  experience  as  well  as  man¬ 
agement  capabilities  is  needed  for  one 
of  California's  most  prestigious  weekly 
newspaper  groups,  growing  economic 
base,  ideal  place  to  live.  Hease  send 
resume  and  salary  requirements  with 
cover  letter  to  Advertising  Director,  Com¬ 
munity  Newspapers,  Inc.,  2045  Grant 
Street,  Box  1 00,  Selma,  CA  93662. 

NEWS  Feature  Advertising  sales,  your 
area.  FREE  start-up  manual.  Box  8458, 
Madeira  Beach,  FL  33738-8458. 


ACADEMIC 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

for  60,000  AM  &  PM  daily  and 
73,000  Sunday  in  Zone  6.  We  are  the 
classified  franchise  in  our  market... and 
we  intend  to  keep  it  that  way.  Strang 
people  skills  needed  to  direct  and 
develop  staff  of  18;  strong  sales  man¬ 
agement  skills  needed  to  protect  our 
revenue  base  and  help  it  grow.  Chain- 
owned,  major  company  benefits.  Send 
resume  to  Box  08361,  Editor  &  Pub¬ 
lisher. 


ACADEMIC 


THE  SCHOOL  OF  JOURNALISM 
ATTHE  UNIVERSITY  OF  MONTANA-MISSOULA 
DEAN 

The  University  of  Montana  School  of  Journalism  is  searching  for  a 
dean.  The  School  of  Journalism  is  the  second-oldest  undergraduate 
journalism  school  in  the  nation,  is  accredited  by  ACEJMC  and  offers 
B.A.  degrees  in  journalism  and  radio-television  and  an  M.A.  in  jour¬ 
nalism. 

The  University  of  Montana  is  a  comprehensive  liberal  arts  institution 
with  seven  professional  schools,  1 2,000  students  and  500  faculty. 

The  University  of  Montana  is  one  of  two  universities  of  the  Montana 
University  System  and  The  University  of  Montana-Missoula  is  the  cen¬ 
ter  of  liberal  arts  education  in  Montana.  It  is  the  only  university  in  the 
state  with  a  School  of  Journalism. 


PUBLISHER 

Large  newspaper  company  seeking 
publisher  for  one  of  its  smaller,  grow¬ 
ing  newspapers.  The  successful  candi¬ 
date  must  possess  a  high  level  of  both 
self-motivation  and  leadership  skills 
and  be  a  team  player.  We  are  looking 
for  the  right  person  to  provide  these 
attributes  both  within  the  newspaper 
and  the  community  it  serves.  Candi¬ 
dates  should  have  a  solid  track  record 
in  the  marketing  side  of  newspapering. 
Applicants  must  be  able  to  maintain  a 
working  relationship  with  the  man¬ 
agement  team  of  a  larger  company- 
owned  property  nearby.  This 
opportunity  provides  an  excellent 
window  for  advancement  within  the 
company  at-large.  Superior  performance 
will  be  rewarded.  We  will  provide  a  com¬ 
petitive  bose  solary  plus  MBO,  as  well  as 
a  full  benefit  package  including  a  401  (k) 
plan. 

Submit  resume,  including  salary  history 
and  expectations  to  Box  08362,  Editor 
&  Publisher. 

Only  applications  including  salary 
information  will  be  considered. 


NEWSPAPER  GENERAL  MANAGER 
General  Manager  with  community 
journalism  background  for  3,400 
circulation  newspaper  and  shopper 
publication  in  Pine  City,  Minnesota 
located  in  rural  setting  with  lakes  and 
forests,  just  60  miles  north  of  the  Twin 
Cities  along  1-35.  Bonus  program 
along  with  excellent  benefit  package. 
Send  resume  and  references  to  Wade 
Weber,  director  of  operations,  106 
NW  Railroad,  A4ora,  NM  55051 . 


ClASSIFIED/TELEMARKETING 

MANAGER 

Our  25,000  daily  on  the  Front  Range 
of  Colorado  is  looking  to  fill  our 
Classified/Telemarketing  manager's 
position.  The  past  manager  has  been 
romoted.  This  is  an  opportunity  to 
uild  a  career  with  a  growing,  well- 
managed  community  newspaper  group 
that  cares  about  the  success  of  its 
employees.  Like  most  Front  Range  com¬ 
munities,  ours  is  growing  and  we  need 
someone  with  the  creativity  and  drive 
to  help  us  capitalize  on  that.  You'll 
report  directly  to  the  publisher  who  has 
a  history  of  mentoring  some  of  the 
most  successful  marketers  in  the  busi¬ 
ness.  Learn,  grow  and  succeed  with  us. 
Send  resume,  references  and  salary 
history  to  Box  08367,  Editor  &  Pub¬ 
lisher. 


THE  PRESS  ENTERPRISE,  a  22,000,  7- 
day  AM  newspaper  has  an  immediate 
opening  for  an  individual  who  is  seek¬ 
ing  and  is  capable  of  building  a  great 
career  in  classified  sales,  marketing 
and  management. 

Individual  must  be  energetic,  be  a  self 
starter,  goal  oriented  and  have  a  desire 
to  succeed.  Also  have  a  winning  atti¬ 
tude,  good  communication  skills,  a  strong 
work  ethic  and  a  working  knowledge 
of  computers. 

This  person  will  work  with  our  team  to 
develop  new  business  opportunities  for 
classified  in  the  newspaper,  in  new 
products  and  online. 

For  immediate  consideration,  send 
your  resume  along  with  salary  history 
and  requirements  to:  Press  Enterprise 
c/o  Human  Resources,  3185  Lacka¬ 
wanna  Avenue,  Bloomsburg,  PA 
17815. 


The  dean  is  the  academic,  administrative  and  professional  leader  of 
the  school.  Duties  include  general  administration,  outside  fund  rais¬ 
ing,  directina  the  academic  program,  teaching,  advising,  and  serving 
as  the  school's  advocate  on-  and  off-campus. 

The  successful  candidate  will  have  the  following  qualifications: 

4  administrative  experience,  preferably  in  an  academic  institution; 

♦  distinguished  professional  experience  in  print  or  broadcast  news; 

^  the  ability  and  commitment  to  raise  funds;  and 
4  an  advanced  degree  or  professional  accomplishments  commensu¬ 
rate  with  appointment  at  the  rank  of  professor  with  tenure. 

College-level  teaching  experience  is  preferred. 

The  position  is  tenurable.  The  appointment  will  be  effective  July  1 , 
1998. 

Applications  received  by  February  1 ,  1 998,  will  be  given  full  consid¬ 
eration  and  should  include  a  statement  of  interest  addressing  the 
qualifications,  a  professional  resume  and  three  current  professional 
references.  Nominations  are  encouraged  and  should  be  received  by 
January  10,  1998.  The  position  will  be  opon  until  filled.  Applications 
and  nominations  should  be  sent  to: 


Journolism  Dean  Search  Committee 
c/o  Robert  Kindrick,  Provost 
The  University  of  Montana 
Missoula,  MT  59812 


Questions  may  be  directed  to  B.  Edwin  Eck,  Chair  of  the  Committee, 
(406)  243-431 1. 

The  University  of 

Montana 

The  University  of  Montano  is  an  Equal  Opjpxjrtunity/Affirmotive  Action  Employer 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Are  you  ready  to  moke  o  career  move? 
The  Community  Press,  o  leader  in  the 
suburban  publishing  business,  is 
seeking  o  results  oriented  individual 
to  lead,  guide  and  develop  a  team 
of  dynamic  sales  professionals  to 
optimum  performance  levels.  As 
Classified  Manager,  you  will  be 
responsible  and  accountable  for  devel¬ 
oping  innovative  strategies  for  growth 
in  a  competitive  morket,  motivating  the 
staff  and  accomplishing  sales  revenue 
plan.  The  right  candidate  will  have 
excellent  planning,  marketing  and 
organizational  abilities;  written  and 
verbal  communications  skills  and  o  pro¬ 
ven  track  record.  Minimum  of  2  years 
management  and  classified  experi¬ 
ence,  preferably  in  newspapers.  We 
offer  an  excellent  compensation  and 
benefit  package,  including  401  (k).  If 
you  are  interested  in  this  career 
opportunity,  send  your  resume  and 
salary  requirements  to  HR  Manager, 
The  Community  Press,  4910  Para 
Drive,  Cincinnati,  OH  45237.  Fax: 
(513)  242-2649.  No  phone  colls, 
please. 


ADVERTISING 
OPERATIONS  MANAGER 

The  Bucks  County  Courier  Times,  a  six- 
day  AM  daily  publishing  in  South¬ 
eastern  Pennsylvania,  is  seeking  a 
highly-motivated,  hands-on  manager 
to  fill  the  newly-created  position  of 
Operations  Manoger  in  our  Advertis¬ 
ing  Department.  A  qualified  candidate 
would  possess  newspaper  production 
experience  or  equivalent  training  and 
be  familiar  with  PC-based  advertising 
systems.  Familiarity  with  QuarkXPress 
would  also  be  a  plus.  This  person  will 
be  responsible  for  overseeing  our 
creative,  page  layout  and  trafficking 
teams,  as  well  as  responsibility  for  all 
advertising  production  systems,  includ¬ 
ing  oudiotext  and  Internet.  The  Courier 
Times  offers  a  competitive  salary  plus 
benefits  with  the  opportunity  to  grow 
within  Calkins  Newspapers.  If 
qualified,  send  resume  and  salary 
requirements  to: 

Timothy  J.  Birch 
Advertising  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 

Fax:  (215)  269-3303 
E-mail:  tbirch@calkinsnewspapers.com 


_ ADVERTISING _ 

CLASSIFIED 

TELEPHONE  SALES  MANAGER 

The  Appleton  Post-Crescent,  o  60,000 
circulation  daily  newspaper  located  in 
Appleton,  Wl,  has  an  immediate  open¬ 
ing  For  a  Classified  Telephone  Sales 
Manager.  The  successful  candidate  will 
manage  our  growing  classified  call 
center  operations  to  assure  service, 
sales  and  productivity  standards  are 
exceeded. 

Qualifications:  College  degree  or 
equivalent  experience,  PC  literate  and 
a  minimum  of  2  years  supervisory 
experience  in  an  inbound  call  center. 
Strong  organizational  and  communica¬ 
tion  ^ills  and  successful  sales  back¬ 
ground  are  essential.  Excellent  com¬ 
pensation  and  benefit  package  includ¬ 
ing  bonus  program  available.  Send 
resume  and  salary  history  to: 

Marilyn  Duquaine 
Classified  Advertising  Manager 
The  Post-Crescent 
P.O.Box  59 

Appleton,  Wl  5491 2-0059 


DISPLAY  ADVERTISING  MANAGER 

Centrol  Maine  Newspapers  is  seeking 
a  career  minded  sales  manager  who  is 
interested  in  working  for  o  multi-medio 
company.  As  the  senior  advertising 
manager  at  the  Waterville  Morning 
Sentinel,  you  will  have  the  opportunity 
to  be  port  of  a  strong  2-newspaper 
advertising  team  (total  circ.  39,(X)0 
daily).  The  Advertising  department 
management  structure  provides  this 
position  with  a  combination  of  autonomy 
and  support.  To  be  successful  in  this 
role,  we  seek  an  individual  who  has: 

•Proven  ability  to  motivate  staff 
•Strong  administrative  skills 
•A  track  record  of  developing  prof¬ 
itable  relationships  with  accounts 
•A  minimum  of  2  years  sales  man¬ 
agement  experience 
•Enthusiasm  and  creativity 

CMN  is  o  division  of  Guy  Gannett 
Communications.  In  oddition  to  a  com¬ 
pensation  package,  which  can  exceed 
50K,  strong  opportunities  for  advance¬ 
ment  exist.  Maine  affords  o  beautiful, 
safe,  family  oriented  environment  with 
affordable  housing.  Please  send  a  let¬ 
ter  of  interest  and  resume  to: 

Central  Maine  Newspapers 
Attn:  Nancy  Manes,  HR  Director 
274  Western  Avenue 
Augusta,  ME  04330 
Fax  (207)  621-5610 
E-mail:  nmanes@biddeford.com 
EOE  M/F 


(lA»iri[DADVERINNGD[ADllN[i 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


_ ADVERTISING _ 

MAJOR  ACCOUNTS 
ADVERTISING  MANAGER 

The  San  Jose  Mercury  News,  a  Knight- 
Ridder  newspaper,  is  seeking  an  expe¬ 
rienced,  high-level  professional  to  join 
our  Advertising  Sales  Management 
team.  Responsibilities  include  man¬ 
agement  leadership,  development  of 
the  retail  major  accounts  sales  group 
which  generates  advertising  revenue. 

Requirements  are:  4  year  college 
degree  in  advertising  or  marketing  and 
the  completion  of  Team  Leadership 
training  program.  Excellent  verbal  and 
written  communication  skills.  Along 
with  4  years  outside  newspaper 
advertising  or  other  medio  selling 
experience  with  demonstrated  success 
managing  and  developing  territory 
revenues.  Minimum  of  3  years  suc¬ 
cessful  management  experience  in  a 
sales  environment. 

We  offer  a  competitive  compensation 
and  benefits  package.  Qualified  appli¬ 
cants  should  submit  their  resume  and 
salary  requirements  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to:  jobs@sjmercury.com. 
EOE  (RE:  Major  Accounts  Manager) 

FAX  (408)  271-3689 

Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 


REGIONAL  ADVERTISING 
AAANAGER  -  RETAIL 

Experienced  and  successful  in  advertis¬ 
ing  sales  and  staff  management.  We 
need  a  dynamic  individual  to  supervise 
an  aggressive  sales  staff  in  one  of 
Southern  California's  fastest  growing 
markets. 

Rush  resume,  salary  expectations  to: 

Frances  Ruka 

Retail  Advertising  Manager 
The  Press-Enterprise 
3512  Fourteenth  Street 
Riverside,  CA  92501  -3878 
FAX.  (909)  782-7629 

WANTED:  A  General/Sales  Manager 
that  can  take  a  one  paper  4  rep 
sleeper  to  a  5  paper  15  rep  machine 
in  two  years.  If  you  can  do  it,  send 
resume  to  Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 

ART/GRAPHICS 

THE  ATLANTA  JOURNAL-CONSTITU¬ 
TION,  the  South's  leading  news¬ 
paper,  has  four  openings  in  its  Ad¬ 
vertising  Creative  Department.  The 
newspaper  seeks  three  designers.  In  a 
fourth  position,  the  newspoper  seeks 
an  individual  with  prior  managerial/ 
supervisory  experience  for  an  up¬ 
wardly  mobile  position.  Ideal  appli¬ 
cants  should  demonstrate  active  involve¬ 
ment  in  the  design  industry  as  well  as 
have  planning  and  leadership  skills  to 
help  manage  a  growing  department  of 
about  25.  Knowledge  of  QuarkXPress, 
Photoshop,  etc.  is  required.  Design  skills 
a  plus.  All  applicants  should  submit 
resumes  to  ATTN:  Advertising  Creative, 
Fourth  Floor,  72  Marietta  Street, 
Atlanta,  GA  30309.  Fax:  (404)  614- 
2643.  In  addition,  designers  should  sub¬ 
mit  five  non-returnable  work  samples. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

Small  progressive  publisher  of  weekly 
newspapers  and  niche  publications  is 
seeking  an  aggressive  and  creative 
individual  to  oversee  circulation  and 
distribution  operations.  Candidates 
should  have  strong  marketing  and 
sales  abilities,  problem  solving  capa¬ 
bilities,  knowledge  of  newspaper  cir¬ 
culation  and  alternate  delivery  sys¬ 
tems.  Benefits  include  health  pack¬ 
age,  401  (k)  and  bonus  opportunities. 
Please  forward  letter  of  interest  and 
resume  to: 

William  Hough,  Publisher 
The  Enterprise 
50  Depot  Avenue 
Falmouth,  MA  02540 


CIRCULATION  MANAGER 
If  you  feel  your  talents  warrant  a  move 
up  to  a  major  Metro  market,  this  may 
be  the  opportunity  of  a  lifetime.  We 
are  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper. 

Candidates  will  need  at  least  five  years 
circulation  management  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation. 

Must  have  excellent  managerial  and 
people  skills,  with  ability  to  train  and 
motivate  staff  to  improve  customer  ser¬ 
vice,  home  delivery,  and  single  copy 
sales. 

Knowledge  of  circulation  systems 
(Neasi-Weber)  preferred.  Budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired. 

Excellent  salary,  bonus,  and  benefits 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08337,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Experienced  manager  for  25,000 
circulation,  3-day/week  TMC  newspa¬ 
per  in  McClatchy  organization.  Good 
pay,  benefits.  Send  resume,  salary  his¬ 
tory  to  Ted  Vaden,  editor  and  pub¬ 
lisher,  The  Chapel  Hill  News,  P.O.  Box 
870,  Chapel  Hill,  NC  27516. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  0  monthly  association 

house  organ. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CIRCULATION 


CIRCULATION  MANAGER  - 
HOME  DEUVERY 

Copley  Los  Angeles  Newspapers,  a 
coastal  1 1 0,000  circulation  group  of 
AM  dailies,  seeks  applicants  with 
circulation  management  experience. 
The  division  consists  of  three  daily  and 
five  weekly  newspapers  with  a  circula¬ 
tion  area  from  Malibu  to  San  Pedro. 
Responsibilities  include  developing  and 
implementing  strategies  for  increasing 
circulation  and  customer  satisfaction 
and  managing  the  departmental 
budget. 

The  successful  candidate  will  demon¬ 
strate  a  record  of  leadership,  exten¬ 
sive  experience  with  home  delivery,  cus¬ 
tomer  service,  single  copy  and  circula¬ 
tion  sales,  knowledge  of  independent 
contractor  issues  and  an  open,  coop¬ 
erative  communication  style.  Analytical 
skills  and  PC  competency  are  also  re¬ 
quired. 

Competitive  pay  based  on  experience 
and  performance.  Excellent  benefits. 
Applicants  should  send  a  letter  of 
applicotion  and  resume  to; 

Copley  Los  Angeles  Newspapers 
5215  Torrance  Blvd . 

Torrance,  CA  90503 

or  Fax  to  (3 1 0)  540-9455 
or  E-mail  to  Clanhr@ix.netcom.com 


CIRCULATION  TEAM  MANAGER 

The  Brodenton  Herald,  a  Knight-Ridder 
newspaper  on  the  west  coast  of  FL,  has 
an  opening  for  o  Circulation  Team 
Manager  to  lead  a  teem  of  carrier 
supervisors.  A  Team  Manager  is 
responsible  for  sales,  marketing  and 
delivery  of  newspapers  within  a  terri¬ 
tory,  including  home  delivery,  single 
copy  and  NIE.  Previous  circulation  or 
sales  and  marketing  experience  pre¬ 
ferred.  Requires  working  early  morn¬ 
ings,  weekends  and  holidays.  Send 
resume  to  Bob  Turner,  Operations 
Director,  P.O.  Box  921,  Bradenton,  FL 
34206. 


Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News. 

Call  Fred  Kissell 
(303)  892-5467 

HIGH  DESERT  (CA)  7-day  newspaper 
seeks  crew/ store  front  sales  contractor. 
Call  Mike  Belles  at  (760)  951-6218. 

Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 


CIRCULATION 


HOME  DEUVERY  MANAGER 

The  New  York  Times  has  an  excellent 
opportunity  for  an  experienced  Home 
Delivery  Manager  in  its  western 
region.  This  position,  based  in  San 
Francisco,  covers  the  Bay  Area  and  the 
Pacific  Northwest.  The  ideal  candidate 
will  have  a  solid  background  in  news¬ 
paper  home  delivery  and  customer 
service.  This  person  will  also  possess 
superior  verbal  and  written  communi¬ 
cation  skills  and  the  ability  to  be  an 
effective  team  leader.  A  college  degree 
is  preferred. 

The  successful  candidate  will  have 
budgeting  experience  and  a  proven 
track  record  leading  a  field  staff  in 
meeting  aggressive  circulation  and  ser¬ 
vice  goals. 

Knowledge  of  circulation  systems  and 
familiarity  with  MS  Office  and  Lotus 
Notes  is  essential. 

We  offer  a  competitive  salary  with 
bonus,  and  a  comprehensive  benefits 
package  including  401  (k)  and  com¬ 
pany  car.  For  confidential  considera¬ 
tion,  please  send  your  resume,  includ¬ 
ing  salary  history,  to; 

The  New  York  Times 
229  West  43rd  Street 
New  York,  NY  10036 

Equal  Opportunity  Employer 


SALES  AND  MARKETING  MANAGER 
The  Columbus  (GA)  Ledger-Enquirer,  a 
Knight-Ridder  newspaper  located  100 
miles  from  Atlanta,  has  an  opportunity 
for  an  experienced  sales  and  market¬ 
ing  professional  looking  for  advance¬ 
ment.  If  you  hove  a  proven  track 
record  in  quality  order  acquisition, 
telemarketing,  outside  sales  crews,  and 
carrier/district  manager  sales,  under¬ 
stand  market  research  and  segmenta¬ 
tion,  and  are  interested  in  being 
an  integral  part  of  a  progressive  cir¬ 
culation  team,  we  want  to  hear  from 
you.  A  very  competitive  compensation 
package,  including  sales  bonus,  plus 
on  extensive  benefits  program,  make 
this  an  attractive  opportunity  for  the 
right  individual.  E-mail  resume  with 
cover  letter  to  margieow@leo.infi.net, 
or  fax  to  HR  director  (706)  576-6294, 
or  mail  to  HR  director,  P.O.  Box  71 1, 
Columbus,  GA  31 902. 

An  equal  opportunity  employer. 
Women,  minorities  and  persons  with  dis¬ 
abilities  are  encouraged  to  apply. 


MASTERCARD  ♦  VISA 
AMERICAN  EXPRESS  ♦  CHECKS 

FOR  CLASSIFIED  ADS 


CIRCULATION 


SALES  DEVELOPMENT  MANAGER 

The  Statesman  Journal,  a  Gannett 
newspaper  in  Salem,  Oregon  located 
in  the  beautiful  Willamette  Valley,  has 
an  immediate  opening  for  a  Sales 
Development  Manager  in  our  Circula¬ 
tion  Department.  Responsibilities 
include  planning,  designing  and  imple¬ 
menting  sales  and  marketing  programs 
for  both  the  Statesman  Journal  and 
USA  Today  in  order  to  meet  depart¬ 
ment  goals  along  with  managing  the 
associated  budget.  This  includes  man¬ 
agement  of  the  telemorketing  and  reten¬ 
tion  operation  to  achieve  a  high  level 
of  staff  performance  and  order  prod¬ 
uctivity  through  staff  development,  train¬ 
ing  and  motivation.  You  will  also 
manage  all  carrier  sales  and  recogni¬ 
tion/incentive  programs.  The  qualified 
applicant  should  have  strong  man¬ 
agement  experience,  excellent  commu¬ 
nication  skills  and  computer  skills.  Pro¬ 
ven  ability  to  develop  sales  programs, 
promotions  and  the  ability  to  train  peo¬ 
ple  in  various  sales  techniques  is 
required.  Experience  in  telemarketing 
and  a  familiarity  with  telemarketing 
regulations  would  be  helpful.  Any  of 
the  following  would  be  a  plus;  graphics 
training,  marketing  experience,  news¬ 
paper  circulation  experience.  The 
Statesman  Journal  offers  a  competitive 
salary  and  excellent  benefit  package. 
Send  a  letter  of  application,  resume 
and  salary  history  to  Statesman 
Journal,  Personnel  Department,  P.O. 
Box  1 3009,  Salem,  OR  97309  or  fax 
to  (503)  399-6873. 

An  Equal  Opportunity  Employer. 


EDITORIAL 


ASSIGNING  EDITORS 
Lexington  Herald-Leader  (Knight- 
Ridder;  125,000  daily,  160,000  Sun¬ 
day)  seeks  assigning  and  content 
editor  candidates  for  possible  metro- 
desk  openings.  Send  letter,  resume, 
reference  list  and  at  least  six  work  sam¬ 
ples  by  January  5  to  Tom  Caudill,  assis¬ 
tant  managing  editor,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508.  EOE  M/F 


i  ASSISTANT  BUSINESS  EDITOR 
I  Knight-Ridder  newspaper  seeks  assign- 
j  ing  and  content  editor  to  help  direct  six 
:  reporters  for  our  recently  expanded 
j  daily  Business,  Sunday  Your  Money  & 
1  Technology  and  weekly  Business  Mon- 
i  day  sections.  We're  the  dominant  news 
j  source  for  Kentucky's  lush  Bluegrass 
j  region,  home  of  horse  ond  tobacco 
j  farms,  bourbon  distilleries  and  Toyota's 
i  largest  North  American  assembly 
j  plant.  Our  reach  also  extends  into 
i  Eastern  Kentucky's  coal  country  and  to 
j  Southern  Kentucky's  lakes,  where 
i  tourism  and  houseboat  manufacturing 
I  are  dominant.  The  University  of  Ken- 
i  tucky  is  in  our  hometown,  Lexington,  a 
i  city  of  250,000  legated  80  miles  south 
:  of  Cincinnati.  Applicants  should  send 
j  letter,  resume,  reference  list  and  at 
j  least  six  work  samples  to  Tom  Caudill, 
i  assistant  managing  editor,  Lexington 
i  Herald- Leader,  100  Midland  Ave.,  Lex- 
:  ington,  KY  40508.  Deadline  is  January 
i  5.  EOE  M/F 


EDITORIAL 


ASSISTANT  CITY  EDITOR;  We're  look¬ 
ing  for  someone  who  can  help  lead  the 
reporting  staff  in  the  fastest-growing 
newspaper  market  in  the  country, 
someone  with  on  eye  for  detail,  a  lave 
of  words  and  the  ability  to  inspire 
excellence.  Duties  include  overseeing 
the  night  and  weekend  city  desk,  direct¬ 
ing  reporters  and  editing  copy.  The 
Naples  Daily  News  is  a  60,000  circula¬ 
tion  daily  in  Southwest  Florida.  Apply 
to  Michael  Cote,  city  editor,  1 075  Cen¬ 
tral  Avenue,  Naples,  FL  341 02  or  by 
E-mail  at  micote@naplesnews.com 


ASSISTANT  NEWS  EDITOR 
The  Express-Times,  a  50,000-circu¬ 
lation  MedioNews-owned  community 
daily  headquartered  in  Easton,  PA, 
is  looking  for  an  assistant  news  editor. 
We  want  an  experienced  utility  editor 
to  do  everything  from  writing  head¬ 
lines  to  coordinating  Sunday  cen¬ 
terpiece  stories.  This  person  will  work 
evenings,  including  Saturday,  and 
have  supervisory  responsibilities.  You 
will  not  be  bored  in  this  job.  For  con¬ 
sideration,  contact  news  editor  Scott 
Toole  at  (610)  258-7171,  ext.  488 
after  3  p.m,  on  weekdays  or  fax  your 
resume  to  (6 1 0)  258-7 1 30. 


ASSISTANT  SPORTS  EDITOR 

The  Antelope  Valley  Press  is  searching 
for  a  full-time  assistant  sports  editor 
responsible  for  layout,  design  and  edit¬ 
ing  of  our  sports  section.  Working 
knowledge  of  QuarkXPress,  Adobe 
Photoshop,  and  Associated  Press  style. 
Requires  a  BA  degree  with  two  to  three 
years'  experience  in  the  sparts  journal¬ 
ism  field.  Send  resume  to  Antelope 
Valley  Press,  Personnel  Department, 
P.O.  Box  880,  Palmdale,  CA  93590. 


ASSOCIATE  EDITOR  --  Are  you  o 
HARD  NEWS  reporter  looking  to  move 
up  into  a  management  position?  The 
Aspen  Daily  News,  a  14,500  circula¬ 
tion  seven-day  daily,  is  seeking  an 
Associate  Editor  to  write,  guide  the 
newsroom  staff,  and  assist  the  editor. 
Duties  include  general  assignment 
reporting  (beyond  government  meet¬ 
ings),  copy  editing,  overseeing  special 
sections  and  organizing  the  news  staff. 
Minimum  of  3  years  experience 
required.  Applicants  must  be  highly 
enthusiastic  and  willing  to  work  hard 
and  long  for  this  opportunity  to  further 
their  career. 

Send  resumes  to; 

Carolyn  Sockoriason 
Manoging  Editor 
Aspen  Daily  News 
51 7  E.  Hopkins  Avenue 
Aspen,  CO  8161 1 

or  our  E-mail  address;  sack@sopris.net 

AWARD-WINNING  paper  in  western 
Maryland  is  seeking  experienced  can¬ 
didate  for  copy  editing  position.  Com¬ 
petitive  compensation  and  excellent 
benefit  package.  Please  send  resume 
and  salary  requirements  tc  Personnel 
Director,  The  Herald-Moil,  100  Summit 
Avenue,  Hagerstown,  MD  21 740. 
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_ EDITORIAL _ 

BUSINESS  EDITORS  AND  REPORTERS 
Join  a  fast-growing  team  of  journalists 
dedicated  to  covering  how  financial 
services  companies  advertise  and 
market  to  consumers  nationwide. 
Think:  Advertising  Age  for  the  business 
world.  We're  looking  for  experienced 
writers  and  editors  to  help  us  meld  the 
best  of  print  journalism  with  the  flex¬ 
ibility  of  the  Web.  Salaries  competitive. 
Send  resume,  clips  and  references  to 
Managing  Editor,  P.O.  Box  088888, 
N.  Palm  Beach,  FL  33408,  or  E-mail 
editor@mail.bankrate.com 


BUSINESS  EDITOR  -  Maryland's  lead¬ 
ing  business  and  legal  newspaper 
seeks  a  business  editor  to  help  produce 
a  growing  six-day  daily.  Must  be 
experienced  in  all  facets  of  newspaper 
production.  Strong  editing  skills,  know¬ 
ledge  of  business  and  legal  issues  a 
plus.  We  cover  the  dynamic  Baltimore- 
Washington  market,  which  is  a  leader 
in  technology,  biotechnology  and 
information  systems.  Zone  2  candi¬ 
dates  preferred.  Competitive  salary 
and  benefits.  Resumes  to  Editor,  The 
Daily  Record,  1 1  E.  Saratoga  Street, 
Baltimore,  MD  21202. 


BUSINESS  EDITOR,  REPORTERS 

Orange  County  Business  Journal, 
expanding  weekly  in  heart  of  Southern 
California's  “Tech  Coast”,  seeks  man¬ 
aging  editor,  two  reporters.  Accomp¬ 
lished  business  journalist  sought  for 
managing  editor;  editing  experience 
preferred  but  not  required.  Reporter 
slots  require  journalists  with  experi¬ 
ence  in  or  aptitude  of  sophisticated 
business  writing.  Good  training:  Staf¬ 
fers  have  gone  on  to  Forbes,  LA  Times, 
Orange  County  Register,  Reuters, 
Bloomberg.  Contact  editor  Rick  Reiff 
at  (714)  833-8373,  fax  (714)  833- 
8751,  E-mail:  reiff@ocbj.com.  Address: 
Orange  County  Business  Journal,  4590 
MacArthur  Blvd.,  Suite  100,  Newport 
Beach,  CA  92660;  www.ocbj.com 


BUSINESS  REPORTER 

Help!  Our  health  care  reporter  is  leav¬ 
ing  the  city.  NEW  ORLEANS  CITYBUSI- 
NESS,  an  independent  weekly  business 
newspaper,  puts  a  high  value  on  smart 
reporters,  talented  writers.  Join  a  four- 
reporter  team  and  cover  beats  that 
may  also  include  legislation  or  music 
industry.  If  you're  hard-working, 
resourceful,  have  three  years  of  solid 
business  experience,  send  clips  that 
show  exceptional  interviewing  and  writ¬ 
ing  skills  to  Kathy  Finn,  editor,  P.O. 
Box  19308,  New  Orleans,  LA  701 79; 

(504)830-7231, 

E-mail:  kfinn@nopg.com 


CITY  EDITOR 

The  Bryan-College  Station  Eagle  (TX),  a 
23K  daily,  28K  Sunday  paper  and  an 
A.H.  Belo  company,  has  an  immediate 
opening  for  a  city  editor.  Must  have 
superb  editing,  organizational  and 
supervisory  skills.  Resumes  and 
references  to  Joe  Michael  Feist,  manag¬ 
ing  editor.  The  Eagle,  P.O.  Box  3000, 
Bryan,  TX  77805. 


_ EDITORIAL _ 

CITY  EDITOR 

The  Portland  Press  Herald  and  Maine 
Sundoy  Telegram  are  looking  for  a  city 
editor  to  be  responsible  for  such  key 
beats  as  the  environment,  science, 
marine  issues,  courts  and  law  enforce¬ 
ment.  We're  the  biggest  newspaper  in 
Maine,  based  in  one  of  America's  mast 
livable  seacoast  cities,  and  the  winner 
of  repeated  New  England  Newspaper 
of  the  Year  honors.  We're  looking  for 
the  best:  An  experienced  editor  with  ter¬ 
rific  work  skills,  a  collaborative 
approach  to  journalism  and  a  desire  to 
do  great  work.  A  college  degree  is 
necessary;  applications  from  women 
and  minorities  are  especially  welcome. 
Write  Curt  Hazlett,  managing  editor. 
The  Portland  Newspapers,  P.O.  Box 
1460,  390  Congress  Street,  Portland, 
ME  04101. 


COMMUNITY  Newspaper  Co.  pub¬ 
lishes  121  daily  and  weekly  papers 
focused  on  community  issues. 
Reporters  from  all  levels  of  experience 
should  contact  HR,  attn:  CMS,  33  New 
York  Ave.,  Framingham,  MA  01701  or 
fax  to: 

(508)  626-3885 
E-mail:  cstaub@cnc.com 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 
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To  order  your  copy,  contact 
EOT  Circulation  Department 
at  (212)  675-4380 


_ EDITORIAL _ 

COPY  EDITOR  TIMES  RECORDER 
Zanesville,  Ohio  Circulation  23,500 

The  Times  Recorder  seeks  a  copy  editor 
to  serve  as  the  chief  reader  of  news 
copy.  This  person  will  be  responsible 
for  reading  all  stories  that  appear  in 
the  newspaper.  Proofing  of  completed 
pages  also  will  be  included  in  the  posi¬ 
tion. 

This  is  not  a  design  job.  This  is  strictly  a 
word  job.  The  ideal  candidate  knows 
the  difference  between  a  clear  and  a 
confusing  sentence.  The  ideal  candi¬ 
date  knows  how  to  fix  a  sentence  that 
is  confusing  to  clear  while  keeping  the 
writer's  style  intact. 

The  job  will  most  likely  follow  a  Tues¬ 
day  through  Saturday  evening 
schedule.  In  those  hours  the  person  will 
have  full  authority  over  the  news  con¬ 
tent. 

This  copy  editor  will  report  directly  to 
the  managing  editor  and  be  expected 
to  work  closely  with  the  managing 
editor  on  style,  content  and  story  ideas. 

The  Times  Recorder  covers  the  city  of 
Zanesville,  which  is  the  Muskingum 
County  seat.  It  also  covers  outlying 
areas  of  southeastern  Ohio.  It  is  an 
hour  east  of  Columbus,  Ohio. 

The  staff  is  young  and  enthusiastic, 
with  veterans  as  well  who  often  work 
as  mentors  to  newer  journalists.  This  is 
an  ideal  jab  for  someone  to  use  as  a 
steppingstone  to  future  management. 

CONTACT  Kim  Margolis,  managing 
editor.  Times  Recorder,  34  S  Fourth 
Street,  Zanesville,  OH  43701 

Phone  (61 4)  450-6751 
Fax:  (614)  453-9417 


COPY  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  seek  a  candidate  with  a  bachelor's 
degree  in  English,  communications  or 
a  related  field.  Candidate  should  have 
exceptional  editing,  grammar  and  spell¬ 
ing  ability  as  well  as  experience  with 
weekly  or  daily  newspapers.  This 
person  will  be  responsible  for  editing 
hard  news,  feature  and  s|3orts  copy 
and  working  with  reporters  and  manag¬ 
ing  editors  in  production  of  newspa¬ 
pers.  We  offer  a  complete  benefit 
package,  salary,  401  (k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966-1202 
Drug-free  work  environment  and  EOE 


COPYEDITOR 

Daily  Star,  a  growing  14,000  PM  in 
SE  Louisiana,  needs  third  person  on  its 
news  desk  to  serve  as  primary  editor 
for  weekly  zoned  pages  and  design 
specific  daily  pages.  Send  resume,  sam¬ 
ples  to  Lil  Mirando,  P.O.  Box  1 1 49, 
Hammond,  LA  70404  or  E-mail  to 
lmirando@intranix.com 


_ EDITORIAL _ 

COPY  EDITOR/DESIGNER 

We  are  about  to  convert  to  full  QuarkX¬ 
Press  based  pagination  and  need  a 
versatile  workhorse  to  keep  us  pretty 
and  accurate.  We  are  a  seven-day  AM 
in  one  of  the  most  livable  areas  of  the 
country.  This  position  is  open  now. 
Send  resume,  work  samples  to  Richard 
Springfield,  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

The  Daily  News  is  also  looking  for  a 
reporter  to  cover  the  city  beat.  We're 
looking  for  someone  with  at  least  two 
years  experience.  Send  resume  and 
clips  to  Debbie  Lord,  managing  editor. 
The  Daily  News,  P.O.  Box  2949,  Fort 
Walton  B^ch,  FL  32549. 


COPY  EDITOR:  Minimum  three  years 
experience  in  layout,  design,  pagina¬ 
tion.  Competitive  hours,  wages  and 
benefits.  Send  resume,  clips  to  Jack 
Bianchi,  managing  editor,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 

COPY  EDITOR 

Aegis  Group  Publishers,  the  custom 
publishing  group  of  Campbell-Ewald, 
is  seeking  an  experienced  Copy  Editor 
to  work  in  our  Warren,  Michigan 
office.  The  ideal  candidate  will  possess 
strong  language  skills  (style,  punctua¬ 
tion,  grammar),  a  minimum  of  5  years 
of  experience  copy  editing  for  maga¬ 
zines  or  newspapers  and  knawledge  af 
the  information  technology  industry. 
We  offer  competitive  salary  and  bene¬ 
fits  package  in  a  rapidly  growing  and 
dynamic  environment!  Please  send  or 
FAX  your  resume  and  salary  history  to. 

Aegis  Group  Publishers 
Attn:  K.  Michel 
304(X)  Van  Dyke 
Warren,  Ml  48093 
FAX  (810)  558-5891 


COPY  EDITOR 

It's  an  exciting  time  to  join  this 
40,000-(-  AM  in  Yakima,  WA.  Major 
renovation,  new  editorial/pagination 
system,  redesign  all  scheduled  for  '98; 
promotion  has  created  need  for 
another  exceptional  copy  editor  with 
QuarkXPress,  Photoshop,  graphics 
experience.  Send  letter,  resume, 
references  and  samples  to  News 
Editor,  Yakima  Herald-Republic,  P.O. 
Box  9668,  Yakima,  WA  98909.  We 
are  an  equal  opportunity  employer 
and  c  member  of  The  Seattle  Times 
group. _ 

COPY  EDITORS,  REPORTERS 
Came  make  a  difference.  New  Eng¬ 
land  daily  welcomes  candidates  for 
GA  and  business  reporting  positions. 
Ability  to  report  and  write  well  for  a 
daily  and  Sunday  paper  a  must.  Seek 
copy  editors  with  strong  word  skills. 
Pagination  and  layout  a  plus.  Send 
resume,  samples  to  Bob  Veillette, 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 
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EDITORIAL 


COPY  EDITORS/REPORTER:  The 
Record  in  Stockton,  CA  (56,000  doily, 
69,000  Sunday)  has  two  immedi¬ 
ate  openings  for  copy  editors  -  one 
on  the  news  desk  and  one  on  the 
sports  desk.  QuarkXPress  experi¬ 
ence  preferred.  Applicants  should 
send  examples  af  layaut  and  editing 
to  managing  editor  Mike  Klocke,  P.O. 
Box  900,  Stockton,  CA  95201 ,  or  E-mail 
to  mklocke@recordnet.com.  The  Record 
anticipates  o  news  reporter  open¬ 
ing.  Same  addresses  for  resumes. 
The  Record  values  diversity  in  the  wark- 
place. 


COPY  EDITORS 

The  Herald-Jaurnal,  an  award  winning 
60,000  circulation  New  York  Times 
newspaper  in  western  Sauth  Carolina, 
is  seeking  full-time  news  copy  editors/ 
page  designers.  Proficiency  in 
Microsoft  Word  and  QuarkXPress  o 
plus.  Two  years  experience  preferred. 
Within  driving  distance  of  Atlanta, 
Charlatte,  the  mauntoins  and  the 
beach.  If  you  ore  interested  in  joining 
our  team,  contact:  Gloria  Fair,  news 
editor,  P.O.  Box  1657,  Spartanburg, 
SC  29304. 


COPYEDITOR 

The  Albany  Herald,  a  southwest 
Georgia  morning  daily  with  a  circula¬ 
tion  of  35,000,  seeks  o  copy  editor 
with  strong  word  ond  headline-writing 
skills  who  is  looking  for  a  position  that 
has  the  possibility  of  advancement. 
Copy  editing  experience  is  essential. 
The  Herald  publishes  seven  days  a 
week,  and  the  copy  desk  also  pro¬ 
cesses  three  weekly  products.  Quark¬ 
XPress  is  used  far  pagination.  Reply  to 
Danny  Ca'-jr,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702-0048. 


COPY  EDITOR 

The  Daily  Globe,  a  1 2,500  morning 
Minnesota  paper,  seeks  capy  editor  to 
design  feature  frants,  paginate  news 
pages.  New  computer,  prepress 
equipment  on  the  way.  Experience 
helpful,  but  we'll  train  good  grad. 
Send  resume,  examples  af  work  to  Bob 
Van  Enkenvoort,  editor.  Box  639, 
Worthington,  MN  56187. 


COPY  EDITOR 

Work  closely  with  staff  reporters  at 
night  to  tighten  and  brighten  local  copy 
in  beautiful  Nartheast  PA.  We  have  an 
opening  for  someone  with  strong  word 
and  people  skills,  plus  deadline  expe¬ 
rience  Commitment  to  community 
journalism  required.  Some  loyout, 
headline  writing;  experience  with 
Word,  QuarkXPress  a  plus.  We  are  an 
Ottaway  paper,  publishing  22,000 
daily,  26,000  Sunday,  AM.  Kim  de 
Bourbon,  editor,  Pocono  Record,  51 1 
Lenox  St.,  Stroudsburg,  PA  1 8360. 

(717)  420-4340. 
kdebourbon@poconorecord .  com 


_ EDITORIAL _ 

CUTTING-EDGE,  multi-media,  non¬ 
profit  tax  law  publisher  is  seeking  a 
News  Editor,  who  will  be  responsible 
for  coordinating  Tax  Analysts'  news  cov¬ 
erage  for  the  daily  and  weekly  federal 
publicatians.  A  good  writer  and  editor, 
the  news  editor  is  responsible  for  keep¬ 
ing  tabs  an  reporters'  schedules,  help¬ 
ing  to  develop  stories  on  the  fly,  and 
editing  daily  news  capy.  This  person 
will  work  with  the  editor  of  Tax  Notes 
and  seniar  editorial  staff  to  develop 
story  ideas,  serve  os  a  “traffic  cop” 
when  reporters  have  canflicting  daily 
and  weekly  duties,  and  help  the  H&D 
editor  provide  an  order  for  the  H&D 
news  section.  The  news  editor  should 
also  be  able  to  tell  the  Mobile  Editorial 
Assistants  which  hearing  testimany 
they  need  to  bring  back  to  TA,  assist  in 
editing  weekly  news  stories  for  Tax 
Nates,  and  help  reporters  find  back¬ 
ground  information  as  needed. 

Must  have  excellent  journalistic  writing 
and  editing  skills;  knawledge  of  tax 
law  a  plus.  The  news  editor  must  know 
the  legislative  process  inside  and  aut, 
have  excellent  arganizational  skills, 
and  be  able  to  thrive  in  a  nearly 
perpetual  crisis  under  tight  deadlines. 

Please  respond  with  cover  letter,  salary 
requirements,  resume  and  writing  sam¬ 
ples  to  6830  North  Fairfax  Drive,  Falls 
Church,  VA  22213,  Attn:  Human 
Resaurces,  by  fax  to  (703)  533-4666, 
or  send  E-mail  to  hr@tax.arg 


DESIGN  EDITOR,  BILOXI 

The  Sun  Herald,  the  Mississippi  Gulf 
Coast's  best  newspaper,  is  seeking  a 
design  editor  We  are  a  50,000 
circulatian  Knight-Ridder  paper  that's 
on  the  move.  Responsibilities:  Super¬ 
vise  a  team  of  5  designers  and  a 
graphic  artist.  Send  clips,  resume  to 
Dorothy  Wilson,  205  DeBuys  Road, 
Biloxi,  MS  39501 . 

(601)896-2345. 

Fax:(601)896-2104 
E-mail :  dowilson@sunherald.infi . net 


DESIGN  EDITOR  -  We  need  someone 
who  can  give  great  form  to  great 
ideas.  Take  the  lead  in  breathing  fresh 
life  seven  days  a  week  into  a 
renowned,  family-awned  newspaper  in 
a  historic,  livable  Midwestern  city. 
QuarkXPress  preferred.  Photoshap, 
Freehand,  Illustrator  helpful.  Send  let¬ 
ter,  resume,  examples  af  your  best 
work  to  Bob  Unger,  executive  editor, 
St.  Joseph  News-Press,  P.O.  Box  29, 
St.  Joseph,  MO  64502. 


Send  Y.&V  Box  Replies  to: 


Editor  &  Publisher 

Classified  AJ  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

EDITOR  -  The  Princeton  Packet,  Inc.,  a 
group  of  oword  winning  community 
newspapers  has  an  opening  for 
Managing  Editor  af  its  flagship  prod¬ 
uct,  The  Princeton  Packet.  BA  in  Jour¬ 
nalism  or  related  field  and  5  years 
newsroom  management  experience 
required.  Excellent  copy  editing  and 
page  design  skills,  demonstrated  staff 
leadership  ability,  strong  background 
in  editorial  writing  and  story  devel¬ 
opment.  The  Packet's  managing  editor 
is  responsible  for  content,  execution, 
deadline  and  budget  maintenance  and 
personnel.  The  successful  candidate 
will  have  excellent  interpersonal  com¬ 
munication  skills,  having  demonstrated 
an  ability  to  reach  out  to  community  in 
terms  of  leadership  and  social  interac¬ 
tion,  as  well  as  working  with  staff.  The 
ideal  candidate  is  computer  literate 
and  knows  Princeton  well.  Send 
resume,  writing  samples  and  salary  his¬ 
tory  to  The  Princeton  Packet,  Inc.  (E&P), 
P.O  Box  350,  Princeton,  NJ  08542, 
ATTN:  Human  Resources  or  fox  to 
(609)  921-8648. 


EDITOR  IN  CHIEF 

Established  trade  publishing  company 
is  spinning  off  a  new  biweekly  niche 
technology  publication  that  is  expected 
to  immediately  captivate  readers. 

This  Silicon  Valley  based  position 
requires  experience  editing  and/or 
writing  for  o  high  technology  audience 
as  well  as  excellent  cammunication 
skills  and  at  least  3-5  years  af  editorial 
management  experience  and  a  high 
tolerance  for  constant  growth  and 
change. 

Excellent  salary  and  benefits  including 
medical,  dental,  life,  and  disability,  3 
weeks  vacation  and  401  (k)  plan.  Fax 
resumes  in  confidence  to: 

METRO  STATES  MEDIA 
_ (408)  249-3644 _ 


EDITOR  for  quality  community  (weekly) 
newspaper.  Located  in  scenic  western 
New  York  state  approximately  40 
minutes  south  of  Rochester.  Candidates 
should  have  excellent  organizatianal, 
communicatian  and  writing  skills. 
Good  salary  and  benefit  package. 
Send  caver  letter  and  resume  to  Rick 
Kurtz  c/o  Genesee  Country  Express, 
1 1 3  Main  St.,  Dansville,  NY  1 4437. 


EDITOR-IN-CHIEF 

What  do  you  do  when  you've  been 
editing  the  best  community  newspapers 
in  town  (you've  done  it  for  more  than  a 
decade)  but  its  time  to  retire?  You 
advertise  far  a  replacement  wha  will 
keep  up  your  good  work.  The  opening 
is  the  top  editorial  spot  on  o  prize¬ 
winning  group  of  Zone  2  weeklies. 
Candidates  shauld  have  strong 
editorial  management  experience  and 
be  fully  versed  in  all  matters  editorial. 
This  is  a  tough  but  rewarding  job  in  a 
company  that  values  editorial 
excellence,  and  the  financial  compensa¬ 
tion  is  more  than  campetitive.  Tell  me 
why  you  want  my  job  and  what  makes 
a  great  editor.  Respond  to  Box  08236, 
Editor  &  Publisher. 


_ EDITORIAL _ 

EDITOR/WRITER 

Editor/Writer  sought  to  launch  weekly 
lifestyle-oriented  magazine  at  Zone  5 
daily.  Must  have  feature  writing/ 
editing  backgraund  and  three  years 
doily  newspaper  experience.  Strong 
copy  editing  and  enterprise  skills  essen¬ 
tial.  Send  resume,  clips  to  Box  08368, 
Editor  &  Publisher. 


EDITOR 

An  award-winning  McClatchy  News¬ 
papers  weekly  publication  in  Califor¬ 
nia's  Central  Valley  has  an  immediate 
opening  for  an  Editor  to  oversee  its 
daily  operations.  The  editor  of  The 
Clovis  Independent  will  supervise  three 
reporters/editors,  report  and  write 
editorials,  lay  out  pages,  edit  copy  and 
pictures,  manoge  the  editorial  depart¬ 
ment  budget,  coordinate  circulation  pro¬ 
motions,  and  represent  the  paper  at 
public  community  events. 

Requires  degree  in  Journalism  or 
related  field  and  3-t-  years  editor/ 
managing  editor  experience  with 
weekly  or  small  daily  paper.  Back¬ 
ground  should  include  reporting,  edit¬ 
ing  and  page  layout;  overall  newspa¬ 
per  business  familiarity  a  plus.  Com¬ 
petitive  salary  and  full  benefit  package 
included.  Send  resume,  cover  letter 
and  3-5  clips/work  samples  before 
December  19  to  VALERIE  SMITH,  THE 
CLOVIS  INDEPENDENT,  P.O.  Box 
189,  Clovis,  CA  93612.  An  Equal 
Opportunity  Employer. 


EDITOR 

Boise  Weekly,  a  growing  alternative 
weekly,  is  seeking  an  individual  with 
excellent  writing  and  editing  skills  to 
lead  a  small  staff  af  ambitiaus 
reporters.  We're  looking  for  someone 
with  a  commitment  to  in-depth,  honest 
writing  who  con  take  us  to  the  next 
level.  Send  cover  letter,  clips  and 
resume  with  references  to  Larry  Ragan, 
Boise  Weekly,  P.O.  Box  1657,  Boise, 
ID  83701. 


EDITORS  &  VYRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  notionwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  51 36  MacArthur,  Washing¬ 
ton,  DC  20016;. 

703)  506-4400. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&F  box  holdor. 

K  you  don't  want  your  reply  to  go  to  ceitam 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E6tP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITORS,  REPORTER 

The  Arizona  Doily  Sun  needs  a  city 
editor,  a  news  editor/poginotor  and  a 
general  assignment  reporter.  We  are  a 
growing  PM  daily  ( 1 3,000  weekdays, 

1 5,000  Sundays)  in  the  heart  of  Grand 
Canyon  Country  and,  at  7,000  feet, 
have  a  wonderful  four-season  climate. 
We  were  the  most  honored  small  daily 
in  Arizona  in  this  year's  APME  contest 
(37  awards)  and  are  anxious  to  build 
on  that  track  record. 

CITY  EDITOR 

This  person  directs  a  team  of  five  full¬ 
time  reporters  and  a  string  of  cor¬ 
respondents,  does  deadline  layout  and 
writes  editorials.  Substantial  reporting 
experience  a  must.  QuarkXPress  a 
plus. 

NEWS  EDITOR/PAGINATOR 
This  positian  is  key  to  our  expanded 
pagination  initiative.  The  successful 
candidate  will  design  pages  an 
deadline,  produce  advance  pages  and 
work  on  special  sections.  QuarkXPress 
a  must, 

GA  REPORTER 

This  persan  will  have  prior  reporting 
experience  on  a  small  daily  or  a 
weekly  and  be  able  to  work  on  long- 
range  projects  as  well  as  daily  assign¬ 
ments.  Seeking  a  highly  organized  go- 
getter  with  a  sense  of  the  big  picture. 

Send  letter,  resume,  clips  and  minimum 
salary  requirements  to  Managing 
Editor  Randy  Wilson,  Arizona  Daily 
Sun,  P.O.  Box  1849,  Flagstaff,  AZ 
86002. 


EDITORS 

New  Times  is  loaking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisca  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editar  and  an  associate 
editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strang  staries.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
CaU  (212)  675-4380 


_ EDITORIAL _ 

EDITOR 

The  award-winning  Pasadena  Weekly 
is  seeking  an  experienced  managing 
editor  to  make  l998  our  most  reada¬ 
ble  year  ever.  Must  hove  great  instincts 
and  Strang  arganizatianal  skills,  and 
be  able  ta  work  fast  and  effectively  in  a 
high-energy,  creative  enviranment. 
Mail  cover  letters  and  resumes  to  Paula 
Johnson,  Pasadena  Weekly,  50  S. 
DeLacey  Ave.  #200,  Pasadena,  CA 
91105.  Or  fax  to  (626)  795-01 49. 


FEATURE  REPORTERS.  Excellent  career 
oppartunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  prefer  a  candidate  with  some 
weekly  or  daily  reporting  experience 
for  part-time  or  full-time  feature  writ¬ 
ing,  but  willing  to  train  the  right 
persan.  We  offer  a  complete  benefit 
package,  salary,  401  (k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966- 1 202. 

Drug-free  work  environment  and  EOE 


FIVE  REPORTERS 

Washingtan,  DC,  publisher  seeks 
reporters  in  Hawaii,  Louisiana,  Okla¬ 
homa,  Tennessee,  and  Virginia  to 
cover  the  economy,  environment, 
health  care,  labor,  state  gavernment 
and  taxes.  We  want  only  reporters 
who  can  meet  a  daily  deadline.  We 
pay  well  and  offer  standing  assign¬ 
ments  to  regular  contributors  available 
10-15  haurs/ week. 

Find  out  more  about  BNA  at 
www.bna.com.  Please  send  cover  let¬ 
ter,  five  news  clips,  and  resume  to; 

Larry  E.  Evans 
Chief  of  Correspondents 
BNA,  N-546 
1231  25th  Street  NW 
Washington,  DC  20037 


GENERAL  ASSIGNMENT  REPQRTER 
for  1 3,000  circulation  southern  Indi¬ 
ana  daily  noted  for  in-depth  features, 
Strang  local  reporting.  Great 
opportunity  to  cover  a  wide  range  of 
stories,  gain  first-rate  clips  and  work 
with  quality,  veteran  editors.  Send  let¬ 
ter,  resume,  your  best  clips  and 
daytime  phone  numbers  of  your  three 
most  recent  editors/supervisors/ 
teachers  to  Fred  Smith,  managing 
editar.  The  Herald,  P.O.  Box  31, 
Jasper,  IN  47547-0031 . _ 


:  HARD  NEWS  REPORTERS 

i  Excellent  career  opportunity  at  a  group 
:  of  weekly  newspapers  located  in  scenic 
:  Ohio.  We  seek  a  candidate  with  excep- 
i  tional  reporting  experience  for  part- 
I  time  or  full-time  hard-news  reporting, 
:  but  will  train  the  right  person.  We  offer 
:  a  complete  benefit  package,  salary, 
j  401  (k)  and  bonus  opportunities.  Please 
;  respond  in  confidence  to  The  Sun 
•Journal,  7215  Whipple  Ave.  NW, 
:  North  Canton,  OH  44720-71 37  or  fax 
i  (330)966-1202. 

:  Drug-free  work  environment  and  EOE 


_ EDITORIAL _ 

LIVE  AND  WORK  in  beautiful  Jackson 
Hole,  Wyoming.  The  award-winning 
Jackson  Hole  Guide  is  looking  for  a 
growth  and  development  reporter  who 
can  get  beyond  the  latest  planning  com- 
missian  meetings  and  find  stories  that 
readers  can't  put  down.  The  ideal  can¬ 
didate  has  1  -2  years  experience  cover¬ 
ing  a  similar  beat,  the  ability  ta  take  on 
many  tasks  without  letting  things  fall 
through  cracks,  and  a  desire  to  be  the 
best.  Send  your  resume,  cover  letter 
and  up  to  10  clips  to  Editor,  Jackson 
Hole  Guide,  P.O  Box  648,  Jackson, 
WY  83001. 


MANAGING  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  seek  a  candidate  with  exceptional 
reporting,  editing,  training,  communi- 
catian,  planning  and  design  and 
layout  experience.  This  person  will  be 
responsible  for  one  of  the  weekly 
newspapers,  including  layout,  news 
selection  and  coverage.  We  offer  a  com¬ 
plete  benefit  package,  salary,  401  (k) 
and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue  NW, 
North  Canton,  OH  44720-71 37  or  fax 
(330)966-1202. 

Drug-free  work  environment  and  EOE 


MANAGING  EDITOR 
Award-winning,  editorially  driven 
group  of  suburban  weeklies  in  metro- 
NY  region  seeks,  editor/ manager  to 
lead  20-person  editorial  team.  If  you 
know  how  to  create  lively,  informative, 
quality  publications  on  time  and  on 
budget,  we'd  like  to  talk  to  you.  You 
should  have  strong  writing,  ecfiting  and 
page  design  skills,  leadership  and 
management  ability  and  a  warking 
knowledge  of  QuarkXPress,  pagina¬ 
tion,  and  the  internet.  Excellent  safary/ 
benefits  package.  Send  resume/clips  to 
Box  0832 1 ,  Editor  &  Publisher. 


MANAGING  EDITOR  for  small  daily  in 
historic  Mississippi  Delta.  Close  to 
Memphis,  universities.  Great  outdoor 
sports  area.  Need  a  well-balanced 
person  with  writing  and  layout  skills  to 
manage  staff  in  busy  market.  QuarkX¬ 
Press  experience  helpful.  Group 
owned.  Excellent  benefits.  Reply  to  Box 
08366,  Editor  &  Publisher. 


_ EDITORIAL _ 

MANAGING  EDITOR 

Major  health  publisher  seeks  MANAG¬ 
ING  EDITOR  of  a  monthly,  intranet- 
based  electronic  health  information  sub¬ 
scription  service  for  employees  of  sub¬ 
scribing  companies.  Individual  would 
develop  lineups  and  layout  for  each 
edition,  and  work  with  designers  and 
freelancers  to  produce  it.  Require¬ 
ments:  strong  editing  skills  (experience 
preferred);  strong  project  management 
skills;  ability  ta  demanstrate  a  good 
design  sense;  familiarity  with  internet 
pages  preferred;  must  be  fully  cam- 
puter  literate.  TO  VIEW  A  DEMO  OF 
THE  PRODUCT  YOU'D  BE  RESPONSI¬ 
BLE  FOR,  GO  TO: 

www.rodaleonlinehealth.com.  Salary 
commensurate  with  qualifications. 

Rodale  Press  offers  a  pleasant 
employee-oriented  working  environ¬ 
ment,  competitive  salaries  and 
excellent  benefits  including  401  (k),  on¬ 
site  fitness  and  day  care  centers.  Send 
resume  and  salary  requirements  to: 

Human  Resources  Dept.  (EP-MEHP) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 

Emmaus,  PA  1 8098 

EOE 

Visit  our  website  at 
WWW.  rodalepress .  com 


MANAGING  EDITOR 

Guide  and  caardinate  news  content  at 
the  Pocono  Record,  an  Ottaway  AM, 
22,000  daily,  26,000  Sunday. 
Manage  day  to  day  newsroom  opera¬ 
tions,  reporting  directly  to  and  warking 
closely  with  the  Editor.  Directly 
supervise  staff  of  10  news  reporters 
while  serving  as  member  of  paper's 
top  management  team.  Must  have 
strong  news  reporting  background, 
with  drive  to  explain  and  explare  how 
what  is  going  on  affects  readers.  Two 
years  management  or  leadership  expe¬ 
rience.  Editor  Kim  de  Bourbon,  Pocono 
Record,  51 1  Lenox  Street,  Stroudsburg, 
PA  18360. 


EOT’s 

Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675-4380 
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HELP  WANTED 


_ EPrroRiAL _ 

MARYLAND'S  best  mid-size  daily  is 
seeking  a  versatile  sports  iournalist, 
capable  of  designing  pages  on  QuarkX¬ 
Press  and  writing  tight  and  bright 
copy,  often  during  the  some  shift. 

Ability  to  hit  deadlines  is  an  absolute 
must,  as  is  the  ability  to  work  as  a 
member  of  a  small  and  motivated  team 
covering  minor  league  baseball,  high 
schools  and  colleges.  Please  send 
resume  and  salary  requirements  to 
Personnel  Director,  The  Herald-Mail, 

1 00  Summit  Avenue,  Hagerstown,  MD 
21740. 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to;  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 


NEED  A  SOLID  copy  editor/designer/ 
paginator  for  award-winning,  prog¬ 
ressive  AM  daily.  Two  years  copy  desk 
experience  and  strong  QuarkXPress 
abilities  required  Send  resume,  tear 
sheets  to  David  Bill,  news  editor, 
Athens  Daily  News,  One  Press  Place, 
Athens,  GA  30601 . 


NEWS  EDITOR.  Immediate  opening,  to 
supervise  award-winning  six-day,  16K 
PM  paper's  reporting  and  photo  staff 
and  oversee  local  coverage.  Successful 
candidate  will  have  o  proven  record  of 
exceptional  reporting,  writing  and  edit¬ 
ing  skills.  Some  management  experi¬ 
ence  preferred.  Good  people  skills, 
along  with  ambition,  drive  and  energy, 
considered  indispensable.  Group- 
owned  paper  offers  competitive  benefit 
package  and  salary  commensurate 
with  experience  Reply  to  Editor 
William  Barth,  Beloit  Daily  News,  149 
State  St.,  Beloit,  Wl  53511.  (608)  365- 
8811. 


NIGHT  METRO  EDITOR  -  We  need  a 
good  closer  -  a  solid  editor  who  is  a 
quality  control  expert  and  can  maintain 
a  tight  focus  under  pressure.  Job 
involves  taking  over  a  daily  metro 
budget  in  the  afternoon  and  shepherd¬ 
ing  it  through  the  night.  Updating  story 
budgets,  making  stories  better,  graph¬ 
ics  tighter,  setting  story  play,  juggling 
breaking  news.  We  cover  a  fast¬ 
growing  Florida  metro  region  of  a 
million  plus.  Send  cover  letter,  resume, 
work  samples  to  John  Burr,  news 
editor.  The  Florida  Times-Union,  1 
Riverside  Avenue,  Jocksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


_ EDITORIAL _ 

PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  looking  for 
a  page  designer  to  join  our  Design 
Team.  A  variety  of  duties  will  include 
the  front  page,  local  news  cover  and 
feature  section  covers.  QuarkXPress 
experience  on  a  Mac  platform 
reauired.  In  addition  to  strong  design 
skills,  we  are  looking  for  superior  news 
judgment,  a  love  of  great  photos,  keen 
interest  in  local/national/world  news 
and  excellent  skills  in  spelling  and 
rammar.  Experience  in  Freehand  and 
oing  informational  graphics  a  plus. 
Will  work  most  weekends.  Affirmative 
Action/Equal  Opportunity  Employer. 
Send  resume  and  work  samples  by 
January  1 5  to; 

Kristine  Pioch 
Design  Editor 
Kalamazoo  Gazette 
P.O.  Box  2007 
Kalamazoo,  Ml  49003 


PHOTOGRAPHER/REPORTER  wanted 
for  growing  weeklies  in  the  South 
Carolina  Lowcountry  (near  Hilton 
Head).  Must  have  photography  experi¬ 
ence,  page  makeup  (QuarkXPress) 
experience,  and  either  sports  or 
newswriting  experience.  Send  resume, 
your  best  5  photo  tearsheets,  an  exam¬ 
ple  of  page  design,  and  2  story  clips  to 
Publisher,  The  Sun-Times  Inc.,  P.O. 
Box  1030,  Ridgeland,  SC  29936. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  Son 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  mogazine-style  reporting  and 
the  hurriea  foct-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideos  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

PROJEaS  EDITOR 

The  Lexington  Herald- Leader,  a  Knight- 
Ridder  newspaper  with  a  tradition  of 
excellent  public  service  journalism, 
seeks  an  experienced  journalist  to  take 
charge  of  special  project  reporting  and 
writing  improvement,  working  with 
reporters  and  editors  throughout  the 
newsroom.  Send  resume,  clips  and  a 
brief  summary  of  skills  and  interests  to 
David  Holwerk,  managing  editor,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Avenue,  Lexington,  KY  40508.  (E-mail; 
dholwerk@Lex.infi.net).  EOE  M/F 


REPORTER 

Miami  Today  seeks  reporter  with 
interest  in  business  ond  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  High  profile  position.  Write 
with  clips,  resume  to  Mr.  Lewis,  Miami 
Today,  P.O.  Box  1 368,  Miami,  FL 
33101. 


REPORTER 

Looking  for  a  better  climate  in  the 
office  and  out?  The  North  (San  Diego) 
Times  seeks  reporter  fluent  in  Spanish, 
with  3  to  5  years  of  experience,  to  join 
regional  topics  desk.  Send  resume  and 
clips  to  North  County  Times,  Evan 
Dreyer,  950  Escondido  Avenue,  Vista, 
CA  92083.  No  phone  calls,  please. 


_ EDITORIAL _ 

REPORTER  needed;  Russian  language 
newspaper  serving  the  Chicagoland 
area  seeks  a  self-driven  bilingual 
Russian/English  full-time  reporter.  Suc¬ 
cessful  candidate  will  be  excellent 
writer  able  to  handle  political,  cultural 
and  sports  stories  and  features  while 
working  within  tight  deadlines. 
Bachelors  Degree  in  Journalism  or 
similar  field  and  two  years  or  more 
experience  required.  Send  confidential 
cover  letter,  work  history  and  clips  to 
Alexander  Khodos,  editor.  Newspaper 
7  Days,  9155  Keystone  Avenue, 
Skokie,  IL  60076  or  Fax  (847)  933- 
9946. 


SENIOR  EDITOR/PHOTO 

The  St.  Paul  Pioneer  Press,  an  award¬ 
winning  Minnesota  newspaper  with 
more  than  200,000  circulation,  is  look¬ 
ing  for  a  talented  shooter  and 
supervisor  to  lead  its  photo  depart¬ 
ment.  Applicants  must  be  comfortable 
in  a  team  environment,  working  with  a 
diverse  group  of  photographers  and 
fellow  senior  editors.  Tney  must  be 
adept  at  design  and  budgets  and 
eager  to  contribute  to  quality  journal¬ 
ism  and  high  standards.  The  manage¬ 
ment  position  reports  directly  to  manag¬ 
ing  editor.  Please  send  resume, 
portfolio,  list  of  references  and  a  short 
autobiography  to  Managing  Editor 
Vicki  S.  Gowler,  345  Cedar  Street, 
Soint  Paul,  MN  55101  by  Jan.  15, 
1998. 


Deadlines 

1*3*98  Issue 

Display  ads:  Space  Dec.  19  @  5:00  ESI 
Copy  Dec.  22  3:00  EST 

Line  ads:  Copy  Dec.  23  @  12  noon  EST 

for  further  info,  please  call 

(212)  675^380  x171  or  x173 
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HELP  WANTED 


REPORTER 

Fulltime  Reporter  to  work  with  three  com¬ 
munity/business  papers  based  in  col¬ 
lege  town.  Close  to  Baltimore,  DC, 
Philly.  J-degree,  demonstrated  writing 
skills  required.  Great  opportunity  for 
aggressive  beginner  who  can  work 
with  a  fast-moving  team.  Photography, 
layout  skills,  a  plus.  $17,500,  full 
benefits.  Send  cover  letter  and  resume 
ta  Mary  E.  Petzak,  associate  editor, 
Newark  Post,  153  East  Chestnut  Hill 
Road,  Newark,  DE  1 971 3.  EOE 


REPORTERS,  EDITORS:  Peninsula  Daily 
News,  a  17,000  daily,  has  present 
openings  and  wants  to  build  files. 
Immediate  need  for  Sports  reporter 
who  can  also  edit  copy  and  paginate 
pages,  and  a  general  assignment  news 
reporter.  Also  seeking  resumes  from 
copy  editors  and  reporters  interested  in 
working  on  the  Olympic  Peninsula.  Let¬ 
ter,  resume  and  six  clips  to  Roger 
Morton,  managing  editor.  Peninsula 
Daily  News,  P.O.  Box  1 330,  Port 
Angeles,  WA  98362. 


SPORTS  MEDIA,  SPORTS  REPORTERS, 
Sports  Writers,  Sports  Editors. 
Sports  Jobs,  Inc.  (602)  933-4345 


EDITORIAL 


SPORTS  COPY  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  accepting 
resumes  for  an  opening  on  our  sports 
copy  desk.  We  are  a  leader  in  the  use 
of  the  latest  newspaper  technology, 
with  full  pagination  and  extensive  use 
of  color.  We're  looking  for  versatile, 
experienced  editors  with  talent  and 
initiative.  Atex  and  QuarkXPress  expe¬ 
rience  is  preferred.  Our  copy  editors 
work  evening  hours  and  weekends. 
We  offer  excellent  pay  and  benefits 
and  an  atmosphere  that's  friendly  and 
professional.  We  are  an  equal 
opportunity  employer.  If  interested, 
please  forward  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 


SPORTS  EDITOR:  Award-winning 
Texas  daily  seeks  leader  for  its  three- 
member  staff.  Ideal  candidate  will  have 
the  imagination  necessary  to  take  an 
already  good  product  to  the  next  level. 
Send  resume  and  tear  sheets  to  Box 
08369,  Editor  &  Publisher. 


Reach  the  Best  and  the  Brightest  Newspaper  Profession 


EtS^P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  profession¬ 
als  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
EfifP  Classified  Department  (212)  675-4380.  Ext.  171  or  173. 


1998  Recruitment  &  HR  Features  and  ^Special  Sections; 


Issue  Dates; 

Space  Deadlines; 

January 

24 

January 

13 

*February 

14 

February 

3 

March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

^August 

22 

August 

11 

EDITORIAL 


SPANISH-SPEAKING  JOURNAUSTS 

The  News  &  Observer  is  seeking 
Spanish-speaking  journalists  to  help  us 
better  cover  a  rapidly  growing 
Spanish-speaking  population  in  the 
Triangle.  Our  high-tech,  low- 
unemployment,  housing  boom  area  is 
attractive  to  lots  of  people  from  all 
walks  of  life.  Our  Latino  population 
has  continued  to  explode.  We  must  be 
prepared  with  Spanish-speaking  copy 
editors,  assigning  editors  and 
designers,  but  particularly  reporters 
and  photojournalists.  We'll  look  at 
journalists  for  our  state  desk,  science, 
business  and  metro  reporting  jobs 
now.  Others  will  go  into  our  candidate 
database  for  future  consideration. 

Show  your  interest  by  submitting  a 
cover  letter  explaining  what  skills  you 
have  to  offer,  your  level  of  fluency, 
which  job(s)  might  most  interest  you 
and  how  soon  you  might  want  to 
move;  a  resume;  a  list  of  at  least  four 
professional  references;  an  autobio¬ 
graphy  and  samples  of  your  work. 
Reporters  should  send  samples  includ¬ 
ing  Sunday  take-outs,  profiles,  break¬ 
ing  news,  explanatory  pieces  and  work 
that  shows  how  you've  used  your  lan¬ 
guage  skills.  Editors  should  send 
similar  work  done  by  their  reporters 
and  explain  their  role. 

Mail  your  package  to  Will  Sutton,  assis¬ 
tant  managing  editor.  The  News  & 
Observer,  215  S.  McDowell  Street, 
Raleigh,  NC  27602.  No  calls,  please. 


SPORTS  COPY  EDITOR 

The  Roanoke  Times,  a  fully  paginated 
1 10,000  daily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia,  is 
looking  for  a  copy  editor  for  the  night 
desk.  We  want  someone  with  strong 
Mac  skills  who  can  work  in  a  team  set¬ 
ting  with  editors  and  reporters,  who 
can  edit  local  and  wire  copy  and  can 
do  layout,  if  you  would  like  to  work  at 
an  innovative  newspaper  located  in 
one  of  the  country's  best  places  to  raise 
a  family,  send  resume,  tear  sheets  of 
layouts  and  a  200-word  autobio¬ 
graphy  to  Bill  Bern,  sports  editor,  P.O. 
Box  2491 ,  Roanoke,  VA  24010.  EOE 


SPORTS  COPY  EDITOR 
Sports  Copy  Editor  who  can  help  an 
award-winning  staff  become  even  bet¬ 
ter,  editing  local  and  wire  copy  and 
designing  pages.  Must  have  an  eye  for 
details  and  experience  on  deadline. 
We're  a  52,000  circulation  AM 
(67,000  Sunday)  in  west  central 
Georgia.  Columbus,  an  Olympic  City 
and  host  to  international,  national  and 
I  regional  sporting  events,  is  medium- 
:  sized  and  growing  in  exciting  ways. 
;  Send  resume,  clips,  references  and 
:  autobiography  to  Kevin  Price,  P.O.  Box 
i  711, Columbus, GAS  1902. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  Yorlc.NY  10011 


SPORTS  EDITOR  -  Career  advance¬ 
ment  creates  opportunity  to  take 
Maine's  most  comprehensive  local 
sports  report  to  the  next  level.  Manage 
hard-working  staff  of  6  full-timers,  9 
part-timers  plus  freelancers  to  cover 
large  west-central  circulation  area. 
Must  inspire,  lead  by  example,  meet 
demanding  deadlines  and  set  high  stan¬ 
dards.  Join  experienced,  highly 
motivated  team  at  newly  redesigned 
AM  weekday/Sunday  paper.  QuarkX¬ 
Press  and  pagination  experience 
important.  Dedication,  imagination 
and  newspaper  experience  essential. 
Evening  work.  New  England  candi¬ 
dates  preferred.  Salary  range: 
$28,000-533,000.  Send  letter  and 
resume  to:  Human  Resources,  Sun 
Journal,  1 04  Park  Street,  Lewiston,  ME 
04210. 


SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily  -  53,000  Sunday)  is 
looking  for  a  Sports  Editor  who  can 
handle  the  full  schedules  of  32  high 
schools,  and  player-development 
franchises  in  professional  hockey  and 
baseball.  We're  In  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between 
Pitt  and  Penn  State.  This  is  a  manage¬ 
ment  position  that  involves  copy  edit¬ 
ing,  design,  scheduling,  coverage  and 
yes,  you'll  write  a  column.  If  you're 
ready  to  step  up,  send  resume  and 
clips  to  Human  Resources  Manager, 
The  Johnstown  Tribune  Publishing 
Company,  P.O.  Box  340,  425  Locust 
Street,  Johnstown,  PA  1 5907-0340. 


SPORTS  REPORTER/COLUMNIST 
Wanted:  Versatile  sports  reporter  who 
can  write  two  provocative  columns  a 
week  as  well  as  arresting  and 
informative  project-length  stories  -  from 
pros  to  pre-high  school,  but  concentrat¬ 
ing  on  college  sports.  We  want 
someone  who  has  a  broad  definition  of 
sports  and  a  creative  writing  approach 
that  can  appeal  to  a  diverse  audience 
in  a  high-growth  area  of  North  Ala¬ 
bama,  one  of  the  nation's  focal  points 
for  high-tech  industry.  Three  to  five 
years  of  sports  writing  experience  a 
plus,  but  we're  mostly  interested  in 
whether  you  can  write  stories  and  col¬ 
umns  that  readers  will  talk  about.  If 
you  can  do  that,  send  resume,  5-7 
clips  that  best  illustrate  your  work  and 
a  letter  explaining  why  you  are  the 
person  we  should  hire  to  Chris  Welch, 
executive  sports  editor.  The  Huntsville 
Times,  P.O.  Box  1487,  West  Station, 
Huntsville,  AL  35807. 


SPORTS  REPORTERS.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  prefer  a  candidate  with  some 
weekly  or  daily  reporting  experience 
for  part-time  or  full-time  sports  report¬ 
ing,  but  will  train  the  right  person.  We 
offer  a  complete  benefit  package, 
salary,  401  (k)  and  bonus  oppor¬ 
tunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966-1202. 

Drug-free  work  environment  and  EOE 
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HELP  WANTED 


SPORTS  WRITER 

From  the  Green  Bay  Packers  fo  prep 
basketball,  we  want  a  sports  writer 
who  knocks  out  columns  and  goes 
beyond  standard  beat  coverage. 
QuarkXPress  knowledge  is  a  plus. 
Reply  to  Sarah  Akavickas,  Oshkosh 
Northwestern,  224  State  Street, 
Oshkosh,  Wl  54903. 


STATEHOUSE  REPORTER  -  The  Seattle 
Times  is  looking  for  an  aggressive 
reporter  and  engaging  writer  to  join 
our  State  Capitaf  Bureau.  We're  look¬ 
ing  for  someone  to  break  news  on  a 
busv  beat,  but  also  to  provide  profiles 
and  analysis  that  explain  how  and  why 
state  government  works  the  way  it 
does  Candidates  should  have  experi¬ 
ence  covering  government,  politics  and 
elections  ancT an  ability  to  crunch  num¬ 
bers.  You  should  work  well  as  part  of  a 
team  but  be  able  to  function  60  miles 
from  the  nearest  editor.  Please  send 
brief  letter  describing  how  you  would 
approach  the  job,  along  with  a  resume 
and  your  best  clips  to:  Millie  Quon, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 


THE  ALEXANDRIA  DAILY  TOWN  TALK 
in  Alexandria,  Louisiana,  circulation 
46,000,  has  immediate  openings  for 
the  following  positions: 

PAGE  DESIGNER  1  -  Editing,  layout 
and  design  on  fully  electronic  universal 
desk  system.  QuarkXPress  experience 
preferred. 

FEATURES  REPORTER  -  Talented 
reporter/writer  to  cover  religion  beat 
os  well  as  general  assignment.  Mini¬ 
mum  three  years  experience  required. 

SPORTS  EDITOR  -  Management,  sports 
writing,  editing,  and  QuarkXPress 
pagination  experience  required 
Editorial  experience  other  than  sports 
helpful. 

Growing  newspaper  and  community 
offers  prime  opportunities!  Excellent 
benefits  and  work  environment.  Send 
resume  and  clips  to  Terry  Wilkerson, 
Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306.  EOE 


THE  AMERICAN  Banker/Bond  Buyer 
newsletter  division  is  seeking  a  reporter 
with  1  -3  years  daily  newspaper  or  com¬ 
parable  experience  to  cover  the  asset- 
backed  securities  markets.  Must  be  will¬ 
ing  to  dig  for  a  story  and  able  to  write 
under  weekly  deadline  pressure.  Please 
send  resume,  cover  and  a  few  clips  to 
American  Banker/Bond  Buyer  Newslet¬ 
ter  Group,  Dept  DS,  1  State  Street 
Plaza,  New  York,  NY  10004.  No 
phone  calls,  please.  EOE  M/F/D/V 

WE'RE  THE  FASTEST  growing  news¬ 
paper  in  the  state.  We  need  help.  Posi¬ 
tions  are  opening  up  in  sports,  copy 
editing,  production,  design  and  news. 
Send  a  resume,  detailed  cover  letter 
and  two  samples  of  your  best  work  to 
Mary  Jo  Finley,  The  Times  Leader,  15 
North  Main  Street,  Wilkes  Barre,  PA 
18711.  We  encourage  diversity  in  the 
workplace. 


THE  DAILY  TIMES  of  Farmington,  NM, 
a  family-owned  AM  paper  with  nearly 
1 9,000  circulation,  is  looking  for  expe¬ 
rienced  news  desk  people  who  can 
meet  deadlines,  work  well  under  stress 
and  are  strong  copy  editors.  We're 
located  near  skiing,  boating,  and  some 
of  the  top  trout  waters  in  the  world. 
Farmington  is  the  retail  hub  of  the  Four 
Corners  and  is  growing.  Resume  to 
Wayne  Leopold,  The  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499. 

THE  DAILY  TIMES,  a  19,000- 
circulation,  seven-day  publication  in 
Farmington,  NM,  has  an  opening  for  a 
sportswriter.  The  successful  candidate 
will  be  required  to  write  game  stories 
and  feature  articles.  Good  attitude, 
enthusiasm,  creativity  and  a  strong 
knowledge  of  sports  an  absolute  must. 
Knowledge  of  QuarkXPress  and 
NewsEdit  Pro  a  plus,  as  is  the  desire  to 
write  a  weekly  column.  Send  resume, 
clips,  references  and  a  cover  letter  to 
Sam  Aselstine,  sports  editor.  The  Daily 
Times,  P.O.  Box  450,  201  N.  Allen, 
Farmington,  NM  87499  or  E-mail: 
dtimes@cyberport.com 

THE  POTOMAC  NEWS,  a  Media 
General  doily  in  Northern  Virginia,  is 
updating  its  files  for  qualified  candi¬ 
dates  for  the  positions  of  SPORTS 
REPORTER,  NEWS  REPORTER  AND 
COPY  EDITORS  for  news  and  sports. 
QuarkXPress  experience  and  headline 
writing  flair  required  for  editing  slots. 
Reporting  slots  call  for  aggressive, 
tenacious  team  players.  Apply  to 
Pamela  Gould,  news  editor,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA  22193. 


THE  SEATTLE  TIMES  is  seeking  on 
aggressive  and  versatile  reporter  to 
cover  general  assignment  business 
issues.  Areas  of  concentration  could 
include  Port  of  Seattle,  banking  and 
insurance,  natural  resources  businesses 
or  other  industries,  depending  on  the 
needs  of  the  department  and  the 
strengths  of  the  reporter.  This  reporter 
would  be  responsible  for  breaking 
news  and  enterprise  reporting.  Those 
interested  should  send  cover  letter, 
resume  and  clips  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seot- 
.  tie,  WA  98111. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

H  you  doni  Mant  yow  reply  to  go  to  certain 
newspapers  |or  companiesi,  seal  year 
reply  in  an  envelope  addressed  to  the  E67P 
ClassHied  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


THE  ST.  LOUIS  Post-Dispatch,  with  a 
Sunday  circulation  of  540,000,  needs 
two  creative  minds  for  two  positions  -  a 
Pop  Music  Critic  and  a  Copyeditor  in 
our  Features  Section. 

The  successful  candidate  for  POP 
MUSIC  CRITIC  must  have:  the  willing¬ 
ness  to  spend  late  nights  in  smoke-filled 
rooms  listening  to  bands  who  probably 
won't  be  the  next  U2;  significant  know¬ 
ledge  of  popular  music  in  all  its  forms, 
from  rock  to  rap  to  punk  to  jazz  to 
neo-Icelandic  folk;  the  ability  to  write 
crisp,  pointed  criticism  about  music 
and  make  it  matter  to  our  readers;  the 
experience  and  the  deep  desire  to  do 
some  serious  reporting  on  the  local 


Requirements  for  Copyeditor  include: 
the  ability  to  size  up  copy,  catch  the 
mistakes  and  fix  what's  wrong;  the  will¬ 
ingness  to  work  with  a  bunch  of 
talented  critics  and  writers  with  egos 
the  size  of  Brazil;  significant  know¬ 
ledge  of  pop  culture;  the  willingness  to 
split  time  between  a  suburban  bureau 
and  our  downtown  office,  to  work  a 
couple  of  Sundays  a  month  and  to 
change  plans  depending  on  how  crazy 
things  are  that  week. 

Interested?  Then  send  a  resume,  sam¬ 
ples  of  your  work  and  the  names,  titles 
and  addresses  of  three  references  by 
DECEMBER  31  to  Jim  Hanselman, 
features  production  editor,  St.  Louis 
Post-Dispatch,  900  North  Tucker  Bou¬ 
levard,  St.  Louis,  MO  63101 . 


VYIRE  EDITOR 

The  Mail  Tribune,  a  30,000-circulation 
AM  doily  in  southern  Oregon,  is  look¬ 
ing  for  a  solid  copy  editor  with  great 
news  judgment  and  a  sense  of  fun  to 
become  our  wire  editor  and  help 
shape  Page  1  daily.  Applicants  should 
have  daily  background  and  experience 
with  QuarkXPress  or  similar  programs. 
We  offer  competitive  salaries  and  a 
comprehensive  benefits  package.  Send 
letter,  resume  and  examples  of 
headlines  and  page  design  by  Decem¬ 
ber  31  to  Presentation  Editor  Mark 
Medlin,  Mail  Tribune,  P.O.  Box  1 108, 
Medford,  OR  97501. 


INFORMATION  SYSTEMS 


PUBLISHING  SYSTEMS  MANAGER 

The  San  Antonio  Express  News  is  seek¬ 
ing  a  Publishing  Systems  Manager  to 
support  the  pagination  and  prepress  com¬ 
puter  systems.  Strong  background  in 
all  facts  of  ad  and  page  productions  as 
well  as  workflow  efficiencies.  Experi¬ 
ence  in  OPI,  postscript  troubleshooting, 
database  management,  color  output, 
prepress  imagesetters  and  Macintosh 
production  environment  required.  We 
are  seeking  o  high-energy  individual 
with  excellent  skills  in  the  area  of  qual¬ 
ity  control,  system  implementation  and 
personal  supervision.  Please  send 
cover  letter,  resume  and  salary  expecta¬ 
tions  to  Nina  Brooks,  director  of 
technology  and  prepress,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297-2171 . 


MAILROOM 


MAILROOM  NIGHT  FOREMAN 

We  are  seeking  a  special  individual  to 
serve  as  mailroom  foreman  to  run  the 
night  shift.  This  will  be  o  hands-on 
individual  with  excellent  communica¬ 
tions,  people  and  team  leadership 
skills.  Qualified  condidates  must  have 
two  or  more  years  mailroom  supervi¬ 
sory  experience  in  all  phases  of  daily 
insert  packaging,  material  hand¬ 
ling  and  distribution,  and  the  direct 
supervision  of  50+  people.  Background 
should  include  knowledge  of  Heidelberg 
1 427  inserters,  system  software  and 
Lotus.  Knowledge  of  Heidelberg  630 
and/or  GMA  SLS2000  a  plus.  We 
offer  competitive  wages,  an  excellent 
benefits  package,  and  the  chance 
to  live  and  work  in  one  of  the  coun¬ 
try's  fastest-growing  cities.  If  you 
qualify,  mail  your  resume  to  Human 
Resources,  Las  Vegas  Review-Journal, 
P.O.  Box  70,  Las  Vegas,  NV  89125- 
0070,  or  fax  it  to  (702)  383-0435.  You 
may  also  E-mail  to;  Jim_Hannah@ 
lvrj.com.  Pre-employment  drug  screen 
required.  The  Review- Journal  is  a 
member  of  the  Donrey  Media  Group 
and  is  an  equal  opportunity  employer. 


MARKETING 


MARKETING  MANAGER  -  Growing 
and  aggressive  weekly  publication 
group  is  creating  new  position  to  sup¬ 
port  its  publishers'  operations  in  Phila¬ 
delphia  and  Pittsburgh.  Marketing 
graduates  with  two  years  or  more  ot 
media  event  promotion  and 
sponsorship  experience  preferred. 
Attractive  salary  and  benefits.  Resume 
only  please  to  President,  Review  Pub¬ 
lishing,  1701  Walnut  Street,  Philadel¬ 
phia,  PA  19103. 

PROMOTION  MANAGER 

Top  newspaper  marketing  team  needs 
creative  promotion  manager  to  oversee 
consumer  and  advertiser  promotion 
projects  for  all  company  products. 
Design  plans,  contests  and  sales 
stimulants.  Create  sales  campaigns 
and  materials.  Oversee  production  of 
radio,  TV,  direct  response  advertising. 
Minimum  three  years  experience  in 
media  promotion.  Rush  cover  letter, 
resume,  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press- Enterprise,  351 2  Fourteenth 
j  Street,  Riverside,  CA  92501 -3878. 
j  Fax  (909)  248-61 15 

i  MARKET  RESEARCH 

i  ARE  YOU  detailed  oriented,  analytical 
;  professional  who  likes  using  their  skills 
:  to  help  your  company  grow?  Do  you 
j  like  developing  and  formatting  sales 
:  materials?  Do  you  have  the  ability  to 
:  translate  raw  data  into  effective, 
i  actionable  presentations  and  possess 
j  strong  oral  and  written  communication 
:  skills?  My  company  is  looking  for  a 
i  Market  Research  person  who  has  a 
i  Marketing  degree  with  emphasis  on 
I  research,  statistics  or  database  market- 
j  ing  and  is  familiar  with  SPSS,  Atlas- 
i  GIS,  and  Microsoft  Office  software.  If 
:  interested,  send  resume  to  Attn:  Human 
:  Resources/TP,  P.O.  Box  1 547,  Mesa, 
:  AZ85211.EEO 
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HELP  WANTED 


MARKET  RESEARCH 


MARKETING  RESEARCH  MANAGER 
THE  SUN,  located  in  southern  Califor¬ 
nio,  is  seeking  o  Research  professional 
to  join  our  Market  Development 
Department  team.  This  position  is 
responsible  for  coordinating  research 
studies,  developing  sales  preseniations 
and  analyzing  market  data  to  assist  in 
developing  database  targeting  efforts 
to  assist  advertising,  circulation  and 
editorial  in  identifying  new  opportuni¬ 
ties.  Experience  with  syndicated 
research,  CMR  data,  Claritas,  data¬ 
base  and  mapping  software,  PC  and 
Mac  environment  a  plus. 

Send  resume,  including  salary  needs  to 


D  Street,  San  Bernardino,  CA  92401 
or  Fax  (909)  885-8159. 

EOE  -  DRUG  FREE  WORKPLACE 


NEW  MEDIA 


INTERNET  MULTIMEDIA  PRODUCER 
Knight-Ridder/Tribune  Information  Serv¬ 
ices  is  looking  for  a  MultiMedio 
Producer  to  produce  Web  pages  that 
can  be  Integrated  into  the  Web  sites 
around  the  world.  Create  visual  ele¬ 
ments  for  Web  pages.  Assist  in 
researching,  developing  and  implemen¬ 
ting  new  technologies  for  Web  prod¬ 
uction,  including  strong  programming 
skills  in  Java  scripting,  Shockwave  and 
Flash. 

Attention  to  detail  a  must.  Design  skills 
required.  Ability  to  work  under 
deadline  pressure  and  knowledge  of 
Internet  technologies  is  essential.  Ideal 
candidate  has  1-h  years  professional 
experience  designing  Web  content  and 
Web  programming.  2+  years  in  com¬ 
puter-generated  graphics  and  experi¬ 
ence  in  writing,  reporting  and/or 
researching  for  print  or  online  pub¬ 
lications. 

Please  send  resume,  cover  letter,  clips 
ond  URLs  showing  your  work  via  snail 
mail  or  E-mail  with  attachments  to  Lily 
Dow,  director,  KRT  Interactive,  790 
National  Press  Building,  Washington, 
DC  20045  or  E-mail: 

ldow@krtinfo.com.  EOE 


PHOTOGRAPHY 


PHOTOGRAPHER  for  a  2X  weekly 
near  Orlando.  Electronic  darkroom 
experience  a  must.  Will  consider  recent 
grad.  Send  resume,  portfolio,  work 
samples  to  Osceola  News-Gazette 
P.O.  Box  422068,  Kissimmee,  FL 
34744. 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


PRESSROOM 


EXPERIENCED  Electrician/Electronics 
Technician.  Degree  in  related  field  pre¬ 
ferred.  Familiar  with  AC  power  distri¬ 
bution,  PLC's  and  relay  logic.  Required 
to  troubleshoot  and  r^air  PCB  to  com¬ 
ponent  level.  AUTOCAD  or  PADS  o 
plus.  Send  resume  to  TKS  (USA),  INC., 
1 201  Commerce  Drive,  Richardson,  TX 
75081,  attention:  Gary  James  or  fax 
(972)  437-5858. 


PRESS  Machinist/Mechanic  with  mini¬ 
mum  5  years  experience  to  work  on 
web  offset  printing  equipment.  Able  to 
read  mechanicaf  drawings,  experi¬ 
enced  in  newspaper  press  troubleshoot¬ 
ing.  Send  resume  to  TKS  (USAI,  INC,, 
1201  Commerce  Drive,  Richarason,  TX 
75081,  attention:  Gary  James  or  fax 
(972)  437-5858. 


WEB  PRESS  OPERATOR 

Opening  for  Web  Press  Operator  on 
Harris  VI 5D  press.  If  you  hove  experi¬ 
ence  in  web  offset  printing,  or  hove  o 
desire  to  learn,  we  want  to  talk  to  you. 
Excellent  benefit  package.  Training 
available  for  the  right  person. 

Equal  Opportunity  Employer 

Send  resume  to: 

Terry  Frisbie,  Plant  Superintendent 
High  Plains  Journal 
P.O.  Box  760 

Dodge  City,  KS  67801  -0760 
or  call  (316)  227-7171 
or  (800)  452-71 71,  ext.  1865 


BUYING? 


PLACE  YOUR  BET 

ON  E<S?P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in  news¬ 
paper  pnxluction  (or  you’re  a  Publisher  with  surplus  equipment  on  your 
hands)  E&P  classifieds  are  your  best  bet  to  make  (or  save)  some  easy 
money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking  fttr 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  adver¬ 
tisers  tell  us  that  E&P  Classified  ads  get  results! 


E&P  CLASSIFIEDS 
Your  Best  Bet! 


SELLING? 

HIRING? 


OR  JUST  LOOKING? 


Use  the 
Classified  Ad 
Pages  of  E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  12  pages  of  new, 
fresh  and  up-to-date  classified  listings  every 
week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or 
mail  it  to:  E&P  Classified  Department,  1 1  West 
19th  St.,  New  York,  NY  10011. 

PLACE  YOUR  AD  TODAY! 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  weel(-$9.0S  p«r  line 

2  weeks-$8.00  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  SI 2.00  pier  insertion  for  box  service 
Count  os  on  additional  line  in  copy. 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.1S  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue 

Add  S6  00  per  insertion  for  box  service 
Count  as  an  additional  line  in  copy. 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAn  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPL>V  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  S106;  2  to  5  times,  S100 
6  to  13  times,  S95,  14  to  26  times  S90:  27  to  52  times  S85. 


DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received 

Name _ 

Company _ 

Address _ 

City _ 

State  _ 

Zip  _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


POSITIONS  WANTED 


_ ADMINISTRATIVE _ 

I  CARE  for  the  community,  employees 
AND  make  money.  Experienced  Pub¬ 
lisher,  niche,  startups 

(630)  262-9512 


_ EDITORIAL _ 

COVERAGE  of  Pennsylvania  State 

government  and  national  health,  edu¬ 

cation  and  social  issues  by  former 
reporter  and  communications  execu¬ 

tive,  John  Hope  (71 7)  238-431 3. 

E-mail:  jhope@ezonline.com 

SPORTS  COLUMNIST,  specializing  in 
pro  and  major  college  news,  notes, 
and  analysis  seeks  publications  for 
regular  contributions.  E-mail  cap. 

Bob  Cunningham,  (909)  684-601 1  or 
BobCunnin@aol.com 


_ EDITORIAL _ 

FREELANCE  SPORTS  WRITER 
Position  freelance  sports  writer.  Cover 
college  and  pro  basketball.  Please  con¬ 
tact:  David  White  (205)  870-9007  or 
codeblck@scott.nef 


VETERAN  NEWSMAN,  OPS  mon- 
oger/troiner;  AppleScript  expert; 
available  now...  Knbuster@aol.com 


WE  Are  your  Washington,  DC  Bureau! 
Husband/Wife,  20  Yeors  Experience 
in  Health,  Business,  Politics,  with  AAag- 
ozines.  Newspapers,  Wires.  Full,  Port 
Time,  (703)  534-5022 


TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  vn-itersl 
Fot  magazines,  newspapers,  books! 
Free  travel !  Jeff  (973)  575- 1 005. 


JLTHfl'HKTtllSUII 

MARKET  GUIDE 


To  order  your  copy,  contact 
EtSf*?  Circulation  Department 
at  (212)  675-4380 


11  WEST  19TH  STREET,  NY,  NY  10011.  (212)675-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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MQPTALKMJMIMX. . BV..(/.EO. BEACH 


‘Yes,  Virginia,’  100  Years  Later,  Provides 
Enduring  Reminder  Of  Print’s  Power 


WHEN  ASKED,  HE 
answered.  And  he 
didn’t  write, “On 
the  one  hand  .  .  .  , 
on  the  other  hand.” 
It’s  the  centennial  of  the  most 
famous  editorial  in  the  history  of  news- 
papering.  The  piece  in  the  New  York 
Sun  in  1897  was  intended  for  an  8-year- 
old  girl  growing  up  in  a  very  Victorian 
age,  but  the  bigger  storv'  of  “Yes, 
Virginia,  there  is  a  Santa  Claus”  holds 
lessons  for  veteran  edi¬ 
torial  and  op-ed  page 
editors  who  have  come 
of  age  in  the  jaded  post- 
Watergate  era. 

It’s  a  story  inky'  with 
publishing  history,  and 
fortified  with  ironies. 

But  beyond  the  senti¬ 
mentality  there’s  sub¬ 
stance  for  today’s  writ¬ 
ers  working  to  provide 
context  in  the 
Information  Age,  when  data  are  super¬ 
numerary  but  wisdom  often  .seems 
short<'ircuited. 

The  editorial  writer  who  penned 
“Yes,Virgmia”  was  Francis  Pharcellus 
Church.  His  father  was  a  Baptist  theolo¬ 
gian  who  began  a  lifelong  friendship 
with  Horace  Greeley  when  young 
Greeley  —  before  he  went  South  to  the 
New  York  Tribune  —  was  setting  ty  pe 
for  the  l(x:al  newspaper  in  Poultney,Vt. 

Franci>  Church  graduated  from 
Columbiii  College  and  began  studying 
law,  but,  in  a  career  move  that  would  be 
frying-pan-to-fire  today,  turned  to  jour¬ 
nalism  as  a  Civil  War  correspondent  for 
the  New  York  Times.  He  then  founded 
the  A  nny  and  Navy  Journal,  still  in 
publication,  and  edited  Galcdxy,  a  maga¬ 
zine  of  fiction  and  essays  that  later 
merged  with  the  Atlantic  Monthly. 

Church  moved  back  to  newspapers 
and  began  writing  editorials  for  the 
Sun,  where  he  specialized  in  “theologi¬ 
cal  and  controversial  topics.”  At  the 
nadir  of  the  19th  century'  the  Sun  was 

Beach  is  a  print  and  broadcast 
journalist  with  Tempest  Media 
Productions,  Homer,  Alaska. 
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at  its  zenith.  In  the  words  of  Haynes 
Johnson,  whose  father  had  been  a 
reporter  there,  it  was  “a  model  of 
sprightly  writing  and  effective  report¬ 
ing,  brilliant  editorials  and  graceftil  liter¬ 
ary'  essays  ....  The  Sun  was  known 
throughout  the  nation  as  the  ‘newspa¬ 
perman’s  newspaper’  ” 

As  prelude  to  “Yes,  Virginia”  —  Francis 
C'-hurch  was  no  Georyte  Bailey  wassail¬ 
ing  a  wonderful  life  to  upper  West  Side 
urchins.  The  Sun's  star  editorial  writer 
w'as  a  hard-boiled 
reporter,  described  as 
having  a  “gentlemanly 
pugnacity'  [and]  aggres¬ 
siveness.”  His  personal 
motto 

was  “Endeavor  to  clear 
your  mind  of  cant.”  He 
had  no  children  of  his 
own.  And  Scnxtge-like, 
he  cried  humbug  at 
the  C'laus  query’,  and 
“bristled  and  pooh- 
poohed  at  the  subject.”  But  when 
assigned  the  reply,  he  dutifully  “took  the 
letter  and  turned  with  an  air  of  resigna¬ 
tion  to  his  desk.”  He  returned  —  under 
deadline  and  under  500  words  —  with 
a  veritable  carol  for  Christmas. 

“I  like  the  idea  that  he  was  grumpy 
about  doing  it,”  says  Rich  Areg(M)d,  edito 
rial  page  editor  at  the  Newark,  N.J.- 
based  Star-Ledger.  “Sometimes  we  have 
to  be  forced  to  do  the  thing  we  should 
be  doing  any'way. 

“It’s  probably  Uxi  treacly,  tex)  grand 
by  half,”  Aregood  continues,  “but  it 
works.” 

Tlie  rea,son  it  worits,  thinks  Netv  York 
Times  editorial  page  editor  Howell 
Raines,  is  that  “Yes,  Virginia”  “invokes  a 
uniquely  American  view,  promoted  by 
Mark  Twain,  of  childhood  as  a  magical 
kingdom  —  a  special,  happy  land  that 
adults  enjoy  kxtking  back  on.” 

Technically,  though,  “Yes,  Virginia” 
may  be  more  saccharine  than  sweet. 
Writing  in  the  T’/twes’Week  in  Review 
section, Thomas  Vinciguerra  opined, 
“Viewed  critically,  Mr.  Church’s  mag¬ 
num  opus  is  a  sentimental  mix  of  tau¬ 
tology,  syllogism  and  fantasy.”  In  other 
w^ords,  redundant,  irrational,  and  plain 
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made-up. 

Well,  maybe.  But  not  all  readers  are 
so  critical,  and  Vinciguerra  concludes 
that  the  popularity  of  “Yes,  Virginia” 
means  that  what  “readers  of  editorial 
pages  care  about  most  are  ruminations 
on  singular  subjects  like  blizzards  or 
the  death  of  a  princess.  For  such 
observations  can  constitute  a  national 
gathering  of  sorts  .  .  .  .” 

A  century  after  the  editorial  — 
which  has  been  translated  into  20  lan¬ 
guages  and  which  this  year  will  be  cel¬ 
ebrated  with  commemorative 
(Christmas  cards,  a  fully-staged  musical, 
and  an  exhibition  at  the  Freedom 
Forum  Newseum  —  at  a  time  when 
editors  worry  that  America’s  “national 
gathering”  has  moved  from  the  editori¬ 
al  page  to  the  television  or  the 
Internet,  there  are  still  a  few  tricks  to 
learn  from  Francis  Church. 

For  instance,  he  hated  politics.  His 
editor  on  the  editorial  page  described 
Church  as  “quick  of  perception  of  the 
interesting  in  every  phase  of  human 
activity'  except  politics  (for  which  he 
cared  little,  bless  his  soul!).” 

Today  “the  interesting  in  every 
phase  of  human  activity”  is  too  often 
omitted  from  editorials.  “Just  the  facts, 
ma’am”  doesn’t  do  justice  to  the  varie¬ 
gated  facets  of  life.  There’s  an  eternal 
human  need  for  hope,  for  something  to 
believe  in.  And  if  the  editorial  page  is 
the  heart  and  soul  of  a  newspaper, 
there  ought  to  be  some  hope  in  there 
along  with  the  head  banging.  “After 
all,”  Robert  Haiman,  chair  of  the 
Pulitzer  Prize  jury  for  editorials,  has 
said, “Hope  is  what  good  editorial 
pages  are  all  about.” 

So  is  there  hope  for  the  editorial  page? 

Well,  yes  and  no. 

On  the  one  hand,  some  think  today’s 
editorial  pages  contain  too  much  nega¬ 
tivity  and  prevarication,  and  moreover 
are  guilty  of  worshiping  Washington, 
the  minutiae  of  its  subcommittee  hear¬ 
ings  and  the  gossip  of  anony  mous 
bureaucratic  operatives.  Editors  have  “a 
fixation  on  politics,”  says  James 
Naughton,  president  of  the  Poynter 
Institute.  “What  people  hunger  for  is 

(See  Shop  Talk  on  page  J4) 
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MORE  HORSEPOWER 
UTO  MARKET  STORY! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Sunbury,  Pennsylvania!  The  Market  Guide 
puts  Sunbury  in  the  driver's  seat:  It’s  Pennsylvania's  leading  market 
in  auto  sales  per  capita  aiul  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


Auto 

Sales 

Average  Store 

Population 

Retail 

Per  Capita 

Sales 

12.207,273 

$23,276,866,000 

$1,907 

$5,364,523 

11,287 

$76,369,000  ^ 

^$6,766  _ 

$6,364,0^ 

See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  cvc  v  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99. 95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  important  information  such  as: 


>  Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income*  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations.. .and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Section: _ 

Section  I  -  1 998  Market  Ratings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to;  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  .t(XK).  Denville.  NJ  ()78.M-,^(KX)  Phone:  (S(X))  78.^-490.^  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 


**T'' 


MARCH  16-19,  1998 

Hershey  Lodge  &  Convention  Center,  Hershey,  PA 


AMERICA. 


Newspaper  Operations  &  TedmoJogy  Conference 

March  17-19 
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